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Number 12 


Why Discount One-Third of the 
Year’s Selling? 


HE chief problem in the retail store 
always is the selling of goods. It is 
probable that now, with summer 
upon us, and the selling season well 
advanced, most dealers will give it 
more genuine thought than usual. 

To some of them, the only thing that will pre- 
sent itself is the idea that now is the time for 
cutting prices. So many men think that price 
is the primary consideration with a customer in 
the selection of footwear. The truth is that price 
has come to be the last consideration in making 
a purchase of footwear. It always is the weakest 
argument to use to persuade people to buy. 

There are shoe merchants who rely almost en- 
tirely upon price cutting to get business for the 
last half of each season. When they aren’t cut- 
ting prices, they are sitting in the rear of the 
store waiting for trade and wondering why it 
does not come. 

The average shoe merchant pays less than 
twenty-five per cent as much for store advertis- 
ing as is the reasonable amount to spend for shoe 
store publicity. In fact, some dealers do no ad- 
vertising, except in a half-hearted, half-baked 
way, through their windows. They try to sell 
prospective customers who happen to wander 
into the store, but do nothing to get more custom- 
ers to come and buy. How can a shoe merchant 
expect to do good business during the last half of 
the season, without advertising? What a fine 
business some stores do, at regular prices, in the 
very heart of the summer, by means of advertis- 
ing! 

See what opportunities there are for summer 
business in the sale of outing and sport shoes, 
and cool, comfortable white shoes, to men and 
women who are wanting suitable footwear for va- 
cations, and to those who want to have their feet 


shod in a cool and comfortable manner at home 
in city and town. B 

Use publicity—any good kind of advertising— 
to draw people’s attention to your seasonable 
stock of summer shoes. Keep your prices regu- 
lar. Sell at regular prices and pocket regular 
profits, till the windup of the season. We advo- 
cate that a merchant sell that which he has in 
stock as his styles, the rest of the field notwith- 
standing. It is not good policy to knock the pres- 
ent season’s shoe that is already on the shelves 
of most of the merchants of the country. The 
real light weight summer strap effects are good 
for weeks of energetic selling and the same holds 
true of sport footwear in combinations. There 
is no automatic July first deadline this year. The 
shoes that you have on hand are good shoes and 
shoes that have got to be sold. Remember that 
this is your season of opportunity when many 
styles are in vogue. 

This is the time to give thought to the selling 
months of July and August. Make them active 
sales months, for if you are to get the year’s 
average of profits you cannot well discount a 
sixth of the year, and then in mid-season of win- 
ter take off another two months. What did you 
experience last January and February? What 
about the flurry of straps that came as a New 
Year’s gift to so many keen shoe merchants who 
saw an opportunity for profit? 

Buy from in-stock but don’t use in-stock as a 
panacea for all shoe store ills. It is absolutely 
necessary for every merchant to anticipate his 
regular line merchandise, leaving to in-stock the 
filling-in and the short-line business of the mid- 
season. * 

On clearances we stand:firm in advocating that 
every merchant join hands with his neighboring 
merchant to withhold clearances until August 1; 





























































| of cut-price goods. 





for unless this is done the public will hold off buy- 


"| ing in regular and seasonable months awaiting 
| the early clearance and its attending bargains. 


Selling a shoe at cost price means less than break- 
ing even. If you thus sell it, you have made no 
profit. If you didn’t have it to sell, your cus- 
tomer would have to buy a shoe at regular price. 
There is always that to be considered and it is 
never advisable to rub your hands over a big sale 
You may be only “filling up” 
your trade with underpriced shoes at no profit, to 
the detriment of future sales at full price and 
reasonable profit. 

The clearance sale should in general be less and 
less depended upon as a means of cleaning up the 
stock. That is, the activities of the buyer and 
the whole store force should be directed toward 
cleaning up as near as possible at regular prices 

















and profits. 
When the final weeks of the season are upon us, 


/ to use the phraseology of a Western dealer, 
' “Clean up the ‘junk’; the left-overs have broken 


the heart of many a man who didn’t have the 
courage to sweep his shelves clean.” The busi- 


' ness doesn’t exist that has not some “waste”— 


it is a wise merchant who can clean house to the 


| last pair when he has made a season’s profit on 
| the selling sizes of the line. 


There has been a disposition for several years 


| past on the part of the best stores to delay their’ 


summer clearance sales. In fact, some of the 


| high-class stores omit them entirely, satisfying 


themselves with one sale a year, in mid-winter. 

The retail shoe dealer is, to some extent, com- 
pelled to “follow suit” in the local merchandis- 
ing game of his town. That is to say, when all 
his competitors start their special sales, every 
town should get together and talk over such 
things. None of them is in business for charity, 
nor for the fun; and all of them ought to realize 
that it is not good merchandising to come rushing 
along with special sales while there is a good 
margin of seasonable weather left in which to dis- 
pose of summer goods at regular price. 


Tax and Tariff Jumble 


The Senate has practically closed all hearings 
on internal revenue revision. There have been 
strong indications of their opposition to the sales 
tax plan and, in fact, it is generally believed that 
the sales tax is not in favor at this session. The 
introduction of the permanent tariff in the House 
will be a signal for seemingly interminable con- 
troversy. It could not be otherwise. It is the 
duty of the House Committee on Ways and Means 
to originate internal revenue measures, but it is 
doubtful if the Committee can give its full time 
and consideration to these proposals for several 
weeks. 

If the permanent tariff is presented by June 15, 
practically every minute of the Committee’s time 
will be taken with defense and explanation of the 
schedules. The haggling over rates will mot per- 
mit the tariff framers to devote time to tax hear- 
ings. The Senate cannot take any action on the 
tariff until it passes the House. It is expected 
that the tariff bill will be under fire for at least a 
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month in-the House and then before the Senate 
for a similar period. This program, which is con- 
servative at best, would bring the internal rev- 
enue bill into the House in August, and then de- 
bates on domestic tax matters have a tremendous 
political influence, and every legislator will have 
something to protest. 

There are no mitigating circumstances for de- 
lay. Certain leaders insist that only a few 
changes can be made this year without adopting 
new and untried forms of assessment. Some be- 
lieve that the excess-profits tax will be abolished, 
the surtax lowered, and few of the minor and ex- 
pensively collected taxes wiped out, the 15 per 
cent tax on corporations adopted in order to make 
up the revenue lost by the abolition of the ex- 
cess-profits tax. That is the consensus of opinion 
at present, though several weeks may elapse be- 
fore serious consideration is given the revision of 
the tax laws. . 





““Expense-Iteers”’ 


We have had many new problems to solve and 
a new language has had to be coined to aid their 
solution. In last week’s issue of the Boot and 
Shoe Recorder is an article by Herman C. 
Boschen, a prominent shoe merchant of Rich- 
mond, Va. You read about “expense-iteers” in 
contrast to “profiteers.” In the opinion of Mr. 
Boschen, few merchants were guilty of the perni- 
cious charge of profiteering, but the great ma- 
jority could justly be charged with “expense- 
iteering.” 

“The present trend of retail merchandising is 
absolutely wrong,” says this merchant, “in that 
we are loading our customers with all kinds of un- 
necessary expenses and failing to tell them that 
they are paying the bill.” 

It has been frequently pointed out by econo- 
mists that a great amount of uneasiness and dis- 
satisfaction with commodity prices has come 
from the wide spread between production cost 
and retail consumption price of many articles in 
common use. 

A lot of swivel chair theorists have found an 
easy solution of this vexatious problem by elimi- 
nating the middle man: but when it comes to se- 
lecting the particular middleman who is to be put 
out of the game it has been difficult to put a finge! 
on any particular class and say, “One, two, three; 
out goes he.” 

The fact of the matter is we have gradually 
added more and more things to store service and 
each one of these has added a mite to the cost of 
distribution. 

Charge accounts are accommodations; they are 
handy for customers, but it costs the merchant 
extra money to handle them. He is not only out 
the cost of money invested in the accounts, but he 
is out the profit he could make on that money if 
he had it working in his business. Besides this 
it costs money to collect accounts and nobody ever 
did an extensive credit business but what he lost 
money on bad accounts. True is the saying of 
Josh Billings, “Them as pays, pays for them as 
don’t pay.” 

Approvals, deliveries and the thousand and one 
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other little services are all very well and worth 
while for people who can afford them but they 
must all be paid for by somebody This old world 
is so hooked up that something for nothing is an 
impossibility. Lost motion must be accounted 
for and waste must be paid for. 

The great trouble is that the average consumer 
is willing to hire somebody to do things which he, 
himself, might do but he objects to paying for the 
service. 


Knowledge of Business 
Costs Important 


Traveling shoe salesmen are now carefully 
studying diplomatic language. Since selling is 
not as easy as it was last 
year, or two years before 
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“and it is a problem for producers of shoes, as 
well as for distributors of shoes. 

“Hitherto, I have strongly opposed the licens- 
ing of fitting clerks in retail stores, believing that 
it would be a governmental supervision of busi- 
ness that would be harmful to public policy. 

“But, after my recent trip among retail stores, 
which I made especially for the purpose of learn- 
ing about stocks of shoes on hand, particularly 
the stocks of best fitting sizes, I am convinced 
that we should have some form of regulation of 
the fitting of shoes, that will guarantee that the 
customer gets the right shoes on his feet. 

“T found that stocks of good fitting sizes are be- 
low normal, in the grades of goods which I make. 
I found that some retailers are resorting to the 
hit or miss method of fitting shoes, squeezing 
onto the foot a size below 
the size stick require- 
ment, or fitting over 





that, even though prices 
are lower, retail shoe mer- 
chants complain that 
though they are able to 
buy at a reduction of 
about ten per cent lower 
than last season, they 
must sell at a reduction 
in selling prices greater 
than that, which reduces 
profits to a dangerous 
point. 


The successful That's a real 


sales- shoe at the 


man must be able to ad- 
vise the retailer on all 
such questions pertaining 
to the line he is selling. 
Some salesmen say the 





retail merchants’ are 
spoiled by last year’s easy 
profit getting, and ask 
their customers to com- 
pare present profits with 
those of 1914. This is a 
wrong comparison be- 
cause expenses are now 
higher and in most stores 
there is much’ more 


loosely a size too large. 
All of which is improper 
merchandising, to my 
mind. 

“T also found, I am glad 
to say, that some mer- 
chants refused to sell 
shoes unless they fitted 
the feet of the customer 
to the satisfaction of the 
fitting clerk. If the shoe 
of the proper size were 
not on hand, the cus- 
tomer was asked to wait 
until it could be secured. 
If she couldn’t wait, she 
was advised to go to an- 
other store, where she 
could get the proper size. 

“To my mind, the lat- 
ter method of merchan- 
dising is ideal, and also, it 
is practicable. Some 
means to enforce such 
accurate shoe fitting 
should be established. It 
means as much, if not 











money invested. 

The good retail shoe 
merchant must always 
know his cost of doing 
business and add that cost to the cost of his mer- 
chandise, then figure a net profit on the total cost. 

While it is advisable and good business to sell 
old, slow selling stock at near cost or occasion- 
ally a little below cost, no new lines should be 
bought that will not allow a good profit over all 
costs, because the extra profit on the new lines 
must pay up for the loss on old stock, beside pay- 
ing all running expenses. The retail shoe mer- 
chant who does not know his costs at all times is 
naturally at a disadvantage and is surely bound 
to lose out against the wide-awake-fellow who 
controls his business on. percentage figures. 


Should Clerks Be Licensed? 


_“To get more shoes fitted right is certainly our 
big problem,” remarks a Lynn manufacturer, 


Shoes and prices are now right 


more, to manufacturers 
as it does to merchants, 
because the manufactur- 
ers who survive in stren- 
uous competition are those whose shoes fit best 
and serve best.” 


Maintain Stock at Actual 
Value 


The best stock keeper is the merchant who sells 
his stock so fast that there is little left to be kept. 
Slow selling stock is bound to show a loss; theré- 
fore, if a mistake is made in the buying and some 
slow sellers have crept into the stock it is best to 
take the loss just as soon as the slow sellers are 
dicovered. The good merchant will discover the 
slow sellers before they are thirty days old. If he 
then takes his loss, it will not be as big as if the 
goods are held for a season or longer; the longer 
the bad stock is held, the greater will be the loss. 

(Continued on page 131) 
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Ads That Bring Home the Bacon 


ments gotten out by the Guarantee Shoe Company of 
San Antonio. 

Other shoe merchants, aspiring to business getting 
advertisements, would do well to note the attractive, 
original layouts, the small amount of copy written and 


Some advertisements are shop-worn before they get 
into the newspaper and the advertiser wonders why 
they don’t pull more business. Other advertisements, 
those smart, different looking ones, attract the ever- 
fleeting eye of the reader, compel attention and sooner 
or later turn mild interest into actual sales. 

This is the story of the above series of advertise- 


the generous use of white space. Compare these ad- 


vertisements with your own. 
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Keep Your Eye 
on Congress for 
Legislation 
Affecting 
Merchandising 














Taxation of the Merchant 


The Political Fence Menders Are Busy 


Special despatch by 
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WILLIAM L. DALEY 


Washington.—It is perhaps too early to state with 
any degree of definiteness what the retail merchants 
may expect in taxation programs. There is, however, 
a growing conviction that retailers in common with 
all other forms of business, will be obliged to conduct 
their enterprises for a period of several months with- 
out knowing what they must pay the Government at 
the end of the first quarter of the new fiscal year. 
The fact that taxes are inevitable items of cost indi- 
cates quite clearly that the price situation will again 
be topsy-turvy unless the Administration is powerful 
enough to whip Congress into‘line. Despite the glib 
promises of Congressional leaders to wind up the 
revision of the tariff and internal revenue by August 
lst, the present legislative program would require at 
least two months in addition. With Congressional 
elections scheduled in many states for the fall, the 
political issue will dominate taxation and tariff legis- 
lation more than in ordinary years. These tendencies, 
which have been uncovered of late, are a source of 
concern to administrative leaders because it places 
the responsibility for delay squarely on their shoulders. 

The signs of insurgency are not confined to any 
one party. Ordinarily, the merchant has little interest 
in political squabbles in Congress, except in a broad 
way. In this instance where his very existence is at 
stake in the question of taxation, he must know within 
a reasonable time the amount to be expected by the 
Federal Government. As affairs now stand, there is 
a strong likelihood that he will be obliged to conduct 
his business on rough estimates and a guess as to 
the tax rate which will be applied to his business. 
The difficulties and dangers which beset this. process 
are easily apparent. Taxation must be regarded like 
wages, which is unquestionably a form of consumption. 
Representatives of retail merchants organizations in 
testifying before the Senate Finance Committee re- 
cently, made clear that taxations are considered by 
the merchant in determining the price of commodities 


Washington Representative 





offered for sale. Since taxations are generally figured 
on profits and other surplus, it will be difficult for 
merchants to anticipate profits without definite knowl- 
edge of what amount will be deducted for taxation 
purposes. If this uncertainty is to prevail from July 
1st, when the new fiscal year begins, the Congress 
will, itself, be solely responsible for whatéver inequities 
are reported by consumers. If business men are to 
grope blindly in the dark because of the tardiness of 
Congress, it will be decidedly unfortunate, particularly 
at this time when light is needed to weather the 
readjustment period. These statements are undoubt- 
edly somewhat alarming but they are based upon the 
opinions of many observers. 


TRUTH AND FABRIC BILL 
Senator Capper Again Advocates Pure Shoes 


Washington.—Coincident with the inauguration of 
hearings before the Senate Interstate Commerce Com- 
mittee on the Capper “Truth and Fabric Bill” the 
Federal Trade Commission filed a petition in the Su- 
preme Court of the United States for writ of certiorari 
to review the judgment’6f the Circuit Court of Appeals 
for the second district entered on April 23, 1921, when 
judgment reversed an order of the Commission against 
the Winsted Hosiery Company. The Commission in- 
sists that the misbranding of cotton and wool garments 
misleads the consuming public and constitutes an un- 
fair method of competition within the purview of 
Section 5 of the organic act. The Commission believes 
the court erred in holding that there was no unfair 
method of competition as against other manufacturers 
of underwear. The Commission’s position is that the 
deception of consumers by labels constitutes an unfair 
method of competition, because unfairness of com- 
petitive methods toward other manufacturers whose 
labels do not deceive in the eye of the law is involved 
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Colored stitching on patent. The high 

throat is possible with goring for adjust- 

ment at retail on Fifth Avenue, New 
York 


















































































































































necessarily in the fraud on the public, regardless of 
the deception of the trade. 


What Constitutes Unfair Competition? 


Of particular interest to retailers at this time is 
the Commission’s definition of unfair competition. 
They told the court that “unfair competition does not 
consist in deception or fraud of one competitor by 
another. In the analogous case of passing off, the 
competitor is the one who is not deceived. It is the 
deception or fraud on the public which IN ITS 
EFFECTS constitutes unfair competition. A cause 
of action to the public does not arise therefrom, under 
the common law, but it is only because of such decep- 
tion that a private right of action exists.” The Com- 
mission told the court “the law recognizes that the 
manufacturer is responsible for deception of the ulti- 
mate consumer, although his relations may be only 
with the jobber or retailer, and they are not deceived.” 
They asserted that the consumer is aroused by the 
abuse of his confidence by false labels. The Commis- 
sion wants the highest tribunal to grant the writ of 
certiorari because of the great public interest. The 
court’s decision on this appeal will not be made known 
until late this month or it may be carried over to the 
fall term. Meanwhile, Congress has several misbrand- 
ing bills pending. 


COST AND SELLING FIGURES 


Department of Commerce to Keep Them Confidential 


Washington.—Unwillingness of certain trade organ- 
izations to cooperate with the Department of Com- 


merce in the compilation of statistics has forced the 
Government’s hand. President Harding on Tuesday 
made known the fact that the Cabinet had considered 
the problem of what to do with trade organizations 
which took advantage of war-time conditions to 
develop and monopolize trade sections. The Adminis- 
tration will shortly outline a policy with regard to 
dealing with business organizations which were en- 
couraged by the Government to gather statistics as 
to costs, stocks, production and consumption during 
the period of hostilities, and are now using these 
facilities to their own advantage. The President has 
made it clear that he intends to cooperate with busi- 
ness and trade but he will not allow any group to 
take any undue advantage. He stressed the fact that 
in helping industry compile statistics the Administra- 
tion had in mind the benefit of ALL and not any 
clique or class. 

Secretary Hoover has found that the chief objection 
to cooperating with the Government revolves around 
the question of stocks, and stocks influence price 
changes. The figures are to be treated confidentially 
and are to be used in the interest of business and 
consumers. The Department of Commerce would 
know from confidential information whether retailers’ 
and manufacturers’ prices are justified and could 
easily rectify any unfair trade practices without re- 
sort to the courts using publicity as a sole weapon. 
It appears that organized labor is now opposing, quite 
without reason, the transfer of statistical functions of 
the Bureau of Statistics to the Bureau of the Census 
because they claim that organized capital has brought 
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about the change in gathering cost of living figures 
from the Department of Labor to the Department of 
Commerce. 


WHY “IN-STOCK” SERVES 
Increase of “At-Once-Over-Delivery” Departments 


Selling shoes from stock, is first a matter of service, 
and second a matter of economy. 

Service is providing the right style shoe at the 
right time. 

Economy is providing the right shoe at the right 
price. 

The right style shoe, from the stock department is 
the shoe that is at the height of popular demand. 

The right shoe at the right time is the shoe that 
is delivered to the retailer when his customers are 
demanding’ it. 

The stock shoe is not always the staple shoe. The 
stock shoe, as a matter of economy, is not the shoe 
at a price of $3.85 or $4.25 a pair, or whatever the 
price may be. It is the shoe that the retailer can 
sell at a profit. He can sell it at a profit, because 
he can get for it the price that right- -up-to-the-minute 
style should command. 

If a retail merchant wants a shoe at a price, he had 
best order it in advance of the season, and specify 
the making of it, so that he may get the best for 
the price. 

If a retail merchant wants a shoe that is in style, 
and wants it instantly, he may get it of the modern 
stock department. It is the business of the manu- 
facturer, who has a stock shoe department, to antici- 


pate the style demands of their customers, and to 
prepare for retail merchants the styles that they are 
likely to require for filling up the lines with best 
selling styles of the season. 

The manufacturer is in a position to do this because 
he has a broad view of the markets of the country, and 
knows how styles are running; also, because he knows 
about the sources of the supply of the new materials 
necessary for the making of the new style shoes. 

The stock shoe department has ceased to be a cold 
storage warehouse in which shoes are held until there 
is a market for them. It is no longer filled up with 
plain black shoes. It has the newest styles, the white 
goods, recreation oxfords, fancy straps and other 
novelties, such as retail merchants want for the im- 
mediate sale at the best market prices. 

The stock shoe department has become a dynamo 
which delivers power to retail merchants for the ac- 
celeration of their sales. 


NEW FOOTWEAR MATERIALS 
Garden City Firm Perfects New Product 


The shoe and leather lexicon will have to be revised 
and broadened to cover a number of new terms and 
new materials which are entering into footwear con- 
struction in this age of wonderful creations in foot 
coverings. 

An exceedingly attractive and beautiful material 
has recently been perfected by The Alexandre Works, 
Inc., of Garden City, Long Island. 

The material is known as Alexandre’s American 
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Broadtail. Among furriers the term Broadtail is not 
new. It is applied to the pelt of the unborn Persian 
lamb. Naturally this material has been very scarce 
and consequently very expensive. Only the very rich 
could afford to wear garments made of this material 
or even trimmed with it. One of the chief drawbacks 
of the material has been that the skin is very tender. 
that it gave little service. 

Chemists and tanners have tried for many years 
to produce a material that would have the softness, 
silkiness and the delicate characteristics of the Persian 
Broadtail and at the same time have strength and 
durability that would make it available for general 
use. Dr. Sascha Alexandre has succeeded in perfect- 
ing such a product after many years of experiment. 

The material is a natural skin, tanned with the fur 
on it. It is difficult to paint a word picture that will 
convey even a faint idea of the beautiful and luxurious 
footwear made from this material. 

The outisde is really not of a long furry nature, 
but is a flat nap, soft and lustrous with a small delicate 
natural moire curl. 

The material stands service exceedingly well. It 
comes in practically every color that is desirable for 
footwear. 

The Alexandre Works, Inc., coined the name “Fur- 
Ever Footwear” to apply to this product, which in 
their opinion expresses the real quality of the product. 
The material is not harmed or effected by water, in 
fact it is practically waterproof. Has excellent wear- 
ing qualities and can be easily cleaned with soap and 
water. 

The line of footwear comprises about 75 models. 
All are turned soles, some having high Louis heels 
and others, Junior Louis. The patterns embrace many 
styles of straps and several tongue colonials. A wide 
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range of combination of colors are being shown as well 
as all over black, brown, gray and white. 


BALL STRAPS OF HUMBLE ORIGIN 
The Patch Becomes a Feature of Style 


Like many another popular idea—and famous men 
—the ball strap, which is so much in evidence in the 
new styles of men’s shoes, rose to its eminent position 
from a very humble beginning. 

It is by no means a new idea. It was known to 
the men of the last generation. With them, however, 
it was not designed for adornment but was strictly 
utilitarian in its purpose. 

Twenty-five years ago and before that, when a man’s 
shoes cracked across the instep just below the tip, he 
hied him to a cobbler. Why not? There was a lot 
of good wear in the shoes yet and our fathers were a 
thrifty crew. A patch was skived and stitched on, 
and the shoe was sound again. 

The patch, however, whether on shoes or trousers, 
has never been accepted by our best society as a 
desirable feature. Our best dressers do not seem to 
favor it. 

So, in an effort to accomplish the same useful pur- 
pose of making the worn shoe last a little longer, and 
yet avoid the ugly and conspicuous patch, some genius 
of the cobbler’s profession cut a neat slip of leather 
and stitched it to the sole, on both sides and to the 
tip, treating the other shoe the same way for the 
sake of uniformity. The split was patched in this 
way and the patch was not conspicuous. The result 
was identically the same ball strap that is featured to 
such an extent today.—Field & Flint Co., Korrect 


News, Brockton. 

















ANNUAL U. S. M. C. REPORT 


Indicates a Wide Spread of Service—Diminished 
Surplus Noted 


Boston.—A barometer of business is found in 
the report of the president of the United Shoe 
Machinery Corporation to the stockholders. The 
14,000 stockholders of that corporation learned that 
the surplus was $24,433,440.74, a decrease during 
the year of $3,237,174.27 after the payment of divi- 
dends of $4,757,045.87 and reserving $1,500,000 for 
Federal taxes and contingent losses. The most sig- 
nificant paragraphs of President E. P. Brown’s re- 
port are as follows: 

“Inventories of merchandise stocks, after depre- 
ciating about $580,000 to market prices, are nearly 
$5,000,000 in excess of last year. In our last an- 
nual report we referred to the satisfactory develop- 
ment and expansion of the merchandising depart- 
ments of our business. In addition to the lines 
there referred to your corporation is largely inter- 
ested through subsidiary companies in the manufac- 
ture and production of lasts for the manufacture of 
shoes and has acquired a substantial interest in the 
Turner Tanning Machinery Company, engaged in 
producing and supplying to leather manufacturers 
a complete line of tanners’ equipment. 

“For a long time the margin between the unit 
royalty paid to us for the use of our machines and 
the cost of what we supply in return therefor in 








respect to each pair of shoes has steadily diminished, 
until to-day it is apparent to those familiar with the 
relations of the corporation to the shoe manufactur- 
ing industry that the margin is unsatisfactory. We 
have seriously considered this problem and have 
discussed it with shoe manufacturers in many of the 
shoe centers. We have not yet come to a definite 
conclusion as to just what readjustment may be 
necessary but are confident that our decision when 
reached will have the approval of our customers 
and stockholders.” 


“WHY DO WE. HESITATE?” 

Says a Lynn manufacturer, a pace maker on styles: ° 

“We have begun to hesitate in our production of 
shoes and it is due to the fact that we are not get- 
ting orders for fall footwear in such volume as we 
should reasonably expect in present circumstances 
of trade. Many customers tell us they will have to 
buy large stocks of shoes for fall, but that they can- 
not make up their minds to buy, because they are not 
sure what is going to be the style. 

“We, too, are forced to admit that we cannot pre- 
dict the latest novelties in fall styles. But we can 
tell them what will be real good selling staple shoes. 
We advise them to place orders for staples, to make 
sure of a plentiful supply of good fitting sizes for 
fall. Yet they hesitate, even in face of our telling 
them that the American people never went bare- 
footed yet.” 
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NEW ENGLAND WELCOMES YOU 


TO BOSTON, JULY 11, 12, 13, 14, 1921 


Scenic shetegraghe in this 
section by 8. Jones, 
official hotoprapher Bos- 
ton & Maine Railroad. 
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SINGING BEACH, 
MANCHESTER, MASS 


WE 


ARP 


THE COMMONWEALTH OF MASSACHUSETTS 
EXECUTIVE DEPARTMENT 
STATE HOUSE, BOSTON 


Boot and Shoe Recorder, 
207 South Street, 
Boston, Mass. 


Gentlemen: 


Massaciisetts will be very happy to extend her 
most cordial welcome to the buyers of the shoe 
trade who will visit Boston and other shoe 
centers of Massachusetts during the months of 
July and August. 


SHOE FROM H I am confident that our welcome guests will find 
MH in Massachusetts not only the best shoes manu- 
THAYER-McNEIL CO. H factured anywhere in the world,but scenes of un- 
BOSTON, MASS. rele: surpassed beauty and historical interest, which 
TAN will well compensate them for any journey no matter 
y, how extended, 


Very truly yours, 


BooT AND SHOE RECORDER 
JUNE 11, 1921 





NORSE MILL 
AT NEWPORT, R. I. 
BUILT ABOUT YEAR 1000 


STATE OF RHODE ISLAND & PROVIDENCE PLANTATIONS 
Executive Cuameen 
Provioence 


Boot and Shoe Recorder Publishing Company, 

207 South Street, Boston, Maseachusette.- 
My dear Sir: 

On behalf of the State of Rhode Island I am glad to extend 
@ cordial invitation to the buyers in the boot ané shoe industry to 
visit Mew England and to partake of the hospitality that will be fur- 
nished by our citizens. New England is the great summer playground 
of America and nowhere are the beauties of the mountains and the sea- 
shore so fittingly displayed. Here, business apd pleasure move hand 
in hané and I am sure that a trip to New England will be an event 
long to be remembered by the buyers who visit us this year. 

Rhode Island extends its hospitality to these welcome 


SHOE FROM Z: 
THOMAS F, PIERCE & SON H guests and urges them to enjoy the beauties of nature as well as the 
PROVIDENCE, R. I. 


opportunity for mutually profitable relations in business. 
With hearty good wishes, I remain 


Sincerely yours, 


May 26, 1921. 
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CASCADE 
IN HOUSATONIC VALLEY, 
KENT, CONN. 


STATE OF CONNECTICUT 
manny o.navee.se ., EXECUTIVE CHAMBERS 
CACCUTIVE SECRETARY MARTFORD 


FRANK D.ROOD = Vs May 27th 1921 


EXECUTIVE CLERK 


EVERETT v LAKE 


Boot and Shoe Recorder Publishing Company 
207 South Street 
Boston, Massachusetts 


Dear Sirs 


Your letter of May 25th, addressed to me and 
acquainting me with the efforts which are being made to in- 
duce representatives of the boot and shoe trade to coms to 
Boston during Jyly and August to enjoy New Ingland's hospi- 
tality, has been received. 


I am vory glad to extend a cordial invitation 
to all these representatives to come to Connecticut during 
the summer holiday season and enjoy the scenic beauties of 
our state and become acquainted with our business men. 

If this visit is mde, I feel sure that our 
friends from outside New England will find it profitable 
and that they will be very heartily welcomed by people 
throughout New England. 


ve ° 
SHOES FROM . ao, 
W. G. SIMMONS CORP. 
HARTFORD, CONN, 
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SHORE AT OWL’S HEAD, 
ROCKLAND, MAINE 


STATE OF MAINE 
OFFICE OF THE GOVERNOR 
AUGUBTA 


Boot and Shoe Recorder, 
Boston, Mass. 


Gentlemen: 


In reply to your letter of May 25, I would 
eay: 


The proverbial hospitality of New gland 
people is absorbed from the generosity of 
Nature herself, We welcome all to share our 
climate and the numberless attractions that our 
mountains and lakes, our coastline of ten 
H thousand harbors and beauty spots, all our play- 
SHOES FROM H ground facilities, offer. 
McDOWELL & BLACK SHOE CO., # In behalf of the people of Maine, I am once more 
ROCKLAND, MAINE putting into words the standing invitation of 


our State to come and partake with us of all 
these. 
Sincerely yours. 
, 4 gi | -_ 
PPA SPAKE 


Governor of Maine. 
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PRESIDENTIAL MOUNTAIN 
RANGE, 
WHITEFIELD, N. H. 


STATE OF NEW HAMPSHIRE 
EXECUTIVE CHAMBER 
CONCORD 


aay 27,1921. 


ALBERT ©. BROWN 
20" 


sditor Boot and Shoe xecorder, 
207 South Street, soston, ass., 


Dear Sir: 

New Hampshire highly appreciates the ~ 
enterprise of the Boot and Shoe xecorder 
in issuing a New sngland wumber which will 
worthily voice the welcome of the nation's 
playground to all the people who may be 
attracted to visit our mountains, lakes and 
seacoast and to enjoy their unsurpassed 
summertime beauty and pleasures. 

As chief sxecutive of the vranite State, 
whose summer residents and tourist guests are 
numbered each season by the hundred thousand, 

4 assure you that our commonwealth will be 

glad to co-operate in any possible way in 

... ie: your effort to give wide publicity to the 
SKETCHED hy, Y kindly and sinoere hospitality which .lew cngland 
AT GOLF LINKS, Yf 1 f has in bounteous store for all who here may seek 


JACKSON, N. H. i health,happiness and uother sature at her best. 


urs very truly, 


Wou8 1 eure. 


Governor. 


JUNE 11, 1921 





QUEECHE GULF 
WOODSTOCK, VT. 


Boot and Shoe Recorder, 
Boston, Mass. 


Gentlemen :— 


In the absence of the Governor of the 
Green Mountain State I extend a welcome 
to brother shoe men to make mid-sum- 


mer pilgrimages to New England. 


There is a proper link-up between 


SHOES FROM : business and pleasure in visiting the 
BOYNTON & CRAM, H h k d h 
BURLINGTON, VT. ee ee ee 


time, enjoying the friendship of fellow 
shoe men wherever you find them. All 


over New England you will be welcome. 


Very truly yours, 
George D. Nelson, 
President, Vermont 


Shoe Retailers’ Association. 
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Red Heels on Slippers of Patent 


New Color Combination Vies for Favor with Black and White on Paris 
Streets—Beige and Taupe Colored Stockings Appear—Metal 


Paris, June 1.—All black costumes are the marked 
note in Paris fashions. 
tumes in black and white are also conspicuous and 
are being featured in many of the models for mid- 


Summer wear. 


Grey is very fashionable, although for the time 
being is confined chiefly to costumes in strictly tail- 
These tailor costumes for the most part 
are made in black and grey mixtures on the order 
The jackets are plain and the 
suit skirt is short, straight and scant, and measures 
from 8 to 12 inches off the ground. 
suit is worn by at least 50 per cent of the Parisians 


ored style. 


of men’s suitings. 


this season. 

With these cos- 
tumes are worn low 
patent leather slip- 
pers and beige or 
taupe-colored _ silk 
stockings. 

Although _ strap 
styles are still 
much in evidence at 
any fashionable 


gathering, the° 


vogue for strap ef- 
fects is none the 
less waning, and 
many of the smart- 
est women are now 
wearing slippers 
without either 
strap, tongue or 
buckle. These slip- 
pers are trimmed 
with perforations 
at the top and on 
the toe, revealing 
an underlay in a 
contrasting color, 
or with fancy 
stitching, or again 
are frequently seen 
without trimming 
of any description 
whatsoever. 

The black patent 
leather slipper 
trimmed with white, 
with grey or with 
scarlet is the most 
in evidence. 

Red heels on pat- 
ent leather slip- 


pers are more pop- 
ular than ever, and 





Cloths, Plain or Brocaded, for Everiing Slippers 


All white costumes and cos- dence. 


models is very smart. 


This type of 


at the last Longchamps races were in marked evi- 


Scarcely any suede shoes are now worn, although 
suede in tan or in grey as a trim on patent leather 


Hand-painted designs on patent leather, also on 
black satin, are used to some extent, but chiefly on 
slippers in the more popular grades, not in the 
models made by the exclusive boot makers. 
cent advanced season opening of summer garments 
by Madeleine & Madeleine however, all the manne- 
quins wore brown suede slippers painted in gold 
and silver and red and black. 


At a re- 


For evening slippers, metal cloths in plain or in bro- 
























































The white 
buck quarter is gaiter-overlaid and a rhinestone pendant ornament is in the 
center of the tongue 


The high front has concealed behind it goring for snug fittings. 





caded_ effects are 
still the great 
vogue. 

The retail shops 
are featuring even- 
ing slippers with 
very elaborate 
tongues of ostrich 
feathers, or of 
beaded net rooted 
in elaborate buckles 
of brilliants. 

The high-class 
shoe makers, how- 
ever, such as Greco 
and Hellstern, make 
all their evening 
slippers in sandal 
styles and use for 
toe ornaments 
small but very 
handsome round or 
oblong jeweled 
plaques. 

The study of 
color is one of the 
first principles of 
shoe making and 
selling in Paris. It 
is in the blending of 
shades in footwear 
and hosiery that is 
of greatest import- 
ance and often the 
matching includes 
the gloves. The 
shoe business will 
never be a complete 
service unless color 
is used with good 
taste in its har- 
mony with the cos- 
tume. 
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Coming Events in the Merchants’ 
Calendar 


June 7-8—Southeastern Shoe 
Retailers’ Association Con- 
vention (Merchants of Geor- 
gia, South Carolina, and 
Florida), at Hotel Ansley, 
Atlanta. 


June 11-12—Retail Shoe Deal- 
ers’ Association of New York, 
Inc., at Buffalo. 


June 14, 15, 16—California Re- 
tail Shoe Dealers’ Associa- 
tion, at St. Francis Hotel, 
San Francisco. 


June 18, 14, 15—National 
Leather and Shoe Finders 
Association Convention, at 
Kansas City. 


July 5-8—The Richmond Shoe 
Style Show, held under the 
auspices of the Richmond 
Association of Traveling 
Shoe Salesmen, Jefferson 
Hotel, Richmond, Va. 


‘July 5, 6, 7 and 8—Chicago Na- 


tional Shoe Exposition, at 
Hotel Sherman, Chicago. 


July 5, 6, 7 and 8—Illinois Shoe 


OTA TO COTA C TOTO Ee 


Retailers Association Con- 
vention, at Hotel Sherman, 
Chicago. 


July 5,6,7 and 8—Brooklyn 
Shoe Style Show, under aus- 
pices of Manufacturers’ 
Board of Trade of Greater 
New York, Hotel Commo- 
dore, New York City. 


July 11, 12,138,14—National 
Shoe and Leather Exposition 
and Style Show, Inc., at Me- 
chanics Building, Boston. 


July 11-16—Rochester Shoe 
Style Show, under auspices of 
R.A.T.S.S., Powers Hotel, 
Rochester. 


July 18-19—Philadelphia Shoe 
Style Show, at Bellevue-Strat- 
ford Hotel, Philadelphia. 


August 9-10, 11—Wisconsin 
Retail Shoe Dealers’ Asso- 
ciation, at Madison. 


September 12, 13, 14—Michigan 
State Retail Shoe Dealers’ 
Association Convention and 
Shoe Style Show, at Detroit. 
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Plan to Stabilize Style 









Brooklyn Shoe Manufacturers Believe That 
Exhibit in Hotel Commodore Will Mark 
End of Period of Guessing—Same Basic 


Styles to Be Shown by Each Company 











A perusal of the plans so far developed for the shoe 
style show to be held by 25 Brooklyn manufacturers 
of women’s fine shoes at the Hotel Commodore, New 
York, on July 5, 6, 7 and 8, lead to the conclusion that 
the exhibition will have a remarkable effect in stabiliz- 
ing styles and in removing many of the other uncer- 
tainties that have crept into the shoe trade in the past 
year or more. 

This is the prime object that the organizers of the 
show have in view—the presentation of styles that 
will adhere to certain basic principles, leaving indi- 
vidual manufacturers free to carry out the details. 
This, it is felt, will eliminate much of the guess work 
that heretofore has entered into the retailers’ selec- 
tion of new season’s stock. 


Basic Styles Agreed On 


The manufacturers, according to L. C. Doremus of 
the George W. Baker Company, chairman of the style 
show committee, have agreed on certain basic styles, 
and the shoes shown in the exhibit will adhere to these 
styles. 

About 5000 retail merchants will be invited to the 
style show. From expressions of sentiment that have 
reached those in charge of the affair the total attend- 
ance is expected to go well over the 1000 mark. The 
show will run for four days, with two. exhibitions of 
from an hour and quarter to an hour and half in 
length, one in the afternoon and the other in the 
evening. 


Models on Runway 


Preliminary plans for the decoration of the East 
Ball room, where the show will be held, include the 
construction of a stage at one end and a runway 
leading down the center of the room. This runway, 
leading from a water fountain in the center of the 
stage, will be 60 feet long, five feet wide and 30 inches 
above the floor. The spectators will be seated in 
amphitheatre fashion on both sides of this runway, 
down which the models will pass. The runway will 
be lighted by spot lights in the corner of the room, 
and a system of throwing a spot light directly down 
the pathway of the runway to give further accentua- 
tion to the shoes is being devised. 

The 25 girl models and 8 children who will wear the 
shoes already have been selected. They are all mo- 
tion picture actresses, who have appeared in support 
of leading screen stars. The committee selected the 





A Brooklyn Model 


models not only from the standpoint of pretty feet, but 
with a view to other feminine charms, so that the 
shoes will have the best possible setting. In this con- 
nection no particular foot size was required of the 
models, and those selected, wear shoes ranging in size 
from fours to sixes. 


Fifty Sample Rooms Engaged 


The shoes displayed will cover the complete range 
of women’s and children’s footwear, including cacks, 
boudoir mules, street and house shoes, evening slip- 
pers, sports shoes, riding boots, etc. 

No other exhibits outside of the regular style show 
will be permitted in the East ball room during the 
show. To display their full sample lines the manu- 
facturers in the show have taken 50 sample rooms in 
the Hotel Commodore, where buyers will be accommo- 
dated outside of style show hours. 

The committee in charge of the style show is com- 
posed of L. C. Doremus of George W. Baker Com- 
pany, chairman; Theodore Cramer of Cramer & Sons; 
John Garside of A. Garside & Sons; George Miller of 
I. Miller & Sons, Inc.; Emil Strassburger of Strass- 
burger-Stiles, Inc., and M. E. Tobias of Pincus & 
Tobias. 


ROCHESTER SPACE SELLS WELL 


Plans for Style Show Well Under Way—Under 
Auspices of Traveling Salesmen 


Rochester.—Plans for the eleventh Rochester Shoe 
Style Show to be held at the Powers Hotel, July 11- 
16, are well under way. Practically all the local shoe 
manufacturers, tanners and jobbers have reserved 
exhibit space, and reservations are being made by 
other concerns. ' 

The Style Show is held under the auspices of the 
Rochester Association of Traveling Shoe Salesmen. 
Clarke B. Rowley of the Sherwood Shoe Co., is man- 
ager of the show; and R. B. Leard of the Utz & Dunn 
Co., is chairman of the Style Show committee. 





GOOD AT IT 


“We women bear pain better than men.” 
“Who told you that? Your doctor?” ; 
“No, my shoemaker.”—Karikaturen (Christiania.) 
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From Oxfords to Straps 


If a Style Does Not Sell Convert It into Salable Style 


This is a rapid age. The band at the head of the 
procession is playing jazz music and the merchant who 
does not keep pace with the band wagon has little 
chance to succeed. Of course there is another band 
coming along, but it is playing a funeral dirge and is 
headed for the cemetery. 

Styles change rapidly; so rapidly sometimes that 
shoes are almost out of date before they reach the 
merchant. Eighteen months ago boots and oxfords 
with Louis heels looked like a long life proposition. 
To-day they are almost worthless but there are a lot 
of them still sticking around in_ retail stores and 
wholesale houses and nobody wants them. Not a 
question of quality or material but a question of style. 
They are out of fashion and the owner is out of luck. 

Suppose these unsalable oxfords could be converted 
into snappy one or two strap pumps, would they sell? 
Such a transformation is possible and practical. 


A Shoemaker Had an Idea 


A Southern shoe merchant had a quantity of Louis 
heel oxfords that would not sell. His shoemaker con- 
ceived the idea of cutting them down, putting on a col- 
lar and converting the oxfords into pumps. He tried 
it out and it worked. In the little shoeshop he was 


handicapped by not having all the necessary machin- 
ery and materials. 

A traveling salesman saw the converted pump, ‘sent 
a sample to his house in New York and in turn it was , 
taken to a shoe factory where the pattern and work-; 
manship were improved. 


Another Merchant Tries It Out 


A progressive merchant in the Middle West became 
interested in the idea of transforming oxfords or 
boots into strap pumps. He had some Louis heel ox- 
fords, in patents, bright and dull kid and’ brown kid 
which had come in too late to get into the Louis heel 
oxford band wagon. He marked them down, adver- 
tised them and marked them down again but price 
seemed to be no inducement, even at $3.45 they would 
not move, 

He packed them up, sent them to the factory“and 
had them converted into one strap pumps. Maybe you 
do not believe in conversion, but this merchant does. 
He has practically cleaned out his entire stock of dead 
ones at prices ranging from $7 to $8 a pair. 

American business men and American artisans have 
solved some knotty problems; but to convert a boot or 
an oxford into a strap pump and have it come out with 
a neat trim appearance and with good fitting qualities 
is a real achievement. 








WOOD HEELS FOR REPAIRING 


Increase in the wearing of wood heel shoes has 
led to an increase in the repairing of wood heel 
shoes, and as a consequence there have appeared 
among the findings boxes of wood heels packed espe- 
cially for the repair trade. 

Each box has an assortment of heels, of various 
colors as well as heights. Among the colors are 
black, white and brown kid-covered heels, black cel- 
luloid heels in bright and dull finish and black and 
brown suede-colored heels. 

The heels come all ready for the repair man to at- 
tach. They help to build up the repair department 
of the shoe store. 


FELT PRODUCTION INCREASES 
Value in 1919 Nearly Treble That in 1914 


Washington.—Production of felt goods in 1919 
amounted to 29,960,000 square yards, or 31,399,000 
pounds, with a valuation of $39,230,000. In 1914 the 
total was $13,698,000. There were 2,959,000 square 
yards, or 3,647,000 pounds of felt cloths, including 
endless belts, paper makers and other woven felts 
produced in 1919, value $9,264,000. Trimming and 
lining, including felt skirtings, produced in 1919 
amounted to 3,978,000 square yards, or 4,048,000 
pounds, with a valuation of $2,893,000. Boot and 
shoe linings of felt totaled 5,281,000 square yards 
with a valuation of $2,604,000. 

















Women’s felt slipper, top trimmed with satin ribbon 
through beading, silk pompon in royal purple and tan. 
From line of Brooklyn Slipper Co., Brooklyn, N. Y. 








Regular Indian style moccasin of brown felt, fawn in- 
sert and collar, beaded Indian head decoration on 
vamp. From line of International Footwear Co., 
New York 
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HEN the subject of felt footwear is pre- 
sented, one’s first thought is naturally of 
winter temperature outside, while inside, 
before “the hearth-fire’s ruddy glow,” are 

seated the members of the family, their feet snugly 
encased in shoes of felt. The Christmas holidays are 
surely an excellent felt slipper sales period for the 
retail shoe merchant, but statistics show that the felt 
slipper can be made an equally good seller during 
the spring, summer and fall. 





For Boudoir and Camp 


To illustrate—after the cold months of the year 
have passed and April, May and June make their ap- 
pearance, there are the boudoirs, lounging and camp 
slippers. Many men and children wear felt slippers 
for outdoor purposes, as almost all slipper soles are 
very strong and will outwear three pairs of uppers. 
Again, in the months of October, November and De- 
cember, the public is looking for felt footwear for use 
as a rest shoe in camps and hotels. 


The Vacation Slipper 


And for summer, and travel, there is the vacation 
slipper, in various shades of felt. One popular type 
has a black kid sole, which does not absorb nor show 
the dirt or dust; and it is so made that it fits neatly 
inside of a black leather case, lined to correspond with 
the slipper. This travel slipper and case are after the 
style of the Pullman slipper. It is made for both men 
and women. The women’s style is distinguished by 
a silk pompon—the men’s style comes minus this 
adornment. Orders from retail shoe merchants are 
coming in thick and fast for this neat little vacation 
outfit. 

The sick, like the poor, we have always with us, in 
season and out of season, so there is a 
daily demand for felt slippers for invalids 











very popular seller. A retail shoe merchant in Maine 
relates that one of the first things the buyer of 
cheaper goods wishes is this felt boot. 


Many Styles and Colors 


Many and varied are the types and colors of felt 
footwear. There are styles for mother, father and 
the kiddies, down to one year of age. Among the 
favorites are the tailor-mades for men, one of the best 
selling colors being an oxford gray. Other good sell- 
ing colors for men are wine, black and brown. Two 
tones for men are also popular. An interesting com- 
bination is a black, with a purple buckle effect. 
Among the new shades are the silver browns and 
silver blues. In fact, the display case of one progres- 
sive retail shoe merchant who believes in felt foot- 
wear as a twelve months’ seller is a symphony in beau- 
tiful color effects. Very attractive are the contrasting 
colors, much ingenuity and artistry being displayed. 
Satin ribbon trimming makes a pretty touch of deco- 
ration. In fact, although different trimmings at the 
slipper throats have been many times tried, nothing 
has been found to quite supply that “chic” touch which 
satin ribbon imparts. 


Artistic “Artgraphic” Effects 


One of the very popular sellers at this time of the 
year is the Indian moccasin, which instead of leather 
is made of soft, light weight felt. The Indian moc- 
casin patterns are bought by men, women and chil- 
dren. They are artistic in two-toned effects, and many 
earry “artgraphic” vamps with Indian heads. Some- 
times, father prefers a moccasin with the emblem of 
his pet fraternal order—while daughter chooses the 
campfire and girl scout “artgraphics.” A design 
which sells on a slipper for a boy scout is an “art- 

graphic” of a scout, with bugle in hand. 


A Seamless Bootee 








and convalescents in the hospital and in 
the home. 


* For Outdoor Use 


And in addition to shoes for indoor 
wear, there is the felt shoe for strictly 
outdoor use. This shoe comes in all 


heights—some are laced and extend to the 
knee. These are sold in large numbers 
“Way Down East,” in the Middle West, 
and Alaska—in fact, wherever the cli- 











Another popular seller is a bootee for 
a child. A brand new style, and one 
which means artistic modeling, is a seam- 
less pattern. One of the chief features in 
felt footwear making is shrinking after 
the felt is put on the last. In the case of 
a seamless pattern, the process is “con- 
tinual,” and must be done with great care. 

The Juliet is as strong a favorite this 
year as ever. The color range is wide, 
and very beautiful and stately they look 











mate is cold and dry. This felt shoe is a 
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bedecked in their fur collars. 

A felt house slipper in a one-strap is a new num- 
ber. This carries a leather sole and an inch heel. 

Our old favorite for men and women will be much 
in favor again this fall and winter. This is the style 
with the hylo collar. Its cuff is fastened with a but- 
ton, and if a greater limb area is to be covered, the 
collar turns up, like that on a coat, and instead of 
buttoning is left loose to flap in walking, in the same 
manner as did the overshoe tops during the winter of 
1919-1920. 

Felt footwear colors are selected far in advance of 
the selling season and are matched with the new ma- 
terials from which kimonas and bathrobes are to be 
made. The felt manu- 
facturer makes up a 


BOOT AND SHOE RECORDER 53 


To-day’s Situation 


To-day, the situation has radically changed. Many 
retail merchants are just beginning to buy now. In 
many cases, old customers have not yet “come across,” 
and very soon will be asking the manufacturers to 
make two pairs of shoes when the factory will be 
equipped to make but one pair. 

It is true that the average retail shoe merchant may 
have more felts on his hands than usual, and that he 
thinks other merchants’ stocks are in the same con- 
dition so that he can come in as late as he wishes and 
get his wants supplied. A group of retail shoe mer- 
chants recently took under advisement holding off on 

felt slipper ordering, 
expecting that the man- 





new color range each 
year. When anything 
new is contemplated in 
kimonas, men’s lounging 
apparel, or even boudoir 
decorations, it is appar- 
ent that there will soon 
be something new in 
felt colors. Some felt 
shoemakers carry in 


ufacturer would carry 
the stock. On the con- 
trary, the felt slipper 
manufacturer is. not 
building up any reserve 
stock. He is making up 
only on what orders he 
has received, or what he 
is practically sure that 
he will receive, from 


stock as many as from 
75 to 100 colors, and 
can make to order on 


Velvet finished ooze sheepskin in gray and brown, 
fancy colored beads in attractive design on toe piece, 
tongue and cuff around heel, leather drawstring ends 
and bow, felt fleece lined. From line of Arrow Novelty 


some of the big fellows. 
A Production Problem 


many more colors. 





Co., Inc., New York Felt 


manufacturers 
shake their heads sadly 








A good range of col- 
ors is an essential for 


the retail shoe mer- 
chant. If the customer is presented with “something 


different” in style and color, a sale is more than half 
made. A quality proposition at a price is what the 
public wants. 


Early Ordering Necessary 


Early ordering has much to do with price—also 
with correct style and color. As late as three years 
ago, felt shoe travelers who sold to the jobbers—as 
do the majority at the present time—started out the 
first of the year, or earlier. A jobber should order 
his samples in November. They will be made and de- 
livered to him the latter part of December. The job- 
bers’ salesmen then start out with their samples, and 
by January or February, quite a percentage of the job- 
bers’ business should be placed with the manufacturer. 
It is related that in those days, one big house wired to 
their shoe travelers on January 20, “Factory sold up 
for the year.” 


and say: 

“It is impossible to 
make eight months’ production in four, and many re- 
tail shoe merchants will be left without felt shoes for 
their holiday trade.” 

Another point is that quality felt shoemaking can- 
not be rushed. The felt manufacturer says that if re- 
tail shoe merchants would place a part of their orders 
January 1, so that the manufacturer might have an 
estimate of what his production basis will be it would 
greatly simplify the situation. They argue that the 
majority of the felt manufacturers at the present time 
are guaranteeing prices against any drop—so that 
even if cash is paid, a refund will be made should the 
price fall after the transaction is completed. If a re- 
tail shoe merchant or jobber buys late, he will receive 
no different dating than if he bought early. 

The felt factories at the present time are running 
full blast and fast filling up. Jobbers are commencing 
to order on novelties for delivery September 1. 





Child’s felt, spring heel slipper, top trimmed 

with satin ribbon drawn through felt bands, silk 

pompon. From line of Novelty Slipper Co., 
New York 





Scotch plaid camel hair slipper, heang. felt BS nm o sole. 
rom line of Golo Slipper Co., New York 
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Felt Slipper 


Satisfaction 


To Know That You Are Securing the 
Utmost in Quality and Workmanship 
—in Style, Service and Fitting Quali- 
ties at a Price That Is No Greater 


Than Inferior Merchandise—that is 
FELT SLIPPER SATISFACTION. 




















You Get All That When You Buy 


SNUG-FUT FELT SLIPPERS 











The “SNUG-FUT” line of slippers will be on ex- 
hibition, July 11th to July 15th, at the Essex Hotel, 
Boston—Mr. Lester K. Thorman, representing; and 
also at the United States Hotel, Boston, Mr. A. 


Abrams, representing 


NOVELTY SLIPPER CO. 


473 Broadway New York City 
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No. 5106—Everett : 
| No. 5110—Prince 


No. 5107—Everett 


. 5102—Ribbon Trimmed Princess 


sa 


No. 5100—Ribbon Trimmed Moccasin 


7 


No. 5121—Chrome Suede, Leather 
Pallman (Felt Lined) 


dU Tiititi i 


No. 5105—Bootee No. 5115—Low Boot 
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No. 5125—Colonial 
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LOWER PRICED 
than the Best 


BETTER QUALITY 
‘than the Rest 


OUR GUARANTEE 


We guarantee the fit, workmanship, and quality of 
every pair of ‘‘Feelsgud’’ All Wool Felt Slippers and 
warrant them to give absolute satisfaction and utmost 
comfort. 

Write for Catalog 


Maid-Rite Felt Slipper Co., Inc. 


(ROSEMILL PRODUCTS) 


AUROUSEOUOEOUHESUUEORUROSUCUOEOOOUEOCELOGUUOEELOGEUGEEEOSESESEEGSSESEEOOCESCESSGERBEEAOSESSSSUGEREOEELOUESOONAES 








163-169 Livingston Street Brooklyn, N. Y. 
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Comfortable 


Carefully fashioned, of superior quality and workmanship,- 
and backed by a house with a reputation of successful manu- 
facturing—the very best grades of all wool felt Boudoir 


Slippers. 


Get in touch with your nearest jobber and ask him to show 
you the “PARISIAN” Line—“none better made.” 


If your jobber hasn’t our line write to us 


PARISIAN FELT SLIPPER CO., Ine. 


195-197 Chrystie Street, New York, N. Y. 


© DGGHGHGHGGHGGHGGHGGHHGHHGHHGHHGHHGHGHHGHHGHHGHHGHHOHGHHHOHHHHHOHOOO YH 





® 


$ A WINNER 


eS , AS GOOD AS THE BEST, AND BETTER PRICED 

g } ee MADE WITH BEAUTY AND QUALITY AND FOR COMFORT 
4 itp, y Carefully Fashioned and of Superior Workmanship 

© i — WRITE FOR SAMPLES — 

4 1s, Rben ‘Trin GREATER NEW YORK MFG. CO. 


@ Women » Baie Trimmed Moc- 
© —_ = 1 Colors. All Wool, 26 MANUFACTURERS OF 
9 Also Men’s Felt Comfy Slippers. FELT AND BATH SLIPPERS 


30 oz. Felt. Colors: Oxford, Navy 
Blue, Brown and Khaki. 40 WALKER STREET 


@ 
@ GGG HDGDGDHGHHGGHHGHOHOHGHOHOHGHOHGHOHOHOGHOHOGOHOOHOGHOOOHOHOOOHOHOOOO 


YY 


NEW YORK CITY 
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For Immediate 
Delivery 


Two of Many Specials . 
At Prices That Can’t Be Beat 
Felt Juliet, Fur or Ribbon Trimmed, 


Turned Leather Sole and Heel. Sizes 
8 to 8 $1.00 per pair 


We reserve the right to limit gquanti- 
ties to customers. 

Terms on these, net 10 days. Ribbon Trimmed Felt Moccasin, Chrome 
Send for samples of other styles at Cushion Sole. Sizes 3 to 8..$.75 per pair 


remarkably low prices. 


THE BROOKLYN SLIPPER CO. 
409 OSBORN STREET BROOKLYN, NEW YORK 
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“COMPANIONS” 
Felt Slippers Are Now Ready 
for Your Particular Needs 


Style and quality assured if it bears 
the label ‘““COMPANIONS.”’ 


A fascinating array of new designs 
and attractive colors awaits you. 


“COMPANIONS” All Wool Felt 
Slippers retain their shape, fit snugly 
and are a marvel of comfort. 


Write us your requirements and 
specify 


“COMPANIONS” 


THE BUY WORD OF YOUR TRADE 


Buy now to assure prompt deliveries 


Republic Felt Shoe Corp. 


899 Kent Avenue Brooklyn, N. Y. 
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REALE 2 Big Sellers Right Now 


Women’s Moccasin, Comb, Felt and Satin. 
Quilted Satin Vamp. 

Quilted Satin Cuff. 

Quilted Satin Sock Lining. 

Hand Made Silk Ribbon Rosette. 

‘Real Easy’’ Cushion Sole and Heel. 


. MADE IN 


ALL COLORS 
Style No. 900 


HAVE YOUR 
JOBBER SHOW Women’s Quilted Satin Boudoir 
YOU THE lining of quilted sateen to match; 
“REAL EASY” Tussah twisted silk pom-pom; 
—— Easy”’ cushion sole and 
eel, 


Style No. 523 


65-67 W. Houston St. 
159-161 Wooster St. 











INTRODUCING 


A Distinctive Line of 


FELT SLIPPERS 


Built on the sound principle of Quality first, last and all the 
time, replete with a variety of new creations for the discriminat- 
ing trade. It will be time well invested to see our offerings. 


MELROSE NOVELTY CO. 


16-20 East 12th Street ‘New York City 
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Salesman 


iii AAA 


The man today who takes the order and gets more 
business is keener than his competitor in every 
respect. 


Business is ready for those who go out after 
it. So, too, with the merchant. 


He realizes that he and his store must go out 
after business as well. So the keener they 
are in every respect, the practical result is 
shown by the total sales volume for the “Make 


month. Buye - 


Our window fixtures are built to sell your 

: : Out 
merchandise and help you establish even a 
more attractive sales window than ever before. of 


Our fixture catalogs should be in your busi- Passersby.” 


ness library for ready reference. 


: = At your request we will be glad to send one. 


HUGH LYONS & COMPANY, Lansing, Michigan 


Salesrooms 
Chicago—282 So. Franklin St. New York, 35 W. 32d St. 














HUNKINS TURNS 
Featuring 
GROWING GIRLS’ STRAPS 
with COVERED MILITARY HEELS 
Made to your order—2!4, to 8—AA to D. 


Chrome Patent—Gun Metal—Black Satin—White Levor—form a 
quartette harmonizing at $4.60. 


Various other materials at equally various prices. 
Sea Island LOOK ’EM UP 
Silver Cloth . W. O. HUNKINS & Co. Haverhill, Mass. 

















BLOODED-STOCK 


If you were buying a horse and he was just a horse you 
Id h to take for granted the things the owner said, e 
ona then ys for experience to show if he had spoken the Apache Beaded Moccasins 
truth. 
House Slippers which combine comfort, durability and 
But if you bought a oe x of Mondnd-taet, ae. ant Py attractiveness. Made of Tan Ooze Sheepskin. A display 
getigres. you would not need to take the mans word for it. will brighten your window and the sales will surprise you. 
e 


digree would show his ancestry and race and give you i f th 
an idea a the animal's capacity for speed and endurance. — pamphlet which shows an entire line of these 


pach i 
It's the same in buying edvertising space. Some publica- Prices of Apache Moccasins 
tions sell “just a horse” and you have to take their cir- Babies’ sizes, 1, 2, 8, 4, 5, per 
culation statement with a pinch of salt. . Child’s sizes, 6, 7, 8, * i Be 

Boot & Shoe Recorder is blooded-stock. An A B C izes, 8, 4, 5, 6, per pa 
Pe Bry A the pedigree that tells you what to expect in Men’s sizes, 7, 8, 9, 10, 11, 


ee ae ee eee ee ARROW NOVELTY CO., Inc., 108 B. 16th St., N. ¥. C. 
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MEMBERS OF 
Shoe Manufacturers’ Board of Trade 
of NEW YORK, Inc. 


ALGIER SHOE MFG. Co. HORN SHOE CO. 
138-44 Broadway 145 Roebling Street 
BROOKLYN BROOKLYN 
JULIUS ALTSCHUL F. S. KAUDER SHOE CO. 
220 Varet Street 10 Leo Place 
BROOKLYN BROOKLYN 
AMERICAN SHOE CO. KOZAK & McLOUGHLIN 
166 Livingston Street 14th Street & Governor Place 
BROOKLYN LONG ISLAND CITY 
GEORGE W. BAKER SHOE Co. J. J. LATTEMANN SHOE 
343 Classon Avenue FG, CO. 
BROOKLYN St. Edwards Place 
Cc. A. B. SHOE CO. BROOKLYN 
641 Lexington Avenue MAETRICH EYRE & CO. 
BROOKLYN 242 Greene Avenue 
COHEN & FRANK CoO. BROOKLYN 
756 Stone Avenue I. MILLER & SONS, INC. 
BROOKLYN 1 Carlton Avenue 
J. & T. COUSINS BROOKLYN 
369 DeKalb Avenue MORSE & BURT CO. 
BROOKLYN 1 Carlton Avenue 
JOHN CRAMER & SON BROOKLYN 
199 Steuben Street PINCUS & TOBIAS 
BROOKLYN 17 Lexington Avenue 
D, H. CHANDLER SHOE CO. BROOKLYN 
166 Livingston Street PARISIAN SHOE CO. 
BROOKLYN 251 Varet Street 
BERT E. DRAKE SHOE CO. BROOKLYN 
235 Park Avenue PERFECT SHOE CO. 
BROOKLYN 2941 Atlantic Avenue 
DEGEN LIPP, INC. BROOKLYN 
133 Floyd Street DR. A. POSNER SHOES, INC. 
BROOKLYN 141 Roebling Street 
ANDREW GELLER a 
240 Broadway ROGERS & DAVIS 
BROOKLYN 1615 East N. 5. pees 
BROOKLY 
A. GARSIDE & SON 
Webster & 7th Avenues STRASSBURGER-STILES 
LONG ISLAND CITY 99 a 
GRIFFIN WHITE Co. 
DeKalb & Grand Avenue cman, & P fo tee INC. 
» . VOGEL-MILLER 
372 DeKalb Avenue 4th Avenue & Baltic Street 
BROOKLYN BROOKLYN 
WM. HENNE & CoO., INC. S. WATERBURY & SON 
957 Kent Avenue 232 Throop Avenue 
BROOKLYN BROOKLYN 
R. H. HOSKINS Co. S. WEIL & CO. 
39 6th Street 379 DeKalb Avenue 
LONG ISLAND CITY BROOKLYN 
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NE FOOTWEAR STYLES 


iia TMT TTA 


At the Style Show 
July 5th to 8th 


Hotel Commodore, New York 


N creative art and originality of applied ideas, the exhibit 

of Brooklyn-made shoes at the Greater New York Style 

Show will fittingly epitomize Brooklyn’s predominance in the 
field of women’s highest quality footwear. 


To do this is not easy. Excellent competitive quality gives 
us a healthy and welcomed incentive to have the shoe world 
see, in an entire collection, some of those fine and exclusive 
features in shoe making that do distinguish, unmistakably, 
Brooklyn’s footwear from all other. 


Our display cannot fail to be genuinely educational. 


Shoe Manufacturers’ Board of Trade 
of NEW YORK, Inc. 
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IN STOCK 
Stylish Footwear for 
IMMEDIATE DELIVERY 


“DELMONTE”——STYLE C 111 








“Delmonte” Strap Pump, C 111, AAA to C. 
Sizes 244 to 7 


Stock i 565—Black Satin Turn, 18/8 Covered LXV 
$6.75 
Stock No. 567—Black Satin Turn, 14/8 Covered LXV 
Heel $6.75 
a. wo 571—Black Kid Turn, 14/8 Covered LXV 
: $7.00 Look for the Guaran- 
Stock No. 526—Nut Brown Russia Calf, Welt, 14/8 teed Hercules Wood 
25 


Cuban Leather Heel $6. Sed Helnes- said an 
Stock No. 528—Black Glazed Kid, Welt, 14/8 Cuban 
pate only $6.50 all Henne Shoes. 


“Lucille” Strap Pump, D 286, AA to C, 
Sizes 24, to 7 
Stock No. 635—Golden Brown Kid, Turn, 18/8 Cov- 
ered LXV Heel . $7.65 
Stock No. 637—Black Glazed Kid, Turn, 18/8 Cov- 
ered LXV Heel $7.00 


Stock No. 639—Patent Leather, Turn, 18/8 Covered 
XV Heel $6.75 





IN STOCK 


Physical Culture Shoes 
“Style Plus Comfort’ 


“LUCILLE”—STYLE D 286 We also carry in stock all year round com- 
plete line of staple orthopedic boots and 
oxfords made on combination lasts. AAAA 
to EE, sizes 1 to 10. 





Write for Descriptive Folder 


Recognized Style See our exhibit at the Style Show—Hotel Commodore. Look 
Leaders for our g'rls on the runway. 




















Wm. Henne & Co., Inc. 


Known Since 1875 for Quality 
957-971 Kent Avenue at De Kalb 
BROOKLYN, N. Y. 
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Black Satin Turn 
Two Strap $7.00 


AA to C, 214 to 7, 17/8 Full Louis Heel 
Also 13/8 Baby Louis Heel 
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“Gray French Binding” 
“Gray Silk Stitching” 


Don’t fail to visit our Factory 
and Show Rooms while attend- 
ing the Style Show, July 5-6-7-8. 


AMERICAN SHOE CO. 


166-176 Livingston St. Brooklyn, N. Y. 


“IN THE HEART OF BROOKLYN” 
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IT CAN BE DONE! 


You can do a large, profitable busi- 
ness on a very small stock 


An investment of only 


TRADE MARK s 2 5 2 0 




















on POSNER. 
‘ SCIENTIFIC . ‘ ‘ 
SHOES & STOCKINGS will equip your children’s Shoe De- 
partment completely. 
For ALL Children 


and Young Ladies It will bring you a splendid assortment of 
shoes—enough to build up a real children’s 
business and draw trade to other parts of your 
store. 


With this assortment goes a “SERVICE” that 
will delight you. 


This line will be ex- 
hibited at the SHOE 


STYLE SHOW to be 
held at the HOTEL Order the “DR. POSNER SERVICE” NOW. 


COMMODORE, New York 
City, on July 5, 6, 7, 8. 


Dr. A. POSNER, SHOES, Inc. 


OFFICE AND STOCK ROOMS 


140 WEST BROADWAY, N. Y. CITY 
Factory: Roebling and Hope Streets, Brooklyn, N. Y. 
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The highest standard of Brooklyn style and shoemaking is exemplified in 


DE LIPP SHOES 


THE “ALICE” 
will be shown at the New York Shoe Style Show, 
July 5—6—7—8. 


DEGEN-LIPP, Inc. 


Makers of Women’s Best Turn Footwear 


BROOKLYN 


New York Show Room—Marbridge Bldg. 
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Made in Brooklyn 


Made of finely 
woven White St. 
Regis Canvas 
trimmed in Patent 
Leather on Imt. 
Tip —Collar and 
Strap, White 
Welt, 11/8 Mili- 
tary Ivory Heel, 
Oak Sole, with 
white edge. 


THE PEACOCK 


$6.00 


In Stock June 15th 

















Widths 


AA ..4 to8 
A ..4 to8 
B ..3 to8 
C ..2Myzt07Y% 
D ..2Yto7 


No less than 9 
Pairs to a width. 














Our samples will be on exhibition at THE STYLE SHOW, July 5-6-7-8 
THE VOGEL-MILLER SHOE CO. 


119 Fourth Ave. 


Brooklyn, N. Y. 
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“Che 
Commodore” 


Justep and Ball Strap 
Jnlaped pump 


Chis style portrays refinement 
and good shoemaking 


fAade bp 


Alaier Shoe Mfg. Co. 


138-142 Broadway 
Brooklyn New Pork 


Dur complete line will be on display 
at the Style Show, Hotel Commo- 
dDote, Mew Bork City, July 5, 6, 7, 
8. Watch for our models on the 
Runway | 
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Richmond Shoe Style Show 


To Be Held July 5-8 by Richmond Shoe Travelers 


The Shoe Style Show, which the 
Richmond Association of Traveling 
Shoe Salesmen will hold in Richmond 
at the Jefferson Hotel, July 5 to 8 in- 
clusive, will be the most ambitious 
effort ever put forth in this section 
of the country. 

The initiators of this movement are 
all young and successful salesmen 
traveling the Southern states, where 
the need for such a show has been 
felt for some time. These salesmen 
have attended a great many style 
shows in the market cities, and both 
the displays and the entertainment 
will be of a high order. 

The show will not be held in connec- 
tion with any convention, and this 
will give the merchants an opportun- 
ity to see the various lines in which 


ORE A. OSTENKAMP 
Secretary Richmond Shoe Travelers’ 
Association 


they may be interested, without inter- 
ruption. The displays will not be 
made in booths, sample rooms of the 
hotel being used for that purpose. 

The fact that the Style show will 
be held in the Jefferson Hotel, one of 
the finest hostelries in the South, is 
an attraction in itself. There the vis- 
iting merchants will find every com- 
fort and convenience, and it will in- 
deed be a dignified setting for this 
display. The roof garden of this 
hotel will be open at the time the 
show will be held. The entire fifth 
and sixth floors will be used for the 
various displays, and already most of 
the spaces have been allotted. 


Living Model Display 


While a very comprehensive enter- 
tainment program has been provided, 


J. HENRY BURCHER 
President Richmond Shoe Travelers’ 
Association and Style Show Director 


the biggest feature will be the Living 
Model Show. Twenty-five or more 
beautifully gowned young women will 
display the newest ideas in brogues, 
pumps and boots. Jacobs & Levy of 
Richmond will supply the sports wear; 
Kann & Co., the evening gowns and 
street dresses and suits; Jonas, a lo- 
cal importer, will furnish the millin- 
ery, fans, etc. Another model feature 
will be the United States Rubber Com- 
pany’s models, which created such in- 
terest at Milwaukee. Men and boy 
models will also be used. 

A runway sixty feet in length will 
be erected in the hotel auditorium, 
and this will be used by the models, 
so that every one in the audience will 
have a perfect view. 

Special lounging and reading rooms 
will be provided for the convenience 
of the merchants, and a special com- 
mittee will look after their every com- 
fort. Two orchestras will furnish 
continuous music. The ladies in at- 
tendance will find special comforts 


“7. J. ANTHONY 
Acting Chairman Style Show 
Committee 
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News Item 





NOTABLE ADDITION TO 
WELL KNOWN 


E. C. SKUFFERS 





IN-DOOR AND OUT-DOOR MEN’S 

Tan 'Kig. Extra heavy soles” and” all mather AND WOMEN’S COMFORT SHOES 
, ‘ . FEATURE: 

Extra Heavy Sole and All Leather Heel 


(Special Announcement ) 


ro: | a. 


Boston, June 11, 1921.—A notable addition has been 
made to the Engel-Cone line. They describe it as an 
in-door and out-door Comfort Shoe for Men and 
Women. Accent is placed on the “‘in-door and out- 
door” feature because the shoes are designed to meet 
just such conditions as they state. 


od 


a = | 
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In other words, these shoes are “extra pair’ shoes, 
No. 2—Women’s Vici Old Ladies’ Bal—Made sold by the dealer to people who want a comfort shoe 
in Black Kid only. Extra heavy soles and all- which can be worn out of doors should occasion 
leather heels. Sizes 2 2/8. ‘ ‘ P ° 

present itself. They will give guaranteed service for 
work or play out of doors and in the factory or office 
in place of street shoes. Men in all lines will welcome 
this easy, comfortable out-door shoe. ; 


wao 


ic) 


The extra heayy sole and all-leather heel give these 
shoes a good, solid foundation. The uppers are soft 
vici kid, in black or tan. It is safe to say that there 
is not a more durable, restful Comfort Shoe on the 
market. 


Ask your local wholesaler to submit samples and 
quotations. Shoes carried in stock by progressive 
wholesalers in all sections of the country. 


No. 3—Women’s ;Vici Juliet—Made in_ Black 
Kid only. Extra heavy soles and all-leather 
heels. izes 2 \. 


ENGEL-CONE SHOE COMPANY 
Boston Office, 215 Essex St. ‘EAST BOSTON, MASS., U. S. A. 


“We shoe the entire family.” 
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AT RICHMOND EVENT—AND JEFFERSON HOTEL 


and entertainment features provided 
for them. 


A Welcome to All 


When a merchant leaves, if he so 
desires, his railroad ticket will be pur- 
chased and his baggage checked for 
him, so that he will be relieved of 
these last-minute details. Nothing 
will be overlooked to make the mer- 
chants feel that their visit has been a 
pleasant and profitable one in every 
respect. 

The committees at work on the vari- 
ous details have accomplished won- 
ders, but soon these men will leave for 
their territories with fall shoes. In 
order that nothing be left undone 
while they are away, Laughton W. 
Nuckols and H. Carl Boshen, both ex- 
clusive shoe merchants of Richmond, 
have been appointed Association Style 
Show Managers. They have already 
taken over most of the work, and are 
real hustlers. 


HOFFMAN VISITS BOSTON 


A. F. Hoffman, who sells All Wear 
Shoe Co., and Albright-Stanley Shoe 
Co.’s lines of children’s, misses’ and 
infants’ McKays and turns to the 
jobbing trade, came to Boston, May 
21, and opened up his line of samples 
at Room 17, United States Hotel. 
He came here by appointment with 
some Western job- 
bers, who wanted 
lines to fill in their 
immediate orders 
and those for the 
summer and fall 
trade, His first 
intention was to 
remain in Boston 
for only two or 
three days, but his 
customers kept him 





Photo by Homeier-Clark Studio 





busy for a week. He will returm 
again about July 17 to spend the 
month here, as has been his custom 
for the past fourteen years. Mr. 
Hoffman also comes here in January. 
Mr. Hoffman states that a growing 
girl’s ball strap oxford in a dark tan 
is a good seller. His trade for fall is 
buying about 25 per cent on low shoes 
and 75 per cent on high shoes, 


Briggs in Buffalo 


Frederick A. Briggs has taken the 
New York State territory for the 
Friedman-Shelby branch of the Inter- 
national Shoe Co. He has taken a 
booth in the Associated Service Build- 
ing, Buffalo, where a number of other 
wholesale shoe concerns already have 
offices. 


Simons Takes Wilhoit’s Territory 


A. H. Simons of Brown Shoe Com- 
pany, who has been assistant sales 
manager of the Southern Division, 
leaves for Arizona where he will as- 
sume the territory now occupied by 
W. D. Wilhoit, who, owing to ill 
health, will retire. W. D. Wilhoit re- 
cently moved from his former terri- 
tory of East Texas, which he covered 
for a number of years, to the Arizona 

field, where he 
found it too diffi- 
cult to continue his 
business. He came 
with the Brown 
Shoe Co. from 
Hamilton - Brown 
twelve years ago 
and has always 
been one of the 
top - notchers on 
the sales force. 
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Feature the 


the world’s; 


For many weeks we have been tell- 
ing the shoe merchants of America 
about the FEDERAL ARCH- 
LIFT. 


We have emphasized the fact that the ARCH-LIFT—through the 


correct principle upon which it is constructed—invariably relieves 


foot troubles. 


The gratifying response from dealers the country over—yes, even 
from far Honolulu—has frankly surprised us, for while we knew 
absolutely that the ARCH-LIFT was far in advance of ordinary 
arch supports, yet we did not expect that merchants or wearers 
would so quickly grasp its vital principle. 


But they have—and orders have flooded in, followed by more or- 
ders. Our factory is running to capacity—the fame of the ARCH- 
LIFT is spreading—the big results we knew would come—are 


coming—are here. 


FEDERAL ARCHL 


168 Dartmouth St. 
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ederal Arch-Lift 


preatest arch support ! 





And what has made this possible > 


First—The positive merit of the ARCH- 
LIFT. It does what we guarantee it to 
do, relieves foot troubles. 


Second—The entirely different lifting 
principle—closely following nature’s way 


—upon which the ARCH-LIFT is con- 


structed. 


Third—The complete absence of metal 
plates, leather pads or rubber bandages. 
The ARCH-LIFT is made from a specially 


woven elastic fabric. 


Fourth—The fact that the important liga- 
ments of the foot are closely followed in 
the construction of the ARCH-LIFT mak- 
ing it practically a set of substitute liga- 
ments. 


Fifth—The wearer gets relief—at once— 


from the first moment the ARCH-LIFT 


is worn. 


Sixth—When you demonstrate the 
ARCH-LIFT you sell it! 


Write us for our one-dozen assortment 
of ARCH-LIFTS—covering all sizes, 
colors and weights. With this initial dozen 
comes our striking window display, news- 
paper electros, consumer literature, wall 
chart and complete selling information. 


FEDERAL ARCH-LIFTS retail for $6.00 
—$7.00—$8.00 and we allow the mer- 
chant an exceptionally generous margin 
of profit. 


Get your order in for your locality and 
watch your trade grow. In ordering less 
than the dozen assortment give weight of 
customer. 


And remember—the ARCH-LIFT is 
totally unlike any arch support you ever 
saw. It sells and stays sold—no ‘‘come- 
back” except a satisfied customer. 


ARCH-LIFTS will be exhibited in a big double 
space at the National Shoe and Leather Exposi- 
tion and Style Show, Boston, July 11-14. Keep 
this in mind and don’t fail to get to our booth. 


LIFT MFG. CO. 


Boston, Mass. 
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In Stock — June Only 


12 WHITE NOVELTIES 


“SPORTS” and “STRAPS” 


These are all new shoes and new styles in the fullest 
sense, and comprise a range of choice that meets every 
possible preference. 


White Buck White Kid 
White Reignslkkin 


Trimmed with Brown Calf and Patent Colt 


Write NOW for our catalog which gives full descrip- 
tions, illustrations and prices. 


ct 


It’s the only way to have the whole story before you. 


WILLIAMS CLARK & CO. 
LYNN GOODYEAR WELTS EXCLUSIVELY | M ASS. 


BOSTON OFFICE: 183 ESSEX ST. 
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LIVE WIRE NEWS 


Here, There and Everywhere With the 
Boys 
By T. A. D. 


E. J. Andrews of the Royal Shoe 
Co., Randolph, Mass., has heard the 
call and responded by packing his 
over-night trunk with a few specials 
to spring on the fastidious trade. 
“Eddie” always was a good picker, 
not only in styles of shoes, but also 
in novelty buyers. Besides selling 
shoes, “Ed” has other hobbies, one of 
which is yachting. He also owns a 
summer house on the bay where he 
entertains his buyers lavishly. 


Regarding “Bob” Emmet 


Robert Emmet breezed into the Bos- 
ton Shoe Trades Club for a few hours 
one day recently, with a few luncheon 
guests, probably buyers, for a worn- 
out pencil was seen resting on Bob’s 
left ear. “Bob” is a great booster for 
the club, and takes much pride in 
showing his guests all its con- 
veniences. His territory is New Eng- 
land and his extensive trade keeps 
him on the move. “Bob” tells all the 
boys that he has had practically all 
his trade say that they are looking 
forward to July 15, which is the big 
outing day of the Boston Shoe Trav- 
elers. 

McLean Heard From 


R. S. McLean of Strassburger & 
Stiles, Inc., Brooklyn, N. Y., who 
travels from Boston to Denver, cover- 
ing the high spots between, has made 
his report to the “At Home for a 
While Club” in Boston. “Mac” stated 
that as he carries none but the snap- 
piest of novelties, his business is above 
the average. He found a very opti- 


mistic feeling prevailing throughout 
the West, particularly while the East 
is anxious to get everything that is 
new. In other words, “Mac” believes 
that the buying public is always ready 
to spend money for something exclu- 
sively novel. 
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“Phil” Sullivan a Diplomat 


“Phil” Sullivan, the affable shoe 
traveler for Williams, Kneeland Co., 
was seen crossing from Essex Street 
to the South Station, Boston, May 27, 
for a quick sprint to Baltimore, Pitts- 
burgh and Washington. “Phil” is a 
personal friend of U. S. Senator David 
I. Walsh, and while in Washington is 
generally invited to occupy a seat in 
the Senate Gallery. A suggestion was 
made to “Phil” to get the Senator’s 
ear in favor of the interchangeable 
mileage and reduced rate book. If 








JULY 
5TH — grn 
| ee | 
JEFFERSON 
HOTEL 


; I 
RICHMOND 
SHOE STYLE SHOW 

RICHMOND. VA. | 





A reproduction of the sticker 
used by the Richmond Trav- 
elers. All aboard now for the 
big style show! Get in touch 
with Secretary T. A. Ostenkamp 








diplomacy can accomplish anything, 
depend upon “Phil.” 


A. W. Gage Sells Ballots 


A. W. Gage, familiarly known as 
“Gagey,” left on May 28 for a short 
visit to his daughter who resides in 
New Jersey. When “Gagey” men- 
tioned New Jersey, some uncharitable 
shoeman asked him if he wasn’t 
going there to get a bunch of tickets 
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for the July 2nd fistic exhibition. 
“Gagey” denied the insinuation, but 
those who have known him for years 
and who now know full well that he 
has lots of kick in him, and is still 
one of the young fellows. But that 
does not say that he isn’t making 
reservations to see France and Amer- 
ica in action. Incidentally, he will sell 
a bunch of ballet slippers while pass- 
ing through New York City. 


C. S. Smith a Benedict 


Clarence S. Smith, who for the past 
four years has been with the Boyd 
Welsh Shoe Company, making the 
South, was married on May 18 to 
Miss Bessie J. Dodds of Lapeer and 
flint, Mich. This event was the 
happy culmination of a romance which 
commenced during the World War, 
when Mr. Smith was doing Govern- 
ment work in the plant of the Du 
Pont Company at Flint. After a wed- 
ding trip to Eastern cities, Mr. and 
Mrs. Smith will be at home in Jack- 
sonville, Fla. 


Kelly on Road Again 


T. P. Kelly, who travels in the ex- 
trenie West for the Johansen Bros. 
Shoe Co., and who came into St. Louis 
headquarters early in May for his 
samples, reached Omaha on his return 
to his territory and was seized with 
an illness which put him in the hos- 
pital for several weeks. He has re- 
covered sufficiently to be able to get 
into his territory, and expects to make 
up for lost time. 


Business Outlook Better 


Ralph C. Broad, salesman for the 
Hillard & Merrill Co., operators of the 
Brockton Welting Co. plant, and with 
a large plant in Lynn, has covered 
the Pennsylvania shoe manufacturing 
trade the past two weeks and reports 
the business outlook better, in that he 
found a fair demand for cut soles and 
other products of the company. 








NEWS OF ST. LOUIS BOYS 


Liberal Orders Sent to Factories En- 
couraging 

The fact that St. Louis salesmen on 
the road with the early fall samples, 
as well as the fill-in numbers for sum- 
mer and early fall, are sending in 
quite liberal orders is encouraging the 
St. Louis manufacturers in the belief 
that business will keep up steadily 
through the summer, fall and even 
winter. 

The principal reason for the belief 
is that the orders are, individually, 
for small quantities in comparison 
with previous seasons and are for 
delivery within sixty days for the 
most part and rarely to exceed ninety 
days from the date of the order. 





One house, which was late in send- 
ing out its men, reports that everyone 
tame in with good sized orders from 
their first stopping point, and that 
since that time the flow of orders has 
been steady in number and volume. 


Low Cuts Popular 


Practically all the orders, however, 
are for low-cut footwear and for early 
delivery, as already noted, indicating 
that the buying is for the warm period 
with incidental purchases of oxford 
types that will sell well in the fall. 

There is no apparent change in the 
character of the demand so far as 
style goes, although there is evidence 
that increased novelty in design is ex- 
pected to attract the consumers stead- 
ily to increase the buying. 

In the cotton district buying is still 


restricted in a spotted manner, indi- 
cating that the buying that is being 


done is based on local conditions. 
Elsewhere the volume of buying is 
more even. 


Women’s -Factories Busy 


All the St. Louis factories are oper- 
ating now up to their capacity with 
the exception of the plants making 
men’s shoes, which still show the lack 
of demand on the part of the con- 
sumer. 

In the novelty departments and 
plants the pressure for manufacture 
is high and some such departments 
and plants report that the number of 
pairs being turned out now is the 
largest in their history and that the 
orders ahead will keep up this state 
of affairs for some time to come. 
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COME 


and profit by this 
Inspiration Pageant 


of American Foot- 
wear! 

Superbly staged 
by America’s Manu- 
facturers. 

Every Shoeman 
in the Nation should 


COME! 


BOSTON 
July 1112-13-14 


Address 
CHESTER I. CAMPBELL 
General Manager 
5 Park Sa., Boston 


for all information about the Show 
or New England 
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EDWARD MORPHY 
First Vice-President 


NEW LEWISTON FACTORY 


Nathan, Morphy & Company, Inc, 
Manufacturing Women’s Turn 
Comfort Shoes 


A new firm of women’s turn com- 
fort shoe manufacturers, known as 
Nathan, Morphy & Co., has recently 
been formed at Lewiston, Maine. 

J. A. Crossman, treasurer of the 
company, has been cost and efficiency 
manager for Lunn & Sweet Company 
for the last eight years. He is an 





AULT-WILLIAMSON EXPANDING 


Auburn, Me., Shoe Company Now Has 
Factory Capacity of 3,000 Pairs 


Auburn, Maine—The  Ault-Wil- 
liamson Shoe Company has recently 
added another factory containing 25,- 
000 square feet to their shoe manu- 
facturing plant, devoted to the build- 
ing of turn shoes. This increases the 
plant capacity from 1,800 to 3,000 
pairs a day. 

At a recent meeting of the foremen 
of the Ault-Williamson Shoe Com- 
pany it was announced that a group 
life insurance plan is being inaugu- 
rated, which will cover everyone who 
has worked three months or more in 
the organization and will include all 
heads of departments and also the ex- 
ecutive heads of the corporation. 
Thomas C. White, of the firm of 
White & Whittum, who sold the policy 
to the corporation, was the principal 
speaker at the meeting, explaining 
the two schedules involved and how 
they work. 

Earl S. Lewis, executive secretary 
of the Auburn Chamber of Com- 
merce, was the other speaker, giving 
an interesting address on “The Obli- 
gation of the Citizen to the Commu- 
nity.” A banquet was served. The 
executive heads of the U. S. M. C. 
were guests. 


J. A. CROSSMAN 
Treasurer 
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experienced upper leather man and 
started in the shoe business years 
ago as a shoe cutter. 

Edward Morphy, first vice-presi- 
dent, has been superintendent of the 
turn factory of Lunn & Sweet Com- 
pany for the last six years and is con- 
sidered one of the best turn men in 
the country. 

Randolph Nathan, second vice-pres- 
ident, has charge of the sales end of 
the new company and has been sell- 
ing shoes for Lunn & Sweet Company 
for the last six years in Louisiana, 


OUTLOOK IS PROMISING 


Present Day Events Should Inspire 
Confidence in Future, Says Bank 


Milwaukee, Wis., June 2.—That 
the events of the last thirty days 
have yielded much justification for 
confidence is the salient of a number 
of encouraging features which are re- 
lated in the monthly review of busi- 
ness conditions in Milwaukee and vi- 
cinity issued by the commercial serv- 
ice department of the First Wisconsin 
National, Milwaukee’s largest bank. 
It says in part: 

“Business improvement cannot be 
expected unless somebody does some- 
thing to make it improve. A good 
deal of appreciation of this is now 
being displayed. Just as depression 
resulting from sharply falling prices 
last year spread from some lines of 
business to others, so renewed activ- 
ity in cotton and woolen goods, boots 
and shoes, automobiles and building 
applies a stimulus to set other lines 
of trade going again. 

“Retail stocks are now moderate 
and the way is opening up for re- 
placement. Now and in the future, 
perhaps for a number of years, suc- 
cess in the retail business will depend, 
not* upon holding, but upon selling 
goods. 

“Retail sales in the larger stores 
compare well with those of the same 
period of 1920. For some time past 
shoe dealers have been able to sell 


GEORGE W. LEVY 
President 


RANDOLPH NATHAN 
Second Vice-President 


Mississippi and the South. 

Goorge W. Levy, president of the 
company, comes from Shreveport, 
La., where he has been in the retail 
business for the last twelve years. 

This company has a modern factory 
fully equipped to make 500 pairs of 
turn and comfort shoes a day. This 
will be increased to 1000 pairs within 
the next few months. Five new sales- 
men are now introducing the line to 
the retail shoe merchants of the 
country. 


plenty of women’s shoes in the newer 
styles, but there has not been the 
same demand in men’s shoes. A re- 
cent improvement has been reported, 
however. Inventories are again on a 
safe basis and stocks have about 
reached the point where dealers will 
have to supply more than their cur- 
rent requirements.” 


A white washable kid, patent 
leather insert in tongue, black 
French cord binding, with white and 
black leather bow to match. Made 
by Degen-Lipp, Inc., Brooklyn, N. Y. 
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Army Auction Sales 


SIX OF EM 


BOSTON, JUNE 21st,—NORFOLK, JUNE 28th,_NEW ORLEANS, 
JUNE 22nd,—EL PASO, JUNE 28th-CAMP GRANT (ROCK- 
FORD, ILL.), JUNE 29th,—_CAMP LEWIS (TACOMA, WASH.), 


JUNE 28th. 


Sales will begin promptly in each of the places named at 10 A. M. Standard time, on the dates specified, and 
will continue until the merchandise offered has been disposed of. 

The merchandise to be sold will be offered in units sufficiently small to enable anyone interested to make pur- 
chases. Irrespective of your needs, whether they be large or small, you are urgently requested to attend each 
of these sales in person. 
Attention is called to the fact that there is a great variety of merchandise in each of these sales. The oppor- 
tunity to make purchases in accordance with your needs of desirable goods which can be had at your own 
price should under no consideration be overlooked. 

It is impossible to present here a complete list of all the items to be sold. Write or wire to SURPLUS PROPERTY 
OFFICER, Q. M. C., at places named above, for complete lists, and particulars of sale to be held in each place. 





CAMP GRANT, CAMP LEWIS EL PASO, TEXAS 


(ROCKFORD) ILL. 


Auction Sale 
June 29th, 10 A. M, 


Goods to sold are Leggins, 
Shoes, Cots, etc. Some of 
these goods are new, some re- 
claimed, and some unservice- 
able. Inspection allowed on 
application. 


(TACOMA) WASH. 


Auction Sale 
June 28th, 10 A. M. 


Goods to be sold are Mos- 
quito Bars, Slickers, etc. 
Some new and some re- 
claimed. Inspection allowed 
on application. 


Auction Sale 
June 28th, 10 A. M. 


Goods to be sold are Barrack 
Bags, Jersey Gloves, Shoes, 
etc. Some are new and some 
are reclaimed. Inspection 
allowed on application. 





NORFOLK, VA. 


Auction Sale 
June 28th, 10 A. M. 


Goods to be sold are Shoes, 
Cotton and Woolen Socks, 
Steel Cots, etc. Some of 
these goods are new and some 
have been used. Inspection 
allowed on application. 





NEW ORLEANS, LA. 
Auction Sale 
June 22nd, 10 A. M. 


Goods to be sold are Blan- 
kets, Oilskin Hats, Gloves, 
Shoes, Slickers, Haversacks, 
Heel Lifts, Steel Cots, Trench 
Mirrors, Watch Compasses, 
etc. Some are new and some 
are reclaimed. Inspection 
allowed on application. 





BOSTON, MASS. 
Auction Sale 
June 21, 10 A. M. 


Goods to be sold are Blan- 
kets, Duck, Jute Padding, 
Puttee Cloth, Webbing, Steel 
Cots, Whistles, etc. Some new 
and some reclaimed. Inspec- 
tion allowed on application. 








SURPLUS PROPERTY BRANCH 


Office of the Quartermaster General 
Washington, D. C. 


Munitions Building 
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MADE. IN HAVERHILL FOOTWEAR 


OR the first time in the history of exhibits of Made in Haverhill Footwear at National 
shows, Haverhill shoe manufacturing concerns will exhibit as a unit. This “get to- 
gether” plan will be consummated at the National Shoe and Leather Exhibition and Style 
Show to be held in Mechanics Building, Boston, July 11-14. A section of Mechanics Build- 
ing is reserved for Haverhill shoe exhibits. It will be attractively arranged and artistically 
decorated according to plans now being put through by the committee on decorations. 


The Haverhill section will be eliptical in shape, while the various booths will be ar- 


ranged so that each exhibitor, large or small, will have equal prominence. The center will 
be left clear for visitors. Chairs and divans will be conveniently placed for resting pur- 


poses. 
Following are the Haverhill concerns which thus far 


have signed up for space in the Boston Style Show: 
hsons Shoe Company 


H 
Quins Shoe Company 
F. Adams Shoe Company 





C. K. Fox, Inc. Kimball & Sherman Company 
Emery & Marshall Company _ Bos H. Winchell & Company 
Rickard Shoe Company inchell & Company 
Claremont Shoe Company Lk. E. Lew Inc. pe 

Ellis Eddy Company Witherell & Beuins Company date H. Cross, Inc. 

Hazen B. Goodrich & Company Welch, Moss & Feehan Company W. Mears Compa 
Harrison-Lockwood Company Civilian Shoe Company Sais City Wood "Heel Com- 
Hopkins & Ellis Collins & Staples pany 


Additions to this list are expected before the opening of the big show. 
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Stylish Turn Footwear in Stock 
for Immediate Delivery 





TT 





Our shoes are made with heavy fine soles; sole leather counters and shanks; silk gros- 
grain galloon; heavy cloth linings; fleeced interlinings, and dowelled reinforced heels. 
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No. 843-P. Russian calf, one 
strap. Junior Louis Heel. Same 
style as_ 861 Price $5.75 


Te 


No. €58 F. B. & C. White Ss No. 860. Peters White Reign- 
Washable Kid One Strap, Full g skin Strap, Full Louis Heel. 
Louis Heel. Price $6.75 7 Price $5.00 


No. 858 


No. 861. Peters White Reign- 
skin One Strap. Junior Louis 
Price $5.00 





No. 861 
No. 842. Fine Black Satin Two 
Strap, Full Louis Heel. 
Price, June 1, $5.75 


No. 856. Same style as 858 in 
fine Black Kid One Strap Full 
Louis Heel. Price $5.75 


No. 841. Fine Black Satin One 
Strap, Junior Louis Heel. 
Price, June 1, $5.50 


TTT 





AA4to7¥4. A3% to74. B3to74. C24 to7. 


ELLIS, EDDY COMPANY __.___. 


Shoemakers the Haverhill 


HAVERHILL MASSACHUSETTS rates 


Boston Salesroom: 207 Essex Street, Room 318 
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RETAILERS WHO SELL FOx FOOTERY 
CAN LOOK FROM THEIR WINDOWS, 
SEE THE BEST DRESSED WOMAN GO 
BY AND SAY “SHE BUYS HER FOOT- 
WEAR HERE.” 


FOX SLIPPERS, PUMPS AND OXFORDS 
STAND RETAILERS IN GOOD STEAD. 


CHARLES K. FOX, Inc. 
Haverhill, Mass., U.S. A. 


CHICAGO: NEW YORK: 
Great Northern Bidg. Marbridge Building, 
BOSTON: Broadway & 34th Street. 
54 Lincoln Street Room 632 
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Rhinestone Buttons 
the Latest Novelty 
for Women’s Strap Shoes 


The old buttons are easily removed 
and the novelty buttons attached. 
Your customer has a better looking 
shoe and you make an extra sale. 


Our line includes buttons in silver 
and gold finish, with one or more 
Rhinestones. Be quick to feature 
this Iatest novelty in your store. 


Send for samples and prices today. 
if y 9 
Novelty Straps Are Selling Shoes 


These With Rhinestone Buttons Make 
A Combination That Cannot Be Beat 


No. 3429 
Patent leather. Jet and steel beaded instep strap 


The dainty, hand beaded patterns we can show you will tone up any shoe so trade 
will be attracted by its beauty, not price. Our great variety of patterns gives manu- 
facturers and dealers the widest possible choice. Your name on our mailing list will 
keep you in touch with all ““Dalco” novelties. 


Our price will interest you as well as the patterns. Write for samples. 
Prompt Deliveries. 


Dalrymple-Pulsifer Co., Haverhill,{Mass. 
Boston Office: Corner Lincoln and Essex Streets 


3 
3 
3 
3 
; 
; 
3 
3 
; 
3 
3 
3 
3 
@ 
3 
3 
3 





June 11, 1921 








BOOT AND SHOE RECORDER 

















The Grapevine Twin Strap 


A patent leather turn sandal with perforated overlay 
of taupe buck. Carries 14/8 Junior Louis heel. This 
black and gray combination is a suggestion of various 
combinations appropriate to this pattern. See us in 
the Haverhill section at the Boston Show. 


“Kimball and Sherman Quality” 


KIMBALL & SHERMAN CO 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG, 10 HIGH ST, ROOM 701. 


Omaha Representative: 
Culley-Storz Shoe Co. 


iS 
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Early in July 


we will have ready for inspection, an attractive line of 
trimmings, in up-to-date styles and patterns. 





We ask every manufacturer who is interested in trimmings 
of any kind to write us regarding further particulars. 


D. T. Dudley & Company 


66 Washington Street Haverhill, Mass. 
(Established 1873) 
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TRADE MARK 


¢@COMFORT SHOE 
re 


A woman's shoe “‘put together a little better” which establishes a value 
easily recognized as exceptional. Its goodness has been proved. Your 
interest is not encouraged in an untried, doubtful proposition. The 
‘“‘Nu-Tipe” comfort shoe is the known fine shoe in the comfort foot- 
wear class. See them when in Boston at our Essex Street Office, or 
we will welcome you at the factory in Haverhill. 


KNIGHTS-ALLEN CO., Inc. 
HAVERHILL, MASS. | 
J. George Knights BOSTON OFFICE, 207 ESSEX STREET J. Wallace Allen 
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“TUCERNE” 
Black Satin 


A one-strap with steel beaded 
ornaments. On our popular 
73 last. Carries full Louis 
heel. Style Number is 566. 





Emery & Marshall Co. 


Haverhill, Mass. 


CHARLES L. MARKS WARREN H. TUCKER 
Eastern City Trade and In New England 
Southern Territory with J. B. LAUGHLIN Office at 183 Essex St., Boston 

New York Throughout the Middle West LARRIE H. SASS 


1008 Marbridge Building an ty tas Gee 
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C2R SLIPPERS 


FOR MEN ARE KNOWN 
AND 


SOLD EVERYWHERE 


Two models that find ready sale. Patterns in any leather. 
Anticipate your requirements, as no floor stock is carried. 
For excellence of materials and workmanship C & R Slippers 
are in a class by themselves. 


CHESLEY & RUGG 


HAVERHILL, MASS. . 


New York Office: W. B. Winns, Marbridge Bldg. - 
Pacific Coast Rep.: E. R. Thornton, Los Angeles, Calif. BOSTON OFFICE: 89 BEDFORD ST. 
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Three Big Sellers in Stock 


THIS SHOE IN THREE DIFFERENT 
LEATHERS NOW READY 





Goodyear Welt—Straight Tip. 
Carries 12/8 Heel. 


AA—414 to 8, A—4 to 8, B— 
314 to 8, C—3 to 7, D—21-7. 
No. 20—in 18 Russia Calf, $5.75 
No. 30—in Brown Kid, $6.25 
No. 40—in Black Kid, $5.75 


These shoes are built on the high standard of construction and refined 
shoemaking that has enabled us to achieve recognition as one of the best 
and most favorably known manufacturers of shoes in our grades, 


A long season should be figured on, for these styles are so practical, large 
sales throughout the summer and late into the fall can be expected. 


We shall exhibit at the Boston Style Show, Haverhill Section 








WELCH, Moss & FEEHAN Co. 


113 ESSEX STREET 
‘ HAVERHILL 


MASS.” 


BOSTON SALESROOM, 183 ESSEX ST., ROOM 410 
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Steel Beading 
$5.50 
Ist delivery. 


An Exclusive Novelty 
Orders accepted for Sept. 


in Black Satin, 
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WHITE NOVELTY 
PROFIT - MAKERS 


The season’s 
swiftest selling 
styles in stock at 
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No. B-170 
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No. B-1 7O0—White Canvas Imit. Turn, 
1 Strap, Half LXV Heel. 2% to 8. C No. B-165—White Canvas Imit. Turn, 
OE DD cv csccveasesssecesccss - $2.00 1 Strap, Baby LXV Heel. 2% to 8. 


RL Oe s.ccckaer sed nenescened 82.00 
$ « 
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No. B-375 






















No. B-175 





No. B-375—wWhite Canvas Imitation 
Turn Oxford, Imit, Stitched Tip, Military 




















Heel. 2% to 8. C and D...... $2.00 Here are the styles No. B-175—wWhite Canvas Imit. Turn, 9) 
‘ 2 Strap, Military Heel. 2% to 8 C 
that are selling fast Hy A omendbeyned iene ind #2.00 


the country over. 


~ "a —« 
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Write or wire your 
order today! 
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No. B-160 







No Samples 
Minimum orders 










: ht ‘ +) ‘Tor one dozen pairs No. B-365—White Canvas Imit. Turn, 
gg ge eg By 8 Re Terms 2% 10 days 2 Butt. 1 Strap, Mil. Heel. 2% tos. 
od 














2 Butt. 1 Strap, Half LXV Heel. 2% , ee eee ee ee 
o¢ 6 D : n00on0s6ce0ek6n6en $2.00 C and D cccceccccsecoes 


HANNAHSONS SHOE CO. 


35 WINGATE ST.. HAVERHILL.MASS. 


, * - 4 ie ay ma.-* 
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To the Merchant Who Can Buy in Case 
Lots of One Width 


Here is a shoe that you can retail 
at $7.00 at a good profit. A 
limited amount now ready for 
delivery in B and C widths. Full 

Pat. leather, 1 strap San- 


Louis celluloid covered heel. dal, large _ perforations, 
white inlay. 

















Order Early! 
See our exhibit in the 


Haverhill section. 


Harrison-Lockwood Company | 


HAVERHILL, MASS. ° 
BOSTON OFFICE: 141 LINCOLN STREET 
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REPCO—your customers want it 


x is a liquid enamel which restores the 
new appearance to sole edges and to heels. 
It’s very popular with the trade. 


Repco Heel and Edge Enamel clings firmly and 
evenly to the surface. It does not rub off. 


Repco is made in all the stylish shades—white, 
ivory, light gray, dark gray, champagne and 
Havana brown. 


For sale by Shoe Findings Jobbers. Better order 
some today. 


United Shoe Machinery Corporation, Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Company, Boston 
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Women’s Styles That Win Favor 


because of attractiveness—dependable quality—general utility— 
value—and low cost of merchandising, are being produced by 
us in constantly increasing volume. A new factory, ready for 
occupancy, makes better service possible. 


Turn novelty straps and beaded effects, together with Goodyear 
Welt Oxford and strap styles which quicken the pulse of trade, 
are now being shown. 


See Them at the Style Show, 
Boston, July 11-14, Booth 189 


It ts endorsement of the good judgment and keen merchan- 
dising sense of a very large number of tradesmen, that pur- 
chases are confined to a line so nicely balanced that women’s 
requirements for shoes can easily be gratified. 
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This country is large, consumption is great and continued 
expansion in population makes the outlook right now—for 
dealers with our line—decidedly alluring. 


More than forty jobbers stand ready to serve you. Ask yours 
for W & D shoes. 


Witherell & Dobbins Company 


Quantity Producers of Quality Shoes 


Haverhill, Mass. 


Boston Office, 110 Lincoln Street 


The W & D Line is Featured in the Chicago 
Market by Harper Kirschten Shoe Co. 
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“Every Shoe a Business Builder” 


An In-Stock Service on the Season’s 
Best Selling Turn Novelties 


By carrying in stock only the 
season's best selling novelties we 
are able to concentrate on produc- 
ing the most wanted styles at a 
much lower cost than if we en- 
deavored to maintain a complete 
in-stock department. By special- 
izing in only quick sellers we have 
created a big demand for H & E 


No. 129—Black Kid C. S. One Strap. Perfo- hand-turned novelties To be sure 


rated Strap and Quarter, ot Louis Heel, 
No. 90 Last. AA, 4-8; A, 3-8; B, 3-8; C,2-8. : ‘ade 
Immediate De!ivery Price $6.00 of delivery anticipate your needs 


and order now. 


A Business -Vacation in the 
Nation’ Playground~New England. 


JULY 
SUN MON TUE WED THU FRI SAT 


No. 125—-White Polar Kloth Vincent One Strap. 
No. 10 Last. Full Louis Heel. AA to 6 
Price $4.95 


HOPKINS & ELLIS 


HAVERHILL, MASS. 
Boston Office 108 Lincoln St. 


No. 130—Black Satin Vincent One Strap. No. 90 
Last, Junior Louis Heel. AA to D..Price $6.00 
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Supplies and Prices 
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Firm Tone Continues 


Gradual Improvement in Volume on Staple Leathers— 
Prices More Firmly Established—Call Continues 
for Lighter Shades of Calf and Kid 


A better call is developing for the 
better grades of calf in colors, and 
this is also now extending to side 
leathers. There has been a consider- 
ably better demand for the leading 
lines of upper leathers. Some of the 
makers of heavy shoes are reported 
as more busy, and such leathers as 
elk, veal and heavy kips are being cut 
more freely. Colored kip sides in best 
selections are bringing 35c. per foot 
and range from there down to 20c. 
per foot. The market also;denotes a 
firmer tendency, particularly since 
the advance in raw stock started. 

The advance in the hide and skin 
market, while not sensational, now 
shows marked strength over a few 
months ago. Calfskins in the raw 
have advanced to 21 to 23 cents per 
pound for the best Chicago City calf- 
skins. Some trading has been done 
at 25c. per pound for the best skins. 
Other raw material values have 
shown strength and some advancing 
tendencies. With this basic material 
strong and well sold up it serves to 
show the retail merchant that there 
is more stability to the market, and 
there is nothing in material costs 
which tends to indicate lower prices 
in building footwear. There have 
been varying reductions in the tan- 
ning and shoe manufacturing fields, 
but more particularly in the former. 

The wage earners in shoe factories, 
particularly in the East, are not in- 
clined to accept reductions, which 
would certainly tend to keep the 
prices of shoes to retailers up to their 
present level. The shorter work days 
and shorter weekly schedules are also 
an important factor in keeping up 
costs. The overhead expense in tan- 
ning and shoe production cost to-day 
has reached a tremendous percentage 
by comparison with a dozen years 
ago. Large outlays represented in 
factory’ construction and building are 
not fully realized on when the equip- 
ment, machinery and buildings are 


used on a declining scale of time from 
year to year. In other words, the 
plants could produce at less cost if 
the facilities were more in use. 


Calf Leather 


The standard tannages of calf 
leather are bringing from 45c. to 55c. 
for full grain colored chrome sides. 
This is one of the best features of the 
market, and business keeps up ex- 


eSOUPA EO, pil 


\ 


Sal 


ceedingly well. Blacks bring from 
30c. to 45c., according to weight and 
tannage. There is a fair call for 
suedes, but not the rush of demand of 
some months ago. 
Side Leather 

An improved call is noted for side 
leather with the top grades bringing 
30c. to 82c. per foot, and some of the 
finest finishes 35c. The medium and 
lower grades range down to 20c. and 
22c. according to quality and selec- 
tion. 

Patent Leather 

There is some improved call for 
patent leather, and there will be more 
shoe styles displayed in patent dur- 
ing the fall season. Some of these 
are made up in part of patent com- 

(Continued on page 95) 











COMPARATIVE LEATHER AND HIDE PRICES 
Upper Leather (price per foot) 


Pre-War 
$0.32 a $0.35 
Calf, smooth colored, top —-- 28a .30 
Calf, smooth, black, top grade... .26a 


Calf, suede, top grade 


Side leather, colors, top =: 
Side leather, black, top grade.. 
White buck, top grade 

Elk, heavy side 

Kid, colors, best fancy 

Kid, colors, top grade 

Kid, black, top grade 

Kid, medium, colors 

Kid, medium, black 

Kid, cheap 

Chrome patent sides 


Peak To-day 


$1.40 a $1.50 $0.60 a $0.75 
1.40a 1.50 45a  .55 
1.30a 1.40 35a 
-75a 1.00 30a 
65a .90 24a 
90a 1.00 25a 
65a  .70 24a 
1.40a 1.65 
1.35a 1.60 
1.35a 1.50 
-70a 1.10 
60a 1.00 
20a  .36 
85a 1.05 


Sole Leather (price per pound) 


Hemlock No. 1 
Union 
No. 1 oak backs 


No. 1 oa kbends, shoe mfrs.’ use. 46a 


No. 1 oak bends, finders’ use 


33 56a  .58 
36 . OS aor 
39 92a 95 
AT 98a 1.05 


. a 48 1.15a 1.25 


Raw Hides and Skins (price per pound) 
(1913 Av.) 


Native steers, as used in sole 
leather, harness, etc. 

Heavy Texas steers, 
leather 

Light native cows, for side upper 
leather 

Branded 
leather 


for sole 


cows, for light sole 


No. 1 buffs, for heavy upper and — 


side leather 

No. 1 Chicago City calfskins, for 
fine calf leather 

Kids, for upper leather 

B. A. hides, for hemlock sole 
leather 


18% 52a  .55 

18 oi ae ree | 
17% om: Se ancl 
17% eo ae re | 
15 45a .50 08a 


17% 80a 1.02% 15a 
16% 65a .80 08 a 


42a 46 14a 
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Do You Know— 


That throughout the summer more than 
fifty million advertisements in the most 
important magazines are featuring this fact: 











“Not all canvas rubber-soled footwear are 
Keds. Keds are made only by the United 
States Rubber Company. Look for the 


Always speci name Keds on the shoe.” 


SPRING-STE 
Po nego: we | _ You should have a sufficient number of 
leather shoes- i} styles and sizes of Keds to meet this great 


THEY WEAR LONGER : : new demand. 


6 








United States Rubber Company 
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Rubber ia 
The Market Situation - Prices and 
Style Information - ane Notes 


Te a ee it 


Rubbers as a Vacation N ecessity 


Sales Methods by Which Two Retail Shoe Merchants 


Increased Number of Pairs Sold 


In many shoe stores it is true that 
the rubber footwear department is lo- 
cated at the rear of the store where 
it gathers dust until a rain or snow 
storm drives buyers into the store. 
Yet the experience of a number of re- 
tail shoe merchants shows that it is 
possible to make rubber footwear an 
important business factor not entirely 
dependent upon the caprices of the 
weather. 

The methods employed are simple. 
They can be summed up in a sentence. 
These merchants PUSHED rubber 
footwear. 

One retail shoe merchant in a small 
city in an Eastern state in analyzing 
his rubber footwear sales was struck 
with the tremendous drop in these 
sales during the summer months. He 
studied the situation and discovered 
that while his salesmen talked rub- 
bers strongly during the winter 
months none of them mentioned rub- 
bers after warm weather set in. Per- 
haps the very same situation exists 
in your store. 

His discovery stirred this merchant 
into action. He called his clerks to- 
gether, told them what he had ob- 
served and asked for suggestions for 
increasing summer sales of rubbers. 


The Protective Feature 


One suggestion that seemed most 
practical was to endeavor to sell light 
rubbers as a vacation necessity. Many 
customers bought shoes for vacation 
wear. All the clerks were instructed 
to endeavor to sell a pair of rubbers 
at the same time. They were given 
the outline of a sales talk to be 
adapted to each particular case, but 
which in substance emphasized the 
need for protective footwear for early 
morning and late evening when the 
dew is heavy on the grass, as well as 
a protection against summer showers. 

This merchant found that a new 


type of foothold which fits any last 
and three sizes of shoes, yet is made 
so that it can be rolled up and car- 
ried in a hand bag, appealed so 
strongly to women that his records 
showed six sales of snugs to every ten 
pairs of women’s shoes sold during the 
period. 

The percentage of sales to men was 
much smaller. And it was not until 
the retail shoe salesmen stopped sug- 
gesting simply “rubbers” and instead 


A man’s vacation sporting 
boot, light, flexible and 
durable 


brought out a pair of light weight 
clogs with each pair of shoes that the 
campaign brought results. The cool- 
ness and comfort of this type of rub- 
ber were emphasized and the sales to 
men showed a decided increase. 


Display Your Vacation Rubbers 


During this time window displays 
of vacation footwear were being made. 
In every display a pair of snugs were 
shown on a shoe with a card, calling 


ST 
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attention to the specific advantages of 
this type of foothold. The same thing 
was done with men’s clogs. 

The number of sales which were 
made from these window displays 
proved to this merchant that he had 
lost considerable money in years 
past because he had taken it for 
granted that “people won’t buy rub- 
bers in summer.” 


An Appeal to Sportsmen 


Another retail shoe merchant in 
another town further inland had built 
up a good business on athletic foot- 
wear. A sportsman himself, he knew 
the average sportsman’s predilection 
for comfort and for the use of equip- 
ment, especially adapted for the job. 

Borrowing some fishing tackle and 
some mounted fish from a hardware 
dealer and a life-size figure from a 
ready-to-wear shop, he put on the 
figure a pair of light-weight sporting 
boots and fixed up the window with a 
piscatorial flavor that attracted the 
attention of every fisherman who 
passed his store. In one week’s time 
he sold twenty-four pairs of sporting 
and five pairs of a lace hunting boot 
which were included in the display. 


Motor Enthusiasts Interested 


Two weeks later he made a window 
display of slicker boots, a new type of 
light flexible boot, that slips on over 
the shoe and fastens just below the 
knee. A background of toy auto- 
mobiles and motorcycles and a liberal 
quantity of lettered cards were used 
to call attention to the special fea- 
tures of the boot. The display at- 
tracted so much attention that his en- 
tire stock was exhausted the third day 
and he took orders for a case and a 
half. Since then his records show a 
steady sale on this profitable number. 
Motorcyclists particularly were great- 
ly interested. 


Combination Sales Idea 


Another sales stimulator occasion- 
ally employed, but more frequently 
overlooked, is the “combination sale” 
idea, featuring a pair of shoes and a 
pair of rubbers at a price slightly 
lower than the cost when bought 
separately. 

This is particularly effective at the 
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New Bates Scotch 
Grain model, with 
soft toe. 


ERE is another striking and popular Bates Oxford that is 
making history for itself. It has a soft toe, without box. 


An 
Wee 
3 


It is another one of the notable Bates styles for Summer, early 
Fall and Winter, that are crystalizing the Bates reputation for 
leadership in Men’s Cordovan and Scotch Grain models. 

The details of extension heels, vamp patterns and sole trims 
embodied in these handsome Oxfords are worthy the close study 
of every retail dealer who is alive to the quick salability of Aigh- 
grade shoes at moderate prices. 

Our factory production is at the highest point in the past 
fourteen months. Therefore, prompt ordering is necessary and 


valuable. 
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A. J. BATES COMPANY 


WEBSTER, MASSACHUSETTS 
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beginning of the summer season as 
well as of the fall season. Women 
particularly are susceptible to the sav- 
ing offered, particularly if emphasis 
is laid upon the difficulty of securing 
a perfect fitting rubber at another 
store where the same style shoe is not 
carried. The usual arguments as to 
the protective value of rubbers are 
employed. 

One large department store in the 
Middle West found this “combination 
sale” offer a big business builder, in- 
creasing the sales of leather shoes as 
vell as those of rubbers. 


RUBBER DULL AND EASY 


The rubber market continues to be a 
very narrow affair. Very little dis- 
position to trade either way is mani- 
fested and brokers find it hard to get 
together the few buyers and sellers 
who are in the market, although the 
divergence of views as to prices is 
less than at the beginning of the week 
of May 27. While there is a small 
business going on in off grades, 
scarcely anything is being done in the 
standard qualities. Closing asking 
priced for diamond ribbed smoked 
sheets were 14%c on spot and for 
June delivery, 14%c for July arrival, 
15c for July-August-September, 16c 
for July-December, 16%4c for October- 
December, 17%c for January-March 
and 18%c for January-June. There 
was no reported business in Paras, 
prices for which were nominally un- 
changed. 


Rubber Quotations 


Island, coarse 
Caucho, ball, upper 
Caucho, ball, lower 


cre 

Brown crepe, thin, clean.. 

Brown crepe, thin, rolled. . 

Smoked ribbed sheets.... 
Centrals—Corinto 

Esmeralda 

Mexican scrap 

Guayule, wet 

Guayule, dry 

Balata, bivck, Trinidad. 

Balata, block, Colombian. 

Balata, Panama 

Balata, sheet 


Scrap Rubber 


The market remains dull and de- 
pressed with prices entirely nominal. 


@aa999939 
DrO2ed+ + bee 
{Ors + Oe 


Boots and shoes 
Arctics, trimmed 
Arctics, untrimmed 
Tires—Automobile 
Bicycles, pneumatic 
Hose, steam, fire 
Inner tubes, 

Inner tubes, No. 2 


NAVY SHOE AWARDS 


Washington, D. C.—The Navy De- 
partment announced May 20 the fol- 
lowing shoe awards—bids for which 
were opened on May 13: Herman 
Shoe, Co., 50,000 pairs at $4.64, and 
Emerson Shoe ‘Co., 71,000 pairs at 
$4,842. 2 
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A sales suggestion. Combination of 
foothold and shoe 


SEASONED ON THE LAST 


Give Your Shoes Ample Time in 
Making 


“If shoe merchants would only 
realize that time is a necessary: fac- 
tor in making good shoes,’ says a 
shoe man, “I believe we would all be 
better off. 

“Shoemaking under forced draft 
was thrust upon us by the war times, 
and was continued after the war, and 
we might as well admit that many 
shoes were made in haste, and re- 
pented at leisure. 

“Now, I think it time to return to 
the rule that the longer the shoes in 
the making the longer the shoes in 
the wearing. For instance, we leave 
our shoes ‘on the lasts two weeks, to 
shape and season, and we find that 
they look better and wear better than 
shoes which we left on the last only 
one week. 

“Most of us had a lot of trouble, 
the recent Easter trade, getting out 
shoes that merchants wanted in a 
hurry, because they had delayed their 
orders. I trust they will profit by 
this experience, and place their orders 


A lightweight rubber boot 

for a motorcyclist, auto- 

mobilist or suburbanite. 

Occupies small space in 
travel kit 


95 


for fall shoes sufficiently early to give 
us time for the making of them well 
and thoroughly.” 


F. X. OWENS WITH ROBT. WISE 
co. 


Placed in Charge of Sales and Adver- 
tising of Cincinnati Firm 


Cincinnati, Ohio—Frank X. Owens, 
former owner of the Manss-Owens 
Shoe Company of this city, has been 
made sales and advertising manager 
of the Robert Wise Company, succes- 
sor to the Wise, Shaw, Feder Com- 
pany. Not only is Mr. Owens experi- 
enced in selling, but he has a fund of 
knowledge regarding production and 
style development which will stand 
him in good stead. He is one of the 
most popular men in this market and 
has many warm friends among the 
retail shoe merchants of the country. 


STYLE SHOW COMMITTEE BUSY 


Philadelphia Exhibit Promises to Be 
Bigger and Better Than Ever 

Philadelphia. — The Philadelphia 
Footwear Style Show, which will 
open at the Bellevue-Stratford, July 
18, and continue for two days, prom- 
ises to be larger and better than last 
year. Already nearly fifty exhibits 
have been planned and the local manu- 
facturers’ association, which has the 
affair in charge, is leaving nothing 
undone to make the show a great suc- 
cess. Only local concerns will exhibit, 
the idea being to have annual exploi- 
tation of strictly made-in-Philadelphia 
products. 








(Continued from page 91) 


bined with other leathers. 
Glazed Kid 

A good call continues for glazed 
kid, particularly in the fine and fancy 
shades for high grade slippers, pumps 
and also boots. The top grades are 
scarce and also firm. The best tan- 
nages are quoted at from 65c. to 80c. 
a foot, and some are held even higher, 
particularly where the raw stock for 
same is difficult to obtain. 


Sole Leather 


There is little change in the sole 
leather situation, although with the 
shoe business improving the general 
volume increases from week to week. 
There is virtually no change in prices 
which are based on the quotations 
given below. i 
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Stock No. 982. 
Russia Calf Oxford, Perforated Vamp, ~ 
Quarter, Lace Stay and Heel Foxing, 
Double Saddle Strap, Stitched Heel 
Seat, Siren Last. 
A, 7-11; B, 611; C and D, 5-10. 


Price $5.85 


Stock No. K 904. Stock No. K 903. 
Boarded Russia Calf Oxford, Perfor- ia Oxf 
ated Vamp, Lace Stay and Heel Fox- our Liniane "as os bare 
ing, Wingfoot Rubber Heel, Best Yet Regis Last. ; 
ast ©. 611; D, 5-11, A, 7-11; B, 611; © and D, 5-11. 
Price $5.60 Price $6.00 


“One Pair Sells Another” 


we 


See oe oe. 


> 


























T. D. BARRY CO. 


BROCKTON, MASS. 


STOCK DEPARTMENTS 
At the Factory, 200 Fifth Ave., Room 608 
New York City 
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Instep eran Leather 

TOMB —4 0p Bocccccdcccccce $1.75 

7031-1 > 5 ek eee 1.50 

Instep Strap, Patent Leather 
—McK: 


cKay 
G1G0—11% to 2..---...+.. $2.50 
6161—8% to 2.25 
$163—5 “to “8.- 3 








° 

Our Summer 

Line 

The few numbers 
shown here are indi- 
cative of the merits of 
our complete summer 
line for women and 


children. 


They are well made 
Turns and McKays on 
good, salable lasts 
upon which a profit- 
able summer business 
can be done. 


WG 








8% to 11 run also in 
stock in spring heels. 


Woman’s Flexible McKay. Tan Calf, 
Ball Strap Oxford, Cuban Heel, New 
Vogue Last. 

4846—C and D, 2% to 8...%3.60 


Roman one Patent Lea- 
er—Turn 


Patent Lengher Mary Jane— 


6100—11% to % 
6101—8% 11 


Patent Leather Mary Sane 
n 


TOBO—4 to 8.......cccccce $1.60 
7051—1 to 5 . 





Sell the 
Mothers too 


Mothers who come in 
to buy footwear for 
their children are di- 
rect prospects for a 
pair of our good look- 
ing Oxfords. 


Sell them while they 
are in the buying 
mood. The 3 W’s 
Lennox Shoes _ will 
build up a profitable 
year round business 
for you. 


WG 











WALA A 


Weimer, Wright & Watkin Co. 


35 S. SECOND ST. 
UII TT 


Manufacturers 


PHILADELPHIA 
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MONG wholesalers and _ their 
merchant customers who mar- 
ket Rialto-made footwear, the name 


RIALTO stands for 


Business Progress 


—because Rialtos create acceptance 
immediately upon presentation, and 
by their on-the-foot-salability make 
repeat sales continuous. 


DAYTONA 


A one strap as different and individual as 
all Rialto models. Made in Brown, White, 
Black and Pearl Grey Kid and combinations 
in high and low leather and covered heels. 


Nu-flex Process and Goodyear Welts. 


Rialto Shoes—Good-All-Ways 


RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 
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Summer Specialties 
In Stock 


First Walks 


Patent ‘Leather Roman _ Sandals. 
Turn Soles. 303. Sizes 1 to 5..$1.25 


Roman Sandals 


Patent Leather. Turn 
Soles. 658. Sizes 4 > 
8 $1.5 


First Walks 
Mary Janes. Turn Soles. 
Sizc@ 1 to 5. 

207 Pat. Leather. ae 
208 White Cloth.... .87% 
209 Brown Kid..... -95 
210 Black Kid..... .9 
211 White Kid..... d 


Terms 2/10 


FAUST SHOE CO. 


19 S. Wells St. Chicago, IIl. 











Ons HUUHaDETSGNUUUUNLUOUUNNALEESHUEE 


LEATHER SERVICE 
SUMMER COMFORT 


No SHOE 
ITS EQUAL 


TRADE MARK 
REGISTERED- 
COPYRIGHTED 


All leather and army duck used in “Kickapoo” con- 
struction. No unpleasantness of rubber in ‘‘Kickapoos.’ 
Therefore, a better shoe. 

Suitable for street, office, home, store, country club and 
school. Can be resoled. 


IN STOCK: 


Boy’s, 1/6, D and E, Spring Heel.....+++++++$2.85 
Boy’s, 1/6 EE, Lg +r a eecce eccoce BOS 
Little Men’s, S%/1 3%, D and E, ‘Spring "Heel. 2.50 
Cadet’s, 6%4/8, Goodyear Welt, Low Heel.... 3.50 
Men’s Goodyear Welt, Low Heel.......++++-+ 8. 


ILLUSTRATED CATALOG ON REQUEST. 


NEENAH SHOE COMPANY 


Neenah Wisconsin 





LUU0L0AGNUALUOULSEDLADLLLLAGLADLLLLLLANOLLLLLLONNONNN 


[ 
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Stock Styles 


Brogues—Dress Oxfords—Sport Shoes 
Deliveries Right Now 


Stock No. 580—Brogue Last. Gallun’s 26 Brogue &- Stock No. 587—Brogue Last. Gallun’s 4 Moswesten 
=. AA, 7 to 11; A and B, 6 to 11; C and D, 5 ya . Brogue Oxford. Rawhide Slip Sole. Price... .$7.00 
OD. 6.10.6 60:6.600600:0000660066.680000 60000080000 6.75 


Stock No. 693—Brown Cordovan Oxford. Rawhide 
=. Sole. Sizes and Widths: AA, 7 to 11; A, B, 6 
11; C, D, 5 to Il. Price 


Stock No. 383—Smoked Elk Sport Oxford, 


Gallun’s 4 Apron and back stay. Ribbed 

a Flexible te “ 
Pe be Gates * 2 Revel Bdge 61% to Dufiex"’ Sole and Wedge Heel. Swagger Last. 
11; A, B, 6 to 11; C, D, 5 to 11. Price........ $6.00 A and B, 7 to 11; C, 6 to 10; D, 5 to 10. 
No. 467—Ivory Calf C. S. Oxford, Imt. rae Fenway SN “<6: 4's sou & a dserei-a unk dara eek ek $6.10 net 
Lact. Sizes and Widths: AA, 6% to ; A, B, 6 to 
11 pa OO UE, PRR i cc cccceessceses con $6.00 





The Dalton Company, Inc. 


Men’s Fine Shoes 


BROCKTON, MASSACHUSETTS 


BOSTON: 183 Essex Street. NEW YORK: 651 Marbridge Building. CHICAGO: Room 706, Security Bifg. 
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one 
WORKERS UNION 
A P assport union YsraMe 


to More Sales factory 


The stamp of the Boot and Shoe 
Workers’ Union on your stock opens 
wide the door to more sales for you. 
Organized labor looks for the identi- 
fying mark of its associates in in- 
dustry on every possible purchase. 
When buying footwear, that mark is 
the stamp of the Boot and Shoe 
Workers’ Union. 








To make your store the one sought 
by industrial workers, display the 
stamp on all your stock. Labor is 
loyal to those who are loyal to them. 
































BOOT AND SHOE WORKERS’ UNION 


246 SUMMER STREET BOSTON, MASS. 
COLLIS LOVELY, Gen’l Pres’t. | 


CHAS. L. BAINE, Gen’l Sec’y-Treas. 
enol & SHOE 
WORKERS UNION 
union, YsraM 


Factory 



































Sg 


Carmen’ Pattern—SchmidtRussia Calf (Costume by Gidding) 


Upham Bros. Shoe Company, Stoughton, Mass. 





BOOT AND SHOE RECORDER June 11, 1921 








Another New Feature— 


C. D. KEPNER LEATHER CO. 


139 South St., Boston, Mass. 223 W. Lake St., Chicago, Ill. 
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THEY’RE IN STOCK 


Philadelphia-Made Turns 








Stock 
No. 103 


These two demanded numbers 
are in stock now — we can’t 
guarantee how long they will 
be. od 
They’re Philadelphia - made - 
DONALD-made, which is suf- 
ficient assurance of their high- 
grade, good-style and satisfac- 
tion-giving qualities. 


We strongly advise that you get 
your order in promptly. 


THE DONALD SHOE CO. 
239-241 No. 6th St., Philadelphia, Pa. 


LAST No. 15 


White Cloth, One Strap, Last No. 15, Leather 
y is ares es and Sock Lined, 9/ ‘8 Heel, 2% ‘os 
B, 


No. 103 


LAST No. 10 


White Instep Strap, Last No. 10, 2 to 5 D..... $1.15 
White Instep Strap, Last No. 10, 4 to 8 C.D.E. 1.45 
White Instep Strap, Last No. 10, 8% to 11 C.D.. 1.75 
White Instep Strap, Last No. 15, 11% to 2 B.C.D. 2.25 


Cc 
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HONEST ALL 
THROUG 


FOR WOMEN 


The Pinnacle 
of Shoemaking 


fe 
Ake - To attain and to stay at the pinnacle 


. 


yw 
° Blin ’ 


\ 
S 


— 
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of shoemaking the product of any 
shoe manufacturer must— 


Fit freely and well—be an ex- 
ample of clean and expert shoemak- 
ing and be always in the forefront as 
regards the newest styles in lasts 
and patterns. 


Emerson Shoes have always fulfilled 
these rigid requirements and its new line 
of footwear for women is no exception 
to the Emerson slogan “Honest All 
Through” which has typified its policy 
since the founding of the company near- 
ly a half a century ago. 


One of our representatives is now in your 
territory and will consider it a favor to show 
you our complete line. Fill out and mail the 
attached coupon and we will have him come 
to see you. 


THE EMERSON SHOE CO. 


aX | CHICAGO 
4 SS S35 ATA 


Ne * 
a——_ 


ROCKLAND 


MASS. y 
ROCHESTER** 
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Fp decgeatwtyade the general level of buy- { 
ing briskness in the shoe trade is : 

notably higher than in this same period 

last year, the two periods are in one respect 

similar: 

Shoe merchants are in many cases order- 

ing more closely to time of actual deliv- 

eries than in former years. It now seems 

possible that their placing of initial orders 

for Fall deliveries may continue well 

through July. 


Lynn shoe manufacturers have always, by 
the efficiency of their co-operative efforts, 
been able to absorb delays in order-plac- 


ALLEN, GOLLER, LEIGHTON CoO.  BARTLETT-SOMERS Co. 
BURDETT SHOE Co. ’ COTTER SHOE Co. 
A. FISHER & SON GREGORY & READ Co. 


_— 
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ing. They will continue to render this 
service. 


The tremendous gain in their business 
over last year is of itself an encourage- 
ment to accommodate the late-comers ; but 
rank procrastination on the part of deal- 
ers is always dangerous—and especially 
so in these times. 


With our plants producing satisfactory 
volume, as at present, it is the best time 
now to execute orders carrying definite 
delivery dates. 


So we counsel promptness in order-plac- 
ing as the best guarantee of promptness in 
deliveries. 


P. J. HARNEY SHOE Co. HENNESSEY, MAXWELL & HENNESSEY 
G. W. HERRICK SHOE Co. T. J. KIELY & COMPANY 
WATSON SHOE COMPANY WILLIAMS, CLARK & Co. 


D 
mS ron QO 
> LITTLE FOLKS 4, 
BURDETT SHOE C0] 


Makers o, 
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E. T. WRIGHT & CO., Ine. 


Rockland, Mass. 


Keeps Good Feet Good and Helps the Discomforts of Tired Feet 








MMMM 


— 
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Desirable Beyond Question 


(y= undisputed leadership in our grades makes it 


essential that every progressive retailer if he would 
do complete justice to himself should keep himself reg- 
ularly advised of our new developments. To keep 
in stepjwith fashion—keep in touch with Watson. 


At the Style Show in Boston in July— 
see Watson! 


Watson’s 
Dingbat 


‘i 


2 Wats oO rn Sho e Co. 
Lynn cing inf ; eM ass. 
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SIDE AND VEAL 
UPPER LEATHERS 


By specifying Monarch Upper 
Leathers you are assured the 
right combination of STYLE 
PLUS QUALITY 





Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 





MONARCH LEATHER CO. 
CHICAGO NEW YORK 


BOSTON 
U. S. A. 
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Less 
By 
The Yea 


Correct and Corrective 


to be able to wear a shoe of such smart style 


H OW many men do you know who would like 
as this one pictured— 


—but who think their tender feet or weak arches 
condemn them to wear shoes that betray their foot 
ills all their days. 


Here is your answer to them—and to you—Stetson 
Suburbans—correct and corrective. 


Stetson Suburbans demonstrate that real smartness 
can be imparted to corrective shoes—to a degree 
which we have never seen equalled—nor, we be- 
lieve, have you. 

We hope, therefore, that you will do us the favor 
of investigating what we have accomplished. 


Stetson Suburbans are made for both men and 
women—to order—in any desired leather as well 
as the finest black or brown kid. 


They have no heavy steel shank, but accomplish 
their corrective work through a perfect fit at the 
arch and two ball points. 


They fit before they're laced so that when the laces 
are tightened a comfortable bandage is virtually 
tied about the arch and instep. 


Stetson Suburbans open a real new profit avenue 
to the store that features them right. They are 
truly different and not to be judged by any foot 
corrective shoes you ever saw. 


Convince yourself. We make it easy. 








THE STETSON SHOE COMPANY, Inc., South Weymouth (90), Mass. - 


BOSTON 
Little Bldg. 
Cor. Tremont and Boylston Sts. 


1 


NEW YORK 
Bush Sales Bldg. 
130 West 42nd Street 
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Your 


Sign 


Over the Door 


The meaning of your sign to your 
community is just what you have 


made it. 

It represents the amount of good 
will your store and your methods 
have accumulated. 


Its unit of measurement is con- 


fidence. 


In inviting retailers to ally them- 
selves with “Queen Quality,’’ we 
are most interested to join forces 
with those whose names have real 
business standing—merchants who 
have taught their trade to depend 
on them for year-in-and-year-out 
shoe satisfaction. 


We are, 


therefore, 


thoroughly 
alive to the importance of their 
signs over their doors. 


Under such signs we are most in- 


terested in having the “Queen. 
Quality” trade mark appear. 


And under no circumstances would 
we seek to minimize in any degree 
the sign over the door which we 


recognize as the foundation on 
which we can both build more busi- 
ness through Queen Quality shoes. 


Our plan is—your reputation first 
with “Queen Quality”’ shoes as an 
enhancer and further developer of 
that reputation. 


How Does This Work Out? 


First—In adding more new cus- 
tomers who are not now in your 
own inner circle of trade. 


“Queen Quality’’ shoes are with- 
out doubt the best known shoes for 
women. You will feel the effect 
of their prestige as soon as they ap- 
pear in your store. 


Second—/n the ease with which 


can sell Queen Quality shoes. 
ou don’t have to argue much on 


a known quantity. 


Third—Jn rapid turnover. Easier 
selling means more selling and 
quicker turning of your stock— 
hence larger net profits. 
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REG. U.S. PAT. OFF. T.G.P. CO. 


SSIOLS 


“Rapid Turnover Is the 
Foundation of Merchandis- 
ing Success,” says a large na- 


tional magazine, an authority on 
modern business methods; and 
whether it’s the cross-roads mer- 
chant or the tremendous depart- 
ment store, the principle is the 
same— I urnover. 


We could write a book on the sub- 
ject of what “Queen Quality pres- 
tige’’—allied with the prestige of 
its agents—has and is accomplish- 
ing in keeping sales records and net 
profits ahead. 


A “Queen Quality’ representative 
can give you the whole story, and 


in addition many practical illustra- 
tions of results achieved in the 
numerous agencies which he has 


established. 


You incur no obligation by asking 
for an interview with him 


And it is not too late to get ‘Queen 
Quality” shoes for next Fall. 


Our salesmen are in the heart of 
their territories, and are, therefore, 
readily accessible. 


No better time than now to make 
a full investigation of the “Queen 
Quality” plan and how it can ex- 
tend your good will, your sales and 
your profits. 


THOMAS G. PLANT COMPANY 


FACTORY AND IN-STOCK DEPARTMENTS 


BOSTON, 20, MASSACHUSETTS 


NEW YORK, 125 DUANE ST. 








CHICAGO, 207 W. MONROE ST. 
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RILEY’S White Shoes with Guaranteed Neolin Soles 


are proving big volume sellers for this season. They are made in three styles: Sport Oxfords, Plain 
Oxfords, Strap Pumps. EXCELLENT $4.00 and $5.00 RETAIL SELLERS. 
We can fill orders for delivery August Ist. 





No. 2902—Women’s White Sea Island Can- No. 2003—Women’s White Sea Island Can- No. 2911—Women’s White Sea Island Can- 
\ vas Sport Oxford, guaranteed Neolin sole, 
yee | a. guaranteed Neolin sole, 148 i 3 i tet saat a vas sae a rome. 14-8 inch heel, guar- 





EADING shoe stores are now finding these styles. HESE are real shoes, and are made over our regular 
excellent sellers, as — ser by large repeat lasts, having the same fitting qualities as our ether 
orders. Here’s an example: One merchant’s orig- shoes. Each pair is made unbacked, therefore cool 


inal order for 4,000 pairs has brought a repeat order for . z ; 
2,000 more pairs, while another original order for 2,200 on the feet. Your trade will want these shoes this Spring 


pairs brought a repeat order for 1,500 more pairs. and Summer. 
Prices Are Right—Wire or Write—Samples Sent on Request 


THE RILEY SHOE MFG. CO. Columbus, Ohio 
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News in Shoe ‘Markets 
Develop- 
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BLACK SHOES POPULAR 


Many Retail Shoe Merchants Sur- 
prised at Big Demand 


One of the interesting features of 
the last few weeks has been the strong 
and steady demand for black shoes in 
straps and oxfords. The demand for 
kid and calf is about evenly divided. 
The unusual call for black footwear 
exceeded the expectation of many re- 
tail shoe merchants. After being prac- 
tically dead for about two years, they 
have “come back” in no unmistakable 
manner. 

White footwear is also a big favor- 
ite, but this is to be expected. Straps 
and oxfords in all white, and white 
in combination with black are selling 
well. 


New White Styles Displayed 


A very snappy black and white 
creation in a woman’s shoe is of white 
canvas, with two black patent leather 
straps—buckle fastened. The throat 
is trimmed with a narrow strap of 
black patent leather and two narrow 
strips merge, forming an inch quar- 
ter strap. The top of the quarter is 
edged with two narrow strips of 
black patent, meeting the ankle straps 
which carry two tiny black buckles. 
The black wood heel is a 14/8 Junior 
Louis. 

Another style for women noted was 
a white canvas pump, with black wing 
tip and trimmings, turn sole and baby 


“BOILED HAM WEATHER” 


The Meat Man Furnishes Food for 
Thought Among Retail Merchants 


On a cold gray day, late in April, 
a shoe merchant went into a meat 
shop to make a purchase. Naturally 
his mind was occupied with the effect 
such unseasonable weather was hav- 
ing on his business. He felt the meat 
man had “one on him,” because meat 
is not a style commodity and the vol- 
ume of business would not be gov- 
erned by the weather. 

The meat man asked about shoe 
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Louis heel—and the same style was 
carried with tan calf trimming. 


Bathing Shoes Have Straps 


Bathing shoes have made their ap- 
pearance in large numbers, and this 
year they carry straps. A pair of 
gray surf satin one-strap, button fas- 
tened, was displayed with a pair of 
gray silk stockings and gray and 
white silk bathing costume. The strap 
effects are also effective in reds, blues, 
blacks and greens with soles of fiber 
or rubber. 


Straps to Continue in Favor 


“Yes, I look for the continued popu- 
larity of the strap shoe for women,” 
said Peter F. Girard of Hagan’s—“on 
account of their good fitting qualities 
and the mental relief which they af- 
ford. Plain pumps have, in the past, 
been a source of worry to many 
women. With the straps the woman 
has a sense of footwear security.” 


Retail Business Is Good 


Windows are most inviting, and re- 
tail shoe stores are all doing a good 
business. “Just take a walk through 
this store,” said a retail shoe man re- 
cently, “and judge for yourself as to 
whether or not business is brisk.” 
Sure enough, a busy scene was por- 
trayed—the seats were well filled with 
customers and it seemed as though 
every retail shoe salesman in the place 


Chicago 


business. The shoe merchant ex- 
plained that unseasonable weather was 
playing the deuce with his business. 
He then remarked that the meat man 
should be thankful that meat busi- 
ness was not dependent on weather 
conditions. “My business not affected 
by weather?” said the butcher. “When 
it is crisp and cold in winter, people 
come in and buy the best steaks and 
big, luscious roasts without a mur- 
mur. When the weather is warm, and 
the sun shines in the summer, they 
buy generous quantities of boiled ham, 
but in this droggy, murky weather the 


was at the fitting stool. This condi- 
tion is a typical one. The weather has 
been most helpful for the sale of foot- 
wear. Deliveries at the present time 
are in excellent condition—and with 
the public in a buying mood, the re- 
tail shoe merchant is in a happy frame 
of mind. 


MEN BUYING STYLE SHOES 


Fair Retail Business Develops in Ox- 
fords and Sport Shoes 


The men’s shoe business is in much 
better shape. Some shoe stores re- 
port that it is remarkably good. 

At the Walk-Over Shops, Tremont 
and Washington streets, was noted a 
smart men’s style in Russia calf- 
skin, on straight, clean-cut lines, with 
heavy stitching, and full, round toe. 
At Coes & Stodder’s, a sport shoe for 
men’s street wear was displayed in 
tony red grained calfskin, also in 
black grained calfskin, on the brogue 
last with wide welt, soft toe, straight 
perforated tip and rubber heels. The 
price was $8.50. At the All America 
Shoe Shop, and Willson’s Shoe Shop 
an attractive shoe for men in a brown 
mahogany calf sold readily at $8. 

At the Regal Shoe Store a ball strap 
oxford in the new light shade of tan ° 
calfskin was a ready seller at $8.50. 
Another style at this store at $8.50 
was of genuine white buckskin and 
black calfskin tip, with saddle strap 
and back foxing, rubber sole and heel, 
and invisible eyelets. 


housewife looks over everything. But 
nothing suits her, and finally she says, 
‘Well, just give me a soup bone.’ 


The Shoe Business Analogy 


“There is good money in hams and 
steaks, but I can’t make a living on 
soup bones. This is soup-bone 
weather.” 

Unknowingly the butcher told the 
story of the shoe business. Since 
shortly after Easter, until a week ago, 
“soup-bone” weather prevailed in Chi- 
cago and most of the Middle West. 
It has taken clever buying, clever ad- 
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BOUDOIRS IN STOCK 
No. 202— 


nove: 
Westcott Whitmore Co., Syracuse, N. Y. 











BOUDOIRS AND BALLETS IN STOCK 


Fine Chevrita Kid Hand 
Turned Boudoirs. Quilted 
Sock. Black 


Kid_ Ballets. 
Bench Sewed Turns. sizes 2% to 7. $1.60. 
Same in Misses’ 11% to 2,.$1.50. 5% 10 days. 
SALEM SHOE CO., Salem, New Hampshire 














COLLINS & STAPLES 
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MONMOUTH MOCCASINS 
Nature’s Footwear. No 
Breaking In. 
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OHN D. é SHOE 
Monmouth, 














BLEECKER STYLES 


Are the last word in footwear 
for stylish women 
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vertising and clever salesmanship to 
keep the sales record ahead of last 
year or up to a point where it would 
compare favorably with the corre- 
sponding period of 1919. 

The wide-awake, alert merchants 
who have constantly watched style 
tendency, the price curve and the atti- 
tude of the public have sales records 
to their credit of which they may 
justly be proud. Many other mer- 
chants who have failed to realize that 
a lot of extra punch and pep were 
necessary have been complaining bit- 
terly about business conditions. 


Retail Business Good 


The week preceding Memorial Day 
was what the meat man characterized 
as “boiled ham” weather. The sun was 
bright and temperature just about 
right to make women think of sum- 
mer dresses and warm weather foot- 
wear. White has been the big bet 
in stores of every class and location. 
In the welt sole walking heel type, 
white buck with both leather and rub- 
ber soles has been good in the better 
class stores. White buck and white 
fabric with trimmings of black or 
brown leather have been exceedingly 
popular, the black and white com- 
bination being by far the best of the 
two. 


Saddle Patterns Not Very Popular 


Instep saddle patterns have sold to 
some extent, but many women object 
to this pattern because it has a ten- 
dency to make the foot look thick and 
bulky. Ball straps and wing tips of 
black calf on white fabric have been 
the real leaders in sport and street 
footwear where black and white are 
combined. Sales are about equally di- 
vided between lace oxfords and strap 
effects. 

Plain white fabric, welted soles with 
leather heels and covered heels of the 
military and cuban type have led the 
procession of all white footwear. 

Russian calf in both lace oxfords 
and strap patterns with welt soles and 
walking heels continue to be good 
sellers. The unusual rage for sport 
skirts of plaids or stripes has accele- 
rated the demand for this class of 
footwear. as well as white in combina- 
tion with black and tan. In the lighter 
types of footwear—the turn sole 
Louis heel type—satins still hold their 
popularity. There is an increasing 
demand for soft black kid, strap ef- 
fects in both the high Louis and junior 
Louis heels that has come along with- 
out any special advertising by the 
merchants. Delicate shades of gray 
suedes are still selling to some extent 
and gray kid is receiving some atten- 
tion. White kid, both plain and with 
delicate piping or inlays of black pat- 
ent, is proving very good in the high- 
class stores, with both Louis and 
junior Louis heels. 

White fabrics are selling to some 
extent in turn soles and Louis heels, 
and indications are that this material 
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will gain popularity in this type of 
footwear, but the big bulk of the busi- 
ness on white fabric is in the walk- 
ing heel type rather than the Louis 
heel type. 


Hosiery a Big Problem 


With the wide variety of colors, ma- 
terials and styles in footwear, the 
problems of the hosiery department 
becomes multiplied. Proper hosiery 
varies with the occasion where it is 
to be worn and to have the right ef- 
fect must be the connecting link in 
harmonizing footwear with the gown. 
Many of the larger and higher-grade 
shoe stores have found it necessary to 
have a department devoted to working 
silk clocks in hosiery that will match 
either the trimming of the footwear or 
the prevailing color of the costume. 


Men’s Business Good 


While the fancier type of footwear, 
such as ball straps with heavy punch- 
ing and pinking, has acted as a tonic 
in stimulating men’s business, and 
while this type of footwear still com- 
mands the center of the stage, there 
is an increasing demand, especially in 
the higher grade stores, for the less 
decorated but styleful appearing ox- 
fords and boots. The modified French 
type of last with medium narrow toe 
has the greatest call among young 
men. This type of last is usually 
fitted with a pattern more or less deco- 
rated with punchings, pinking and 
various other embellishments. In the 
plainer and more conservative styles, 
the rounder toed custom last is prov- 
ing the most popular type. 

Grain and boarded leathers. both in 
black and medium shades of tan, are 
exceedingly popular in the young 
men’s type of oxfords. Plain smooth 
Russias and gunmetals are both sell- 
ing well in the more conservative 
types of higher grade footwear. 


Demand for White Footwear Keeps 
Wholesale Houses Busy 


Following the policy of conserva- 
tism which has prevailed throughout 
the year, a great many merchants 
were unprepared for the demand for 
white footwear which has developed 
during the week which preceded 
Memorial Day. Wholesale houses of 
the great central market have been 
busy meeting this demand. Plain 
white fabric with welt sole and mili- 
tary heel in oxfords and straps has 
had a big demand. A lighter type with 
turn sole and covered heel has also 
sold very freely. Sport styles in both 
strap and oxfords with black trim- 
ming ‘and brown trimming have had a 
fair demand, but apparently the big 
shortage in retail stores is for the 
plain white without colored trimming. 


Collections Generally Satisfactory 


Credit men in wholesale houses, as 
a rule, report collections very satis- 
factory for this time of the year from 
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most sections of the country. The cot- 
ton states have been hard hit and 
collections from this section are not 
at all what might be wished. Some 
agricultural sections of the Middle 
West where farmers are still holding 
their last year’s crops are likewise de- 
linquent in meeting bills when due, 
but on the whole there is little com- 
plaint about the way merchants are 
paying their bills. 


Business for Early Fall 


Chicago factories making men’s 
shoes are running fairly well up to 
capacity. Some of them are working 
their cutting rooms and fitting rooms 
overtime. Fancier patterns have had 
the effect of unbalancing factory or- 
ganization. Extra punching and stitch- 
ing on the new patterns make them 
move more slowly through the fitting 
room and have a tendency to slow up 
other parts of the plant. Merchants 
are anticipating a little farther ahead 
than was their disposition in the 
earlier part of the year and orders 
in considerable volume are now in fac- 
tories for shipment in August and 
September. The orders for oxfords 


for early fall shipment are unusually 
large in proportion to boot orders. The 
plan of having a new shoe every few 


Lynn 


NOVELTIES FOR FALL 
Manufacturers’ Betting on 
Pumps and Oxfords 


Lynn manufacturers are making the 
last of the last-minute novelties for 
summer time, and are getting ready 
the newest novelties for early fall. 
The big start on the fall and winter 
run will come in the Boston market 
in July, when Lynn will put on a 
ne plus ultra show. 

Judging from samples of shoes thus 
far displayed, Lynn will continue the 
novelty game in the fall. Pumps and 
oxfords will sell in the early fall. It 
may be that boots will come into fash- 
ion later. Walking style shoes will be 
made of Scotch grain, boarded calf, 
and like leathers, and dress shoes of 
patent, kid and suede leather. 

Heels will run from % to 17/8 high, 
low ones for walking shoes and high 
ones for dress shoes. Toes show a 
tendency to be wider. Some shoes show 
imitation ball straps, made by perfo- 
rations and stitches. Boots are 8% 
inches high. Edges are wider; and 
some are fair stitched. 


Lynn 


NOVEL ADVERTISING 


Merchants Join in Publicly Thanking 
City for Street Improvements 


Something new in advertising a 
shopping district was put through the 
other day, when 44 retail merchants 
of Monroe street, in Lynn, published 
a big front-page advertisement in the 
Lynn Item, thanking the city for re- 
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weeks which has proven satisfactory 
in women’s footwear is being adopted 
to a great extent by buyers of men’s 
shoes. 


Veteran Shoe Man Dies 

Isidore L. Klein, who has _ been 
identified with the shoe business of 
Chicago for the past 35 years. passed 
away at his home on South Michigan 
avenue, Sunday, May 22. He was past 
60 years old. Mr. Klein started his 
career as a shoe merchant in a small 
store in the stock yards district. Later 
he moved to a larger store at 39th 
and State streets. About twelve years 
ago he formed a partnership with 
Milton Rubel and started a store at 
Washington and Dearborn streets. 
This store specializes in men’s high- 
grade footwear. After six years in 
this location. the building was torn 
down and another move was neces- 
sary. After about five years in a lo- 
cation directly across the street, the 
business was closed out and since that 
time Mr. Klein has been identified 
with the men’s shoe department of 
Marshall Field & Co. Mr. Klein 
earned for himself a good name and 
a substantial reputation. Many of his 
old-time customers followed him from 
place to place. 


paving and otherwise improving it. 

“We cordially and co-operatively 
invite the public to inspect our new 
roadway, and at the same time to gaze 
upon some of the finest window dis- 
plays of merchandise in Essex county. 
We believe that Monroe street will 
shortly become the shopping center de 
luxe of Lynn.” 

The Royal Shoe Store, Gagnon Shoe 
Store, Cohen Shoe Store, Tanen Shoe 
Store, Baker Shoe Store, Berman 
Shoe Store, Ash & Nichols, and the 
Lynn Shoe Store were among the 
stores that are co-operating in this 
novelty advertising. 


To Participate in Style Show 

A superintendent and foremen’s ses- 
sion for the big Boston exposition 
is planned by the Lynn District As- 
sociation of Superintendents and 
Foremen, said session to take place 
Tuesday, July 12. The Lynn Asso- 
ciation has invited Associations in 
Boston, Brockton, Haverhill, Auburn, 
and other New England centres, to 
play the part of host to visiting shoe 
factory experts. A special program 
of entertainment, and addresses on 
practical shoemaking will make up the 
program for the day. 


To Make More Shoes 
Eastern Shoe Co. is moving to the 
Phelan factory, 411 Broad street, 
where it will increase its production 
of women’s and misses Goodyear welt 
shoes. H. Dizen is manager of the 
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Ladies’ Hand Turned 
BOOTS, OXFORDS 
AND SANDALS 
Cushion Sock Lining 
Widths, D, E, EE 


“Fernco-Quality” Comfort Shoes 1 
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WOMEN’S McKAY 
Slippers and Boots 
of Character 
HARRISON-LOCKWOOD CO. 








Fact Haverhill, Mass. 
Boston, 108 Lincoln Street 








Lower Priced 
than the Best, 
Better Quality 
than the Rest! 
Send for Catalogue 


MAID-RITE FELT SLIPPER CO., Inc. 
163-169 Livingston St., Brooklyn, N. Y. 











E. A. & M. C. Witherell Co. 
Manufacturers 


Women’s Turn 
Boots and Slippers 


Fac 
Haverhill, 
Boston Office 
207 Essex St. Room211 








FERN & POOR CO., Inc. 


Manufacturers 


Newburyport, Mass. 


Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











WOMEN'S TURN SPECIALTIES 
COMFORT SHOES IN STOCK 
with U.S. Rubber Heels Attached 
TURN NOVELTIES 
On All Lasts 
Inquiries Promptly Answered 


Felstiner-O’ConnellShoeCo.,Inc. 
41 Washington Street - - - Haverhill, Mase. 











Phillips-Cram Corp. 
Makers of 
Women’s Turn 
Slippers 

276 River St., Haverhill, Mass, 
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WE SAVE YOU A WEEK ON DELIVERIES” 
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BALLET SLIPPERS 


Ready To Ship NOW 


Black Cab., at $1.40, Black Kid, $1.65, 
for women’s, Five cents between runs 
on misses’ and children’s. Special prices 
in 1000 pair lots. Let us hear from you. 


HAMMOND SHOE CO. 
7 Fleet Street; Haverhill, Mass. 











Howard & Foster Co. 
Men’s and Women’s Welts 


Address all Communications to the 
factory at 


Brockton, Mass. 





ding Shoe Co., Inc.— 


Makers of Women’s Turn Shoes Specializing 
in High Grade Novelties 
— 
Write us at the factory. 
NEW YORK BOSTON 
207 Essex St. 
D. F. Mellen ; Bernard L. Durgin 


Haverhill, Mass. 





A HIGH-STYLE LINE 
OF 
Women’s Fine Turns 
and Novelties 


TESSIER & BOWDOIN 
50 Phoenix Row Haverhill, Mass. 








Strap Sandal 


of bright cab., with 


Also 2 and 8 straps. 
Five cents extra for each strap. 
Terms 2/10 net 30, 
Bay State Slipper CompanY 
Haverhill, Mass. 
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Shoes at Auction 














HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AN D RUBBERS 





Every Wednesday and Friday 
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business, and Edward Devitt is super- 
intendent. 


Will Increase Production 


The American Shoe Co. has fitted 
up a new shop at 216-218 Market 
street, and is increasing its output of 
Goodyear welt shoes for growing 
girls, misses and children. Harry 
Lishner is president, William Fine is 
treasurer and Morris Fine is clerk. 


Tony Red for Fall? 


Briggs & Hutchison are showing 
shoes of tony red calf in their new 
fall sample line, also shoes of Scotch 
grain and boarded calf leathers. The 
new lasts are of the walking style 
with 9/8 heels and heavy edged, and 
fair stitched. Patterns provide for 
strap pumps, oxfords with imitation 
ball straps and brass eyelets, and 
boots 8% inches high. 


Thinks Grains Will Be Good 

Frank Terhune, of V. K. & M. A. H. 
Jones & Thomas, is on a trip to the 
established wholesale trade of his firm 
in the Middle West. He has 50 sam- 
ples, and he features bright finish 
Scotch grain calf leather shoes, both 
oxfords and boots. For street wear he 
has shoes with heels that range from 
% to 14/8 high. 


Page Shoe Co. Formed 

The Page Shoe Manufacturing Co., 
Lynn, was incorporated last week as 
a branch of Strout, Stritter & Co., 
shoe manufacturers, in the Vamp 
building. William H. Page, who was 
for some time salesman for V. K. & 
A. H. Jones & Thomas, Lynn, is a 
member of the new firm, and its sales- 
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manager. He has opened a new Bos- 
ton office at 183 Essex street, where 
he is showing a line of staple and 
novelty style women’s McKay shoes. 


Lynn’s Production Thought $100,- 
000,000 

Lynn’s shoe output is estimated at 
$100,000,000. And lLynners await 
with interest the census figures to see 
if they confirm the estimate. The 
Hundred Million Dollar Lynn has been 
established, anyway, for the _ latest 
state census report showed that the 
products of Lynn factories exceeded 
$100,000,000 in value. Lynn’s esti- 
mate of a shoe business of $100,000,- 
000 annually is figured this way: 
Lynn made one-tenth of the shoe pro- 
duction of the country, according to the 
census of 1914. If it continued to 
make a tenth of the shoe product in 
1919, then it made $100,000,000 worth 
of shoes in that year, for the total 
shoe production of the country for 
1919, according to the census, was 
more than $1,000,000,000. 


Argument for Novelties 


“One thing we’ve got to get over 
saying,” remarks a Lynn manufac- 
turer, “is that familiar phrase, ‘as 
comfortable as an old shoe.’ Never 
was it true, and there is less truth 
than ever in it these days, for an old 
shoe is ugly looking, smelly, and a 
harm to the foot. There is no com- 
fort in it. On the other hand, a nov- 
elty shoe is pretty to look upon, and is 
neat and fresh, and it is a comfort 
to the mind, as well as to the foot of 
the fastidious person. Let us make 
and sell more novelties, so that people 
will come to say, ‘as comfortable as a 
new shoe.’ ” 


Cincinnati 


NEW NAME CHOSEN 


Firm Succeeding the Manss Owens 
Co. to Be Known as the Feder, 
Gregg Shoe Co. 


The recent purchasers of the Manss 
Owens Company announced last week 
that the name of the new concern will 
be the Feder, Gregg Shoe Co. The 
organization consists of Walter J. 
Feder, president; John Gregg, vice- 
president, and Mark G. Feder, secre- 
tary and treasurer. The Chicago of- 
fice, in the Republic Building, is under 
the management of Fred C. Earle. 
William Costello has charge of the 
New York office, which is at 855 Mar- 
bridge Building. Henry Brunning will 
continue to cover Ohio, West Virginia 
and Pennsylvania. J. E. Call and Fred 
E. Kirkman are covering the Southern 
territory. J. F. Sullivan has the 
Southeast. Both Mr. Gregg and Wal- 
ter will care for their old customers 
whom they have known for many 
years. This concern will manufacture 
ladies’ high-grade welts exclusively. 
Their capacity is nine hundred pairs 
daily. According to Mr. Feder they 


have already begun cutting orders for 
fall. 


Bagewell Leaves Smith Kasson 

C. E. Bagewell, who for many years 
was manager of the fine ladies’ de- 
partment of The Smith Kasson Co., 
recently severed his relations with 
that company. Mr. Bagewell is an ex- 
perienced shoe man and it is reported 
he will continue his relations with the 
shoe business in Peoria, Ill. H. A. 
Pauly, manager of the basement de- 
partment of The Smith Kasson Com- 
pany, has taken charge of the ladies’ 
department. He will continue to su- 
pervise the basement department. D. 
E. Hayman, vice-president of the com- 
pany, reports business to be very good. 
Mr. Hayman returned last week from 
the East and he says that all indica- 
tions point toward a general better- 
ment of business. 


Sullivan Featuring Corrective Shoe 

The P. Sullivan line of samples has 
been on display at the Hotel Gibson 
for the last two weeks under the su- 
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pervision of W. T. Dickerson. This 
company is featuring a corrective shoe 
known as the Arch Lock shoe, and, ac- 
cording to Mr. Dickerson, a healthy 
volume of business is being booked. 
The New York office of The P. Sulli- 
van Company will open July 1. 
Charles Auer, eastern representative 
of the company, will be in charge. 


Holters Team Leads League 
The baseball teams of The Holters 
Company and The P. Sullivan Com- 
pany met and played a hard-fought 
game on May 28. The Holters team, 
after losing the lead twice during the 


BOOT AND SHOE RECORDER 


game, finally won by one run with a 
score of 8 to 7. The Holters Company 


now leads the four-team league, while . 


the Krohn Fechheimer team holds 
second place. 


Patent Barefoot Sandal the Latest 


One of the local manufacturers who 
ranks among the leaders in new style 
creations is showing what he considers 
the latest in novelty styles. It is a 
barefoot sandal effect, made in patent 
leather with three and four buckle 
straps. The style carries a very low 
heel. 


St. Louis 


NOW BUYING IN ADVANCE 
Tendency Steadily Increasing, But Is 
Not Yet What It Ought to Be 


The St. Louis wholesalers and 
manufacturers report a steadily in- 
creasing tendency on the part of re- 
tail merchants to place orders for de- 
ferred delivery, but the volume of the 
orders and the dates of delivery are 
not yet in line with the real necessi- 
ties of the case, and there is very 
strong evidence apparent in the 
present situation that the fall retail- 
ing season is likely to have many of 
the characteristics of the pre-Easter 
period when merchants had their 
troubles in plenty to get what they 
wanted for selling and factories were 
pushed beyond their capacity in their 
efforts to make deliveries. 

The orders in pairs on the books at 
present are reported as somewhat in 
excess of the same period last year, 
but these of course include both the 
immediate delivery orders as well as 
the future deliveries. The excess is 
10 to 15 percent in this respect, but 
the value of the orders in dollars and 
cents is probably 30 percent less than 
a year ago. In general the prices now 
range close to 40 percent, and in some 
cases even farther below the figures 
of a year ago, while the readjustments 
of prices during the last sixty days 
have taken an average of nearly 10 
percent off the figures. 


No Further Downward Revision 


However, there is no anticipation of 
any further revisions downward, par- 
ticularly as the leather buyers are re- 
porting to their principals that there 
is a stiffening in materials that may 
necessitate some changes in the cost 
figures if the tendency is maintained. 

Plant operation continues to remain 
close to 100 percent of the available 
labor supply, but if additional skilled 
labor could be obtained—rather than 
the ordinary type—output could be in- 
creased considerably. The demand 
still centers on specialty goods, style 
footwear and children’s goods, with 
the call for men’s shoes still below 
what it should be, although some im- 
provement in the men’s lines is being 


noted. The pressure in the women’s 
lines at the present time is most se- 
vere on white goods and the factories 
are making every effort to get these 
goods out before it is too late to util- 
ize them in the selling. In some cases 
July 15 is now being put as the earli- 
est date for white delivery that some 
factories can make. In the financial 
end of the business the collections are 
reported fair to good, indicating that 
merchants are moving their stocks. 


Fairly Good Retail Business 


Local merchants are having a rea- 
sonably good business on summer 
footwear, with very little change in 
the character of the demand that has 
prevailed for some time, save that the 
call for white footwear is increasing 
as is naturally the case with the ad- 
vent of hot weather. The past fort- 
night has been decidedly hot, although 
not unseasonably so, and this has em- 
phasized the summer demand. The 
aggregate of the spring and early 
summer business promises to be satis- 
factory as the totals are made up 
and comparisons are made with the 
past, but the volume in dollars and 
cents will necessarily fall below the 
experiences of the past. However, the 
comparisons in pairs sold are proving 
a better test of the buying capacity of 
the public and there are excellent in- 
dications that despite the amount of 
unemployment there is money avail- 
able to take care of actual needs. It 
has also been made apparent during 
recent weeks that retail shoe mer- 
chants who go after the business in an 
effective manner by advertising and 
similar methods are getting a volume 
of sales that shows the public reason- 
ably well prepared to buy if it regards 
the prices made as right. 


Missouri Drummers Hold Convention 

The twenty-fifth annual convention 
of the Southeast Missouri Drummers’ 
Association, held May 26, 27 and 28 
at Charleston, Mo., was very largely 
attended. The selection of the next 
place of meeting resulted in the choice 
falling on Cape Girardeau. The of- 


ficers elected for the ensuing year are: 
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President, Edward Massengill of Cape 
Girardeau; vice-president, Edward 
Coleman of De Soto; secretary, Tony 
Sills of St. Louis; treasurer, S. A. 
Johnson, St. Louis; warden, William 
Centrell of Cape Girardeau: The or- 
ganization is made up of traveling 
salesmen of all lines covering the 
southeastern section of Missouri for 
concerns all over the country as well 
as St. Louis. Many shoe salesmen are 
included. 


Here is a new form of an old story 
with which the shoe trade has battled 
for several years now. One Harold 
Witten of Trenton, Mo., is reported 
as having brought a cow’s hide to 
town and sold it for 2 cents per pound, 
realizing 84 cents for the hide, and 
then to have spent $1.50 for hav- 
ing a pair of shoes half soled. The 
natural comparisons follow in the pub- 
lic prints that are using the story. 
But nothing is said about the quality 
or grade of the hide that was sold, or 
the labor involved in the repair of the 
shoes or any of the other features 
which enter into such a situation. 


To Use Advertising in Boosting St. 
Louis 

Frank C. Rand, president of the In- 
ternational Shoe Co., which recently 
absorbed the W. H. McElwain Co. in 
a forty million dollar merger, has been 
named head of a municipal commis- 
sion, and has accepted the position, 
for the purpose of expending a fund 
of not less than $75,000 for municipal 
advertising in the publications of the 
country. A similar but smaller fund 
expended last year brought exception- 
ally good results and the increase of 
the fund was determined upon. The 
plan of the commission is not only 
to advertise the advantages of St. 
Louis for the removal of industries, 
etc., here as well as the establishment 
of new industries, but also it will ad- 
vertise to the surrounding trade area 
the advantages of retail trading in St. 
Louis as well as the savings over the 
cost of the travel to the city. 


Manufacturers and Wholesalers Meet 

The monthly luncheon of the St. 
Louis Shoe Manufacturers’ and Whole- 
salers’ Association was held May 27 
with about half the membership in 
attendance, due to the absence of an 
unusually large proportion of the 
membership from the city. In conse- 
quence no definite action was taken on 
various subjects which were brought 
up, although there was considerable 
discussion on numerous matters. It 
was thought best to leave action until 
there was a larger attendance. Re- 
ports from committees are due and 
these will be taken up at the next 
meeting, the last Friday in June. 
Some talk was indulged in with re- 
lation to St. Louis’ representation at 
the January convention of the N. S. 
R. A. in Chicago, but no action taken. 
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Not Involved in Merger 


The Johnson, Stephens & Shinkle 
Shoe Co. was recently mentioned in 
the trade press as concerned in the 
merger of the International Shoe Co. 
and the W. H. McElwain Co. The 
officers of the company state that they 
are not in any way connected with 
the merger, but will continue, as they 
have from the beginning, to operate 
an independent factory for the manu- 
facture of women’s high-grade foot- 
wear, on order. The company has 
grown steadily and, with the new 
space which it recently acquired on 
Laclede Avenue, has a capacity of 
about 3000 pairs per day, which is 
being taxed by the orders on the 
books and those coming in. 


Department Stores to Close Saturdays 


In preparation for the hot season 
the larger department stores of St. 
Louis have announced Saturday clos- 
ing during July and August, but the 
shoe stores, members of the Asso- 
ciated Retailers of St. Louis, will not 
close, as experience has taught that 
Saturday, even in the hottest weather, 
is a shoe-selling day, with the possi- 
ble exception of the extremely high- 
grade merchandise. 


OPTIMISM JUSTIFIED 


Should be Conservative Brand, How- 
ever, Says St. Louis Banker 


“The time is here for conservative 
optimism in meeting the financial 
situation in this country,” said Wil- 
liam McChesney Martin, chairman of 
the board of the St. Louis Federal Re- 
serve Bank, in an address delivered 
recently before the Missouri Trust 
Officers’ Association here at their first 
annual convention. “Financial condi- 
tions at the present time are not 
bad,” said Mr. Martin. “There are 
many indications which make it plain 
that the crisis is over. But this is 
not the time for any. man to think 
that things are going ahead on a 
boom. This is a period of readjust- 
ment, and until all branches of busi- 
ness and activity of every kind are 
into a normal readjustment there will 
not be a perfectly normal situation in 
regard to finances. 

“There is no reason to see gloom, 
however. The time is here for safe 
and sane advice to all our customers. 
The thing that is needed now is that 
we be filled with conservative opti- 
mism.” 


Friedman-Shelby Factories Full 

Paul B. Jamison, sales manager of 
the Friedman-Shelby Shoe Co., in dis- 
cussing business in the St. Louis mar- 
ket, said that the Friedman-Shelby 
factories are filled to capacity in the 
women’s, misses’ and children’s lines, 
and that the men’s line has been con- 
stantly on the increase. “On the 
women’s, misses’ and children’s line,” 
he said, “we are sold up into July. 





June 11, 1921 


We have had some very fine novelties 
designed here in the factory, but have 
been unable to find a factory to pro- 
duce them. The conservative busi- 
ness man will always wear the staples 
in men’s shoes, but the younger type 
will continue to seek the very latest 
in men’s shoes.” 


Boot Top Sales Are Good 


Seventy-five per cent of the sales 
force are now on the road, says W. 
E. Patrick, advertising manager of 
the Tweedie Boot Top Co. The ac- 
tivity in Tweedies is attributed to the 
unanimous opinion that the low shoe 
is the accepted style for fall. The 
principal colors wanted are in the 
lighter shades, with gray squirrel 
carrying off first honors, followed by 
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beaver and light fawn. Three styles 
will predominate, each for a particu- 
lar style of shoe. The spat will com- 
bine well with the low walking shoe, 
while the side-button Tweedie is made 
for oxfords with full military heel. 
Slippers and pumps with full Louis 
heels will enhance their attractive- 
ness when worn with the swing-but- 
ton. 


To Represent Dittmann 

John Bittle, of Heber Springs, Ark., 
will represent Dittmann Shoe Co. in 
northwest Arkansas. Heber has a 
long shoe experience back of him, 
having been connected with the Nor- 
ton-Berger Shoe Co. of Little Rock, 
Ark., for many years. He leaves for 
his territory immediately. 


Haverhill 


SPACE WELL OCCUPIED 


Little Available for Manufacturing 
Purposes 

Very little factory space is avail- 
able for shoe production in Haverhill. 
All concerns here are holding their 
present floor areas, while many en- 
largements are in contemplation for 
another season. When Witherell & 
Dobbins Co. remove this month to 
their new factory building, the space 
vacated by them in one of the Bur- 
gess buildings will be immediately oc- 
cupied by concerns which need addi- 
tional factory room. 


Oldest Active Shoe Worker 


Edward A. Atkins, at the age of 84, 
is Haverhill’s oldest active shoe 
worker. He came to Haverhill in 
1860 and, with the exception of a 
few years in the neighboring town 
of Rochester, N. H., has worked con- 
tinuously in this. city. He conducted 
a contract shop, and later became 
foreman for the firm of C. Hazen Cof- 
fin Co. For twenty-three years he 
worked for Hodgdon & Johnson, for- 
merly one of Haverhill’s leading shoe 
manufacturing concerns. Of late 
years he has been engaged in putting 
on rubber heels in J. H. Winchell & 
Co.’s factory. He was born in New 
Hampshire in 1838, and at the age of 
six years was apprenticed to learn the 
trade of making custom shoes. 


White Shoe Production Large 
The production of women’s white 
footwear is at its height in Haverhill. 


Numerous concerns are _ identified 
with this class of goods. One of the 
largest plants in the United States, 
devoted exclusively to making white 
canvas goods, is that operated by 
Hartman Shoe Co. and Hannahsons 
Shoe Co. All departments are at full 


capacity. The in stock department is _ 


being enlarged to keep pace with 
trade demands. 


Opens Marlboro Branch 


The S. & S. Shoe Co. of Haverhill 
has opened a branch factory at Marl- 
boro, Mass., the plant formerly occu- 
pied by Cooper-Liberty-Thompson Co. 
The daily capacity is 2000 pairs of 
women’s shoes, Frederick Cooper is 
superintendent. The Haverhill plant 
is increasing its daily production to 
300 dozen pairs. 


Plan for Increased Output 

J. A. Jonas Shoe Co., makers of 
women’s McKay footwear, are plan- 
ning to increase the output of their 
plant by 50 per cent. This concern 
has been continuously busy and the 
increasing demand for goods brings 
about this proposed enlarged produc- 
tion. 


Leather Plant Output Increased 

Lennox & Briggs, for many years 
engaged in the manufacture of mo- 
rocco leather in Haverhill, are now 
increasing their output substantially. 
Many skins are coming through and 
the output of the plant will soon be 
normal. 


Milwaukee 


RETAIL TRADE GOOD 


Would be Better, Say Merchants, if 
Bad Weather Did Not Interfere 


There seems to be no question that 
if the weather of the present spring 
were of a more uniform character the 


retail boot and shoe trade would 
attain a considerably greater volume 
than it has. As it is, business has 
been satisfactory and the movement 
of merchandise rather better than 
most dealers had expected. In fact, 
some stores are right now fighting for 
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new stocks, although as a rule these 
shops were among those who could be 
classed as conservatives earlier in the 
year. Some dealers are just getting 
delivery of goods ordered during the 
national convention held in Milwaukee 
in January. Profiting by this experi- 
ence, these dealers are more inclined 
to place forward business than others. 

So far as women’s trade is con- 
cerned, the call is confined largely to 
low cuts in straps. It would be diffi- 
cult indeed to pick a certain class or 
style of goods that is selling best. 
Sales cover an unusually wide range 
of styles, colors, heels, etc. 


Men’s Business Improving 


As might naturally be expected, 
high cuts are moving slowly. Sport 
novelties are gaining ground. When 
hot weather comes to stay, local deal- 
ers expect a better call for these 
novelties than in any past year. It 
looks like a good white shoe season. 

The men are getting to be better 
and better customers of the shoe shops 
in Milwaukee. It has been a year or 
longer since so much interest is mani- 
fested in men’s footwear as_ that 
which has been aroused in the last 
thirty days. But while business is 


‘better, it is limited mainly to the 


newer styles. Work shoes are mov- 
ing rather haltingly, for the employ- 
ment situation is not quite so good as 
before. Industries which have been 
able to maintain a very satisfactory 
schedule of operations up to this time 
have been obliged to curtail forces as 
well as working hours. This applies 
largely to the foundry and machine 
shop industry, which has declined to 
about 40 per cent of normal capacity 
operations within the last thirty to 
sixty days. 


Henry M. Ogden Dead 


Elliot M. Ogden, president of the 
Ogden Shoe Co., Milwaukee, a leading 
maker of men’s fine footwear, is 
mourning the death of his father, 
Henry M. Ogden, who passed away 
May 26 at the age of 69 years. Mr. 
Ogden was a pioneer carriage manu- 
facturer of Milwaukee and the North- 
west. He was one of the first white 
children to be born in Milwaukee. Mr. 
Ogden retired in 1907. 


Mail Order House to Move to Chicago 


Charles Danner & Co., Chippewa 
Falls, Wis., a big mail order boot and 
shoe house, which recently has been 
undergoing material expansion of or- 
ganization, announce that about June 
15 or July 1 the headquarters, offices 
and warehouse will be transferred to 
Chicago. For some time past the 
concern has occupied a floor in the 
plant of the L. W. Shoe Mfg. Co. at 
Chippewa Falls. A branch office for 
buying and distribution is maintained 
in Chicago. This will now be converted 
into the chief headquarters to take ad- 
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vantage of distribution facilities pro- 
vided by the metropolis of the West. 


Shoe Company Increases Capital 


The Belgium Shoe Mfg. Co. of Bel- 
gium, Wis., has recently increased its 
authorized capitalization from $150,- 
000 to $250,000. It was originally 
founded about eighteen months ago 
as the Witmeyer-Hubing Shoe Co. to 
manufacture a general line of service 
and work shoes. The concern built a 
new factory, which is now operating 
at full capacity and is obliged to in- 
crease its facilities, for which purpose 
the new issue of stock is being made. 


Ask Return of Lake Steamers 

Recognizing the fact that present 
high freight rates for rail shipments 
are a deterrent to business, and that 
the employment of shipping facilities 
on the Great Lakes to a proper ex- 
tent would provide at least some re- 
lief, a joint resolution has been intro- 
duced in the Wisconsin Legislature 
memorializing Congress to effect the 
return of about eighty package 
freighters to Lake service which dur- 
ing the war were commandeered by 
the Government for coastwise and 
transatlantic service. Prior to 1917 
there were from eight to ten steam- 
ship lines. 


Made Officer of Kenosha Retailers 
Carl M. Reed has been elected ex- 
ecutive secretary and manager of 
the Retailers Association of Kenosha, 
Wis., to fill the vacancy caused by the 
resignation of Horace G. Maddock, 
who retired April 15 to engage in 
other business. Mr., Reed for five 
years has been associated with the 
T. A. Sullivan Co., operating two 
large dry goods stores in Kenosha. 
He assumed his new duties June 1. 


Takes Charge of Repair Shop 

C. H. Nelson of St. Cloud, Minn., 
has taken charge of the Consumers’ 
Shoe Co. at Chippewa Falls., Wis., 
situated at 20 West Central street. 
He takes the place vacated by Martin 
Hagen, who is engaging in business 
on his own account at 34 West Spring 
street, Chippewa Falls. Mr. Hagen 
will specialize in repair work but will 
= deal in boots and shoes on a small 
scale. 


Capital Increased from $20,000 to 
$50,000 

The Steven Strong Shoe Co., Mil- 
waukee, manufacturer of men’s serv- 
ice and work shoes, has amended its 
corporate articles to provide for an 
increase in capitalization from $20,000 
to $50,000. The new issue consists of 
7 per cent preferred shares. The 
original issue is all common stock. 
According to Secretary I. A. Pollan, 
the new issue is made to properly 
finance the development of the busi- 
ness, which is progressing rapidly and 
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steadily expanding its market to cover 
all states in the Union. 


Leather Market Stronger 


A Milwaukee boot and shoe manu- 
facturer says the leather market is 
stronger and that tanners refuse to 
sell far ahead at present prices, which 
is taken as an indication that higher 
quotations are due in the near future. 
Calf skins are about 30 per cent above 
the low point in 1920, when the mar- 
ket was demoralized. The recent ad- 
vance is equal to 15 cents per pair 
of finished shoes. Stocks of calf skins 
in tanners’ hands are said to be very 
light. While boot and shoe merchants 
have been buying sparingly and large- 
ly for quick shipment for some time 
past, forward business appears to be 
gaining ground and factors say they 
would not be surprised to see some- 
thing of a sudden burst of buying 
within a short time, which doubtless 
would have a stronger tendency to 
boost prices all along the line. 


Kenosha Store to Move 


The Brown Shoe Co. of Kenosha, 
Wis., located at Wisconsin and Church 
streets, has taken over the building 
not far away, occupied by Matt D. 
Schmidt as a restaurant and will 
take possession June 1. Alterations 
will be made and the store occupied 
by the Brown company about June 15 
or July 1. The concern is owned by 
H. N. Mills, Louis Segal and Edward 
Edelson and is incorporated with a 
capital stock of $25,000. 


Plan New School of Advertising 


Walter J. Booth, sales manager of 
the Weyenberg Shoe Manufacturing 
Co., Milwaukee, and Floyd H. Stover, 
formerly prominent in local retail cir- 
cles as manager and owner of the 
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Walk-Over Shoe Store, are leaders in 
the movement inaugurated by the ad- 
vertising council of the Milwaukee As- 
sociation of Commerce to found a 
school of advertising. This will be 
the second of the kind in this country 
and will be operated in connection 
with one of the big universities in 
Wisconsin. The advertising council is 
a reorganization of the advertisers’ 
division of the Association, and a fur- 
ther development of the old Advertis- 
ing Club of Milwaukee, which was 
merged with the Association of Com- 
merce about three years ago. 


Bill Introduced to Curb Price Mainte- 
nance 


William J. Morgan, attorney gen- 
eral of Wisconsin, is sponsor of a bill 
introduced in the state legislature 
which is considered to be the most 
drastic step ever taken in Wisconsin 
along the line of eliminating “profi- 
teering.” It is aimed at clubs and as- 
sociations, as well as other visible and 
invisible organizations of retail mer- 
chants which may be guilty of com- 
bining to maintain or otherwise regu- 
late prices to the consumer. The bill 
in fact is an amendment to the present 
state law, relating to unfair practices 
in trade and exchange, but goes much 
further and is considered to be in- 
quisitorial to a greater extent than 
any existing law. The bill has been 
passed by the Assembly and awaits 
the action of the Senate. 


Wisconsin Hide Company Formed 


Articles of incorporation have been 
filed in behalf of the Wisconsin Hide 
Co. of Milwaukee, organized with 
$50,000 capital stock to deal in hides, 
skins, waste materials, etc. The in- 
corporators are Richard S., Paul G. 
and Richard H. Boemer. 


Columbus 


BIG INCREASE IN MAY 


Business of the last five months 
with the retail shoe merchants of this 
city has been good, May having shown 
the largest increase. The first of June 
saw a complete line of white goods 
and sport oxfords in all the retail 
stores. The week previous to Memo- 
rial Day and for several days after- 
wards there was ideal summer 
weather and the merchants report the 
sales of white and sport oxfords as 
very good. So far the majority of 
sales have been of the white canvas 
lace oxford with military heel, strap 
effects with Baby-Louis heels, sport 
oxfords of tan, and whites with either 
black or blue trim. It is predicted 
that these styles will forge to the 
front rapidly. 

Men’s business has shown quite a 
spurt, especially in the light tan ball 
strap oxford with the modified French 
toe. Many of the merchants, also, 


report a very large increase in the 
sale of black oxfords in the several 
styles of brogue and ball strap. 


New Department a Success 

The new men’s shoe department of 
the Katz-Bryce Co. has been very 
successful from the opening day. 
This department handles a very com- 
plete line of dress shoes and the sales 
on this style have been very gratify- 
ing. 


Morehouse-Martens Co. Moves 

The Morehouse-Martens Co. has 
moved into its new home which is 
just across the street from the former 
quarters. The new building is five 
stories in height and is constructed of 
fireproof material throughout, and 
contains every known convenience for 
the comfort and welfare of customers 
and employees. The shoe department 
is on the second fleor and occupies the 
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our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 











Better Multigraphing 
LETTERS, CIRCULARS, 


HOUSE ORGANS 
Send for Samples and Prices 


F.S. ROOT CO., 6 Beacon St. 





Boston, Mass. 
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Ballet Slippers 











BATHING SHOES 
IN STOCK 
Ballet 
Boudoir 8) 
See 


Bathing Shoes 
Write for Catalogue 
BROOKS SHOE MFG. CO. 
Philadelphia, Pa. 
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Shoe Ornaments 


























A BEADED OR PLAIN 


STRAP or BUCKLE 


made by the VANITY 
will sell your pumps 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn, N. Y. 








D. W. COULTAS CO. 
Manufacturers 
RHINESTONE BUCKLES 
Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - = R.I. 








M. B. MARTINE, Inc. 


Show Room—130 W. 42nd Street 
Office—148-152 Duane Street 
NEW YORK, N. Y. 

SHOE BUCKLES, STRAPS AND 


EVERYTHING IN SHOE OBR- 
NAMENTATION, INCLUDING 
BEADING 
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Shoe Patterns 





























Where to Buy 
Shoe Polishes 

















BETTER WHITE DRESSINGS 

Kien MAGIC WHITE 
A 1 1 LIQUID CLEANER 

Yeoven ae 

OR WHITE D 

$2.0 PER DOZEN 


¥. J. LAGOMARSINO & CO. 
641 AROH 8ST. PHILAD. 
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choicest location on the floor. L. P. 
Warner, manager of this department, 
has added a complete line of misses’ 
and children’s footwear and will add 
a line of boys’ and youths’ footwear 
this fall. 


Mining Operations Resumed 


Conditions in the mining districts 
are gradually improving. Several 
companies in the Hocking district 
have resumed operations and will em- 
ploy several thousand in the localities 
in which the mines are situated. 
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First Trade Tour Completed 


The Manufacturers’ and Jobbers’ 
Association of the Chamber of Com- 
merce has just completed its first 
trade tour of this year. This tour 
covered the northern part of the state, 
Twenty towns were visited, not for 
the purpose of taking orders, but with 
the idea of getting acquainted with 
the merchants in this territory. This 
organization expects to be able to 
draw many more merchants to Colum- 
bus this year through refund fare 
certificates. 


Salt Lake City 


RETAIL BUSINESS GOOD 


Improves in Spite of Lack of Im- 
provement in Industrial Conditions 


The retail shoe business in Salt 
Lake City for the last three or four 
months has been described in these 
columns as “fairly good.” At this 
writing the “good” may be used with- 
out any qualification. The industrial 
situation has not improved much, but 
the prices of foodstuffs are coming 
down gradually but surely and people 
have more money to spend on shoes. 
The season also, of course, has some- 
thing to do with the matter, but not 
all, for business is better than at this 
time last year. 


Women Favor All-White Shoes 


Women are buying white shoes now, 
but there have not been so many 
whites sold during the past week or 
two as there would have been had the 
weather been fine. It has rained fre- 
quently. There is quite a good demand 
for brown and whites and black and 
whites, but they are not so popular 
as the all whites, which some dealers 
think will have one of the biggest sea- 
sons in years. Baby Louis heels are 
in great demand, especially among the 
younger women; but the other kinds 
of heels are by no means a drug on 
the market, although French heels are 
not nearly so popular for walking 
shoes as they once were. Men are still 


buying oxfords and English shoes in 
blacks and browns, especially browns. 
The men’s white season is not expected 
to start, and does not usually start, 
before the second week in June, when 
flannels are first worn. 


Fontius Store Has Big Increase 

Fred C. Tiedmann, local manager 
for the J. J. Fontius Company of 
“Ground Gripper” fame, is quite en- 
thusiastic over the outlook for busi- 
ness. He says he is far ahead of last 
year and expects a better month in 
June. Mr. Tiedmann does not attri- 
bute the growth of the business to any 
clever merchandising “stunts” on his 
part, but to the growing popularity of 
his shoes among those who have foot 
trouble and cannot wear the shoes 
which fashion dictates. 


Factory Production Increased 


The Z. C. M. I.’s shoe factory is 
now running four days a week regu- 
larly instead of three. This well- 
known institution—it was originally a 
co-operative society and is now doing 
a business running into several mil- 
lons a year—has recently added 
equipment that will enable them to 
compete successfully on several lines 
of semi-fine dress shoes on the pre- 
vailing English toe lasts. Until now 
their efforts have been almost entirely 
confined to men’s work shoes and boys’ 
shoes. 


Cleveland 


WIDE-AWAKE MERCHANTS BUSY 


Win Out by Policy of Marking Down 
and Keeping Abreast of Style 
Changes 


The wide-awake merchant is getting 
the business in this city. He always 
has, but just now the fruits of alert- 
ness and keenness seem to be greater 
than in the past. 

A tour of the outskirts where some 
of the merchants are still trying to re- 
tail goods that were bought in the 
high markets of 18 months ago, and 
at prices that are above what shoes 
can be bought for now, disclosed that 


this policy is responsible for com- 
plaints about business conditions. 
Downtown where the merchants 
marked down prices and at the same 
time kept abreast of style changes, 
business is good. In the outskirts 
also the merchant who also kept 
abreast of the times with respect to 
prices and style changes is a far dif- 
ferent man than is his competitor, 
who expected the old war times to con- 
tinue indefinitely. Business is good 
with the latter merchant. 

The man who to-day is selling new 
lasts and colors at from $7 to $8 on 
the main floor departments has about 
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as much business as he can handle. 
“Intensive merchandising efforts are 
required,” said the manager of one of 
the largest shoe stores in the city, 
“but there is no reason why the stock 
should not be turned over. In the war 
days, a man could take it easy, and 
people would come in and buy, but we 
all are back to a basis where we have 
to work to make things go.” 


Better Demand for Men’s Shoes 

There recently has been a better 
demand for men’s shoes in this city, 
but women still continue to be the 
heaviest buyers. Cherry red and the 
Van Dyke calf have stepped forward 
in the last few weeks and are now 
said to be about as popular colors as 
ean be found on the market. The 
French lasts and the French brogue 
also have come in for a good volume 
of business and many of them are seen 
on the streets. 

Novelties, especially the perfora- 
tions, continue to be the rage and sales 
on them are far in excess of those in 
other lines. It is probably the great- 
est novelty season in the history of 
Cleveland. 


Demand for Whites Is Good 


Sales for Decoration Day were good, 
and the volume of white goods sold 
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was heavy, although no special efforts 
were made to push that line. Black 
and white sports are a good seller and 
that color combination continues to 
be one of the strong favorites. Ox- 
fords continue in demand, but with the 
hot weather of the last few days, some 
dealers reported a decline in the vol- 
ume of business in oxfords, and a 
corresponding increase in the lighter 
models that have been made for sum- 
mer wear. 


Basement Department Profitable 


Another expansion in Cleveland re- 
tail shoe circles is that made by Elmer 
L. Volkmor, proprietor of the Hippo- 
drome Shoe Store, 730 Euclid avenue, 
and also of a chain of stores. Mr. 
Volkmor has had the basement in his 
Euclid avenue store remodeled and 
made over into as fine and neat ap- 
pearing store as can be found. He 
carries a line of $5 shoes in this de- 
partment, while on the first floor $8 
shoes are carried. For the same rent 
that he paid when he had but one floor, 
Mr. Volkmor now has two stores, and 
the volume of business that came in 
with the expansion has demonstrated 
that the decision to have more space 
was a wise one. Attractive signs well 
displayed lead the way to the base- 
ment store. 


Lynchburg 


SOUTHERN BUSINESS DULL 


Wholesalers Report Few Orders From 
Cotton States—Mining Sections 
Prosperous, However 


Business in the South continues to 
be dull, according to Lynchburg 
wholesalers who supply the cotton- 
growing states. However, business in 
the states to the West, as well 
as in those nearer home, is reported 
to be on the increase. The jobbing 
houses do not look for any material in- 
crease in the business from most of 
the states to the South until the 1921 
crops begin to come in, which will be 
several months yet. They venture the 
prediction that orders will begin to 
come in in increasing volume as_ the 
summer begins to wane. 

The mining sections are still keep- 
ing up the steady tide of business 
which is not expected to decline in the 
near future at least. 

The low prices paid for tobacco dur- 
ing the marketing season just closed 
and the almost total destruction of the 
Piedmont fruit- crop are two factors 
which have inspired pessimism among 
the merchants in smaller communi- 
ties in central Virginia, but the farm- 
ers are determined to make up for 
what they have lost and the retail 
merchants are preparing to profit ac- 
cordingly. 


Open Store With no Boots 


No shoes in the house for more than 
$10 is the policy that has been 





adopted by the Quality Shoe Store 
which has opened for business in the 
stand formerly occupied by the Car- 
roll Shoe Company at 917 Main street. 
John Patterson is president of the 
new company; W. H. McKinney, vice- 
president, and J. R. Clark, secretary- 
treasurer. This company opened for 
business with not one pair of high 
shoes in stock, and the officers say 
they intend to confine their stock to 
low cuts until fashion swings back to 
the high boot. The shop is now cater- 
ing to women exclusively, but it is 
planned to introduce shoes for men 
this fall. White pumps, both in kid 
and canvas, are reported as the best 
sellers. 


Prices Cut on Style Shoes 


Special sales in summer styles are 
somewhat unusual for late May, but 
that is just what some of the Lynch- 
burg shoe merchants have done. Some 
of them are featuring the newer styles 
at reduced prices, while others are of- 
fering bargains in discarded lines in 
order to clean out their shelves. 

A week’s clean-up sale at $5 was 
advertised by the Isbell-Bowman Com- 
pany which offered pumps and oxfords 
in many styles. One strap black kid 
pumps in high and baby French heels, 
two strap pumps with walking heels, 
and brogue oxfords were offered for 
$4.95 by the B. C. Baldwin Company. 
Grey suede, white kid and satin slip- 
pers, cross-strapped white kid slip- 
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Children’s Shoes 

















IN STOCK 


Infants’, Children’s, 
nd Yi 


CONSOLIDATED 
SHOE CO. 
212 Essex Street 
Boston, Mass. 











IN-STOCK 


Children’s Flexible 
Turns, sizes 1 to 8 


and 

Popular Priced Sete 
downs, s § to 2 

SAMPLES Sent Prepaid 


G Milow Shoe Co., Ine. 
ROCHESTER, N. ¥.~ 
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Miscellaneous 
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No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 
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pers, black satins with straps and 
tongues, patent leather and white 
reignskin with or without straps, and 
oxfords in white, black, or tan were 
featured at $7.85 by the G. A. Cole- 
man Company. This store is also of- 
fering any pair of men’s shoes or ox- 
fords in the house for $9.85 with sev- 
eral special styles priced at $6.85. 
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Combinations Becoming Popular 

Combinations are growing in popu- 
larity and are evidently expected to 
be “still going strong” in Lynchburg 
when the summer is over, for several 
of the retail merchants are buying 
more of them for fall delivery when 
they will be featured, as the girls be- 
gin to return to the colleges. 


Los Angeles 


ROUNDER TOE FAVORED 


Los Angeles Sees Tendency, Also, 
Towards Shorter Vamps 


Several days of more or less steady 
downpour of rain, with consequent 
coolness of the atmosphere, unprece- 
dented for this time of the year, put 
a slight crimp in the selling activi- 
ties of the shoe business last week. 
However, the clouds have now all dis- 
persed and with the return of the 
warm sunshine a lot of summer shoes 
may be expected to move. Several 
month-end and clearance sales origin- 
ated during the inclement weather and 
helped to stimulate trade consider- 
ably. Business so far has been un- 
usually good this season, everything 
considered, with a steady demand for 
sport oxfords and straps. The vogue 
for sport effects accentuates the ten- 
dency towards a rounder toe which is 
seen on many of the newer shoes. The 
Bootery notes a growing popularity of 
the short vamp Frenchy type of slip- 
per. 

Seen at Bullock’s was a new ooze 
pump with extremely high French heel 
and elevated arch. This pump was 


artistically created with cut-out de- 
sign under which were appropriate in- 
lays—patent leather under gray, tan 
under fawn. etc. 

The jambelliere has made its ap- 
pearance at VanDegrift’s. This is a 
type of jeweled anklet, or gartar, con- 
sisting of a black velvet band with a 
dangle or other ornament. to be worn 
either on the ankle or just below the 
knee. 


New Nettleton Store Opens 
The new Nettleton shop. No. 2. has 
opened on Sixth Street, opposite 
Pershing Square, with fine prospects. 
This is a beautiful little shop, with ar- 
tistic appointments, and a fitting set- 
ting. 


More Style in Boys’ Shoes 

That the men’s shoe business is 
picking up is very evident, judging 
from the new men’s shoe shops open- 
ing up lately. The boy in his teens is 
also receiving more consideration. 
Some of the newer shoes having all 
the preforations and the ball and sad- 
dle straps that make his father’s 
shoes good looking. 


Memphis 


RETAIL TRADE INCREASING 
Wholesale Business Also Good—In- 
dustrial Situation Shows Im- 
provement 

The shoe merchants are eagerly 
awaiting summer trade. May and 
early June activities surpassed April 
and it is anticipated that late June 
will be even better. The commence- 
ment exercises at many colleges, to 
say nothing of June weddings, make 
much business for the shoe and hos- 
iery emporiums. 

Wholesale trade is also holding up, 
collections are fair, values are about 
back to a pre-war basis and the mer- 
chants who come here on Visiting 
Merchants’ Days are more than 
pleased with the good values they get. 
There are four large wholesale shoe 
interests in Memphis now with large 
quarters, several manufacturers’ agen- 
cies with sample rooms, and two large 
concerns featuring rubber boots, slip- 
pers and similar articles. 

While the strikes in the building 
and printing trades have not been set- 
tled, some of the firms have adopted 
open shop and work has been re- 
sumed. 


New Officers at the Helm 

The Memphis Retail Shoe Dealers’ 
Association has just held its annual 
election and installed the following 
new officers: R. E. Caradine, of the 
Caradine Shoe, president; R. M. 
Block, of the Bry-Block Mercantile 
Co., first vice-president; Arthur 
Springer, of B. Lowenstein Bros., Inc., 
second vice-president; Everette Per- 
kins, of the Perkins Shoe Co., secre- 
tary, and L. Frank, of The Booterie, 
treasurer. 


Merchants to Meet in July 


The program for the Cotton States’ 
Merchants’ Convention, which con- 
venes in Memphis in mid-summer, is 
now being formulated. With this as- 
sociation about 2000 small-town mer- 
chants operating general stores in the 
Mississippi Valley and the Southwest 
are affiliated. The meeting will be held 
in July. 


LARKIN A MANUFACTURER 


The new Indian Head Shoe Co., 
which has recently started in business 
at Marlboro, Mass, has for its vice- 
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president, Frank S. Larkin, formerly 
connected with the sales force of the 
Preston B. Keith Shoe Co. and the 
Emerson Shoe Co. The Indian Head 
Shoe Co. is to make a high grade line 
of misses’, children’s and growing 
girls’ Goodyear welts for the retail 
trade. Associated with Mr. Larkin 
is Warren H. Ellice as treasurer, for- 
merly with the J. M. Herman Shoe 
Co. 


SARGENT SHOE COMPANY 
A New Corporation Equipping Fine 
Plant for Women’s Welts 


Lynn, Mass.—The plant of the 
Sargent Shoe Co., which is being 
equipped in the Valpey & Anthony 
building, has every promise of being 
one of the finest plants in the city 
of Lynn. The factory will cover about 
10,000 feet of floor space and will have 
a production of 800 pairs a day. 

The company was incorporated June 
2, and the officers are: W. H. Sargent, 
President; Martin J. Bolger, Vice- 
President, and Fred C. Pillsbury, Sec- 
retary-Treasurer. Each one of the of- 
ficers has had twenty or more years’ 
experience in their respective lines, 
and among shoe men it is considered 
to be an ideal and well-balanced com- 
bination and augurs well for the fu- 
ture success of the company. 

The installation of the machinery is 
under the personal direction of W. H. 
Sargent, who states that when ready 
to begin production, every foot of 
space will be utilized and every ma- 
chine so aligned that the greatest pro- 
duction will be maintained, which ar- 
rangement will cut the overhead to a 
minimum. 

The product will consist of women’s 
flexible Goodyear welts of modish con- 
struction for the fashionable city 
trade. The models, which have been 
tested as to patterns and lasts, are 
entirely satisfactory and a line of 
samples is on display at 207 Essex 
Street, Boston, with George N. Levy 
present. ° 

W. H. Sargent will be the superin- 
tendent of production; M. J. Bolger, 
salesmanager, and F. C. Pillsbury will 
head the office force and serve as 
financial manager. 
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Carried in stock at 11 South Street, 
ston. 


Brockton ee gs Boot & Shoe 
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Factory—Brockton, Mass. 
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In Stock 
For Immediate 


Delivery 
$6.75 


The Business Getting Saddle Strap 


No. B182—Medium Brown Calf, Saddle Strap Oxford, Goodyear Wingfoot 


Rubber Heel, Code Word, Parker, Parisian Last. $6.75 
Also B1115——Tony Red Calf, same pattern as above, Prado Last, Augustan 


(Branded or Unbranded) 
Ready to ship—cCrossett quality and service 


Send for illustrated folder showing other Saddle Straps for Men and 
Women in Stock 


LEWIS A. CROSSETT CO. 
NORTH ABINGTON, MASS. 


San Francisco Salesroom Chicago Branch Boston Salesroom 


New York Salesroom 
463 Pacific Bldg. 19 South Wells St. 58 Lincoln St. 


606 Marbridge Bldg. 
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REPARATORY to the manufacture of our 


shoes is our determination that when finished 
“They Must Satisfy.” 
Authentic style inception and careful craftsman- 


ship make this possible. 


The oxford illustrated is built to a thought—to 
give young ladies a walking shoe primed with the 
grace and beauty found only in the tasteful, con- 
servative design. Made in medium shade tan 
calf leather with a 9/8-inch Goodyear Wingfoot 
Rubber Heel. 
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WARM WEATHER A STIMULUS 


Advent of Hot Spell Boosts Business 
Generally Throughout Trade 


The arrival of real summer weather 
brought a turn toward prosperity 
throughout the local retail market, 
particularly in the shoe trade. Prices 
took a little upward jump, the de- 
mand for the various popular grades 
being heavy. Labor conditions are 
improving gradually, although being 
far from normal. Last Saturday was 
by far the best day reported generally 
in the last couple of years, several of 
the large downtown establishments 
literally having standing room only. 


East End Firm Sells Stetsons 

Luedebuhl’s in East Liberty are the 
representatives in that section of the 
city for the Stetson brand, and like 
Holbrook & Petty, downtown, report 


PUBLIC AFTER BARGAINS 


Volume Sales Due to Reduced Prices 
—Increased Demand for Whites 


Weather more in conformity with 
the calendar, than has been passed 
out during most of the _ spring, 
brought a considerable amount of 
stimulus into the shoe business here 
in the closing week of May. Much 
of the consumer buying, however, was 
centered on the bargains offered by 
the retail merchants who are clean- 
ing out their spring stocks and pre- 
paring for the summer run on sports 
and white shoes. The public was 
offered some choice “pick-ups” in the 
way of bargains, and judging by the 
response to reductions, a considerable 
portion of the consumers had been 
holding off for such an opportunity. 

The warmer weather, however, did 
help the inauguration of the white 
season, and business in this class of 


RETAIL TRADE PROSPERING 


Federal Reserve Bank Report Shows 
Philadelphia in the Lead 


That retail business in the Phila- 
delphia district, following Easter, is 
not only better than in other sections 
of the country, but is also consider- 
ably ahead of the same period one 
year ago, is shown by the report of 
the Philadelphia Federal Reserve 
Bank, just made public. 


The report, of course, covers re- * 


tail trade generally in all commodi- 
ties, and in this connection it may be 
said that the shoe business has been 
more active than is the case in many 
other lines. 
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Pittsburgh 


an increasing patronage of younger 
trade. Luedebuhl’s establishment is 
the largest in East Liberty, having 
been there over forty years. 


Cut-Price Sale a Success 


Kaufmann & Baer’s Department 
Store is conducting the greatest sale 
in its history. The shoe sale entailed 
encroachments into several other sec- 
tions of the store over the space 
usually allotted for footwear. The 
sale was a success, the crowds pack- 
ing the store, as a result of record- 
size advertisements detailing the bar- 
gains. 


Advises Friendly Co-operation 

Many local shoe men, members of 
the Credit Men’s Association here, at- 
tended the recen¢ meeting in which 
the feature was an address by a prom- 


New York 


footwear is reported satisfactory by 
most of the retailers. Prices have 
been made comparatively low at the 
beginning of the season and there is 
little consumer resistance to prices in 
these lines. 

In several of the stores the demand 
for white shoes by men has been 
larger than usual, and these early in- 
dications lead many of the merchants 
to anticipate an unusually large sea- 
son on men’s sport footwear. 


Fall Demand to Exceed Supply, Says 
Wholesaler 

Wholesalers, manufacturers and 
their representatives here are more 
cheerful than for some time past. 
Orders for immediate and nearby de- 
livery are said to be slightly larger 
than for one or two months past, and 
a certain amount of fall business is 
being placed, although so far the fall 


Philadelphia 


The condition pictured in this re- 
port is the more assuring, when it is 
remembered that the comparison is 
with a period last year when the 
post-war boom was still in swing. 
Comparison is with March this year 
as against March, 1920. The figures 
for April are not yet tabulated, but 
it is understood that in the retail shoe 
trade the figures for the later period 
will be even more encouraging. 


Healthy Condition Revealed 


Seeking explanation, 
stands the test of consideration best, 
is that the tremendous variety of ac- 
tivities in the Philadelphia district 
works to maintain a steady balance. 


that which 


inent business man, who made a plea 
for more friendliness among the mer- 
chants. He detailed the various 
lines of business in which antagonism 
appears keenest, and complimented 
others in which the spirit of co-oper- 
ation among rival dealers was notice- 
able, among the latter being some 
shoe men. 


Douglas Stores Advertising 


The Douglas shoe stores, of which 
there are three in this city, have 
opened a campaign in which more ad- 
vertising than has heretofore been 
employed is being used as a sales 
booster. For some time the firm has 
been using a quarter-page in the 
dailies. The newest of the trio of 
stores, in Frankstown Avenue, has 
enjoyed more than a fair measure of 
success in its short existence. 


buying has been confined chiefly to a 
few staples.. “The shoe business for 
fall will be excellent,” said Harry M. 
Rogers, of the L. B. Evans & Sons 
Co., at his offices in the Bush Ter- 
minal Sales Building. “I look for the 
demand to exceed the supply.” 


Export Business Picking Up 


Export business in shoes is giving 
indications of picking up, according 
to H. L. Kraus, export manager for 
the F. Mayer Boot & Shoe Co., with 
offices in the Bush Terminal Sales 
Building. For shoes sold this year 
we have closed bigger orders than for 
the same period last year. We have 
just received an order for 15,000 pairs 
of civilian shoes for Poland, and this 
is but one of many orders. Some of 
our men on the road in two weeks 
have turned in 52 per cent of their 
fall quota. 


It is also noteworthy that retail trade 
is being conducted with about one- 
fifth smaller inventories, showing a 
strong and healthy commercial condi- 
tion. 

The statistics contained in the Fed- 
eral Bank report reveal the great 
buying power in this district. The 
survey covers the eastern two-thirds 
of Pennsylvania, the southern half of 
New Jersey and Delaware. This is 
an industrial, agricultural, commer- 
cial and financial district of the first: 
order, with Philadelphia as the busi- 
ness center. 

While retail business has fallen off 
in many parts of the country, it has 
not only held its own, but actually in- 
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“It Locks the Arch” | 


We announce our permanent New York Office, Room 560, Marbridge 
Building. 

Mr. Charles Auer, Eastern Representative. 

All Visiting Buyers Cordially Invited. 

The newest and latest designs in “Pretty Shoes for Women.” 


The YP. Sullivan Company 


Makers of — 


“PRETTY SHOES FOR WOMEN” ’ 
CINCINNATI OHIO 
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creased here. The comparative show- 
ing is striking as can be seen from 
the following tabulation: 


COMPARATIVE TABLES 


Stocks 
March, 1921, sales March 31, ’21, 
Compared to Compared to 
March, 1920. Feb. 28, ’21. 
Per Cent Per Cent 
Boston — 6.4 
New York 
Philadelphia... 
Cleveland 
Richmond .... 
Atlanta 
Chicago 
St. Bowis......< 
Minneapolis.... 
Kansas City.. 
Dallas 
San Francisco. 
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Stocks 
March 31, ’21, 
Compared to 

Same Date, 
1920. 
Per Cent 

—16.0 

—22.0 

—19.0 

—17.1 

—25.3 

—12.7 


Boston 

New York 
Philadelphia 
Cleveland 
Richmond 
Atlanta 


SHOES FOR STYLE SHOW 


Brockton to Emphasize Women’s 
Shoes at Boston Exhibit 


Manufacturing concerns in Brock- 
ton and vicinity, which are to be rep- 
resented at the National Shoe and 
Leather Exhibition and Style Show to 
be held in Boston July 11 to 14, will 
show many footwear novelties. Men’s 
and women’s shoes will be shown in 
great variety of leathers and combi- 
nations. The prominence of women’s 
footwear in Brockton and Brockton 
district factories will be emphasized 
in the style displays at the various 
booths, also on the stage and runway. 


Factory Open for Inspection 


The new No. 11 factory of George 
E. Keith Co. is now equipped with 
sufficient machinery to produce daily 
3000 pairs of women’s shoes, or about 
half its capacity. The building was 
recently opened for inspection to em- 
ployees of the company and also to 
Brockton business men. George E. 


RETAIL BUSINESS BETTER 


As Summer Approaches the Shoe 
Business Improves 


April business, due to the cold and 
rainy weather, was a quiet period, 
but most all Rhode Island merchants 
report their May business as “hold- 
ing its own” despite the elements. 
In women’s shoes, grays are waning, 
but sport shoes of white, with black, 
brown, blue and green contrasting 
trimmings, are coming good, several 
dealers state. Wing tips and per- 
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—14.3 
—11.7 
—11.8 
—20.9 
—17.7 
—21.6 


Chicago 

St. Louis 
Minneapolis 
Kansas City 
Dallas 

San Francisco 


Increase in Demand for Sports Shoes 


Just before Memorial Day there 
was a noticeable increase in the de- 
mand for summer footwear, especi- 
ally sport shoes. In this latter cate- 
gory, Philadelphia stores featured 
some real “doggy” combinations in 
both women’s and men’s. The most 
popular styles seemed to be in white 
buck, with green and tan calf trim. 
One of the snappiest models was a 
full buck vamp, with black patent 
ball strap, and without tip. Leather 
and rubber soles are about “fifty- 
fifty.” 


To Have Round Table for Salesmen 


The Philadelphia Round Table for 
clerks, to be organized in connection 
with the Retail Shoe Salesman’s In- 


Brockton 


Keith Co. have bought the factories 
in East Weymouth and Middleboro, 
Mass., which they have occupied for 
several years. 


Opens Plant in New York 

The Dunbar Pattern Co., manufac- 
turers of shoe patterns, and long es- 
tablished in business in Brockton, re- 
cently opened a complete plant in 
New York City. It is in the Manu- 
facturers’ Trust Building, Thirty- 
fourth Street, occupying several thou- 
sand feet of floor space. The new 
plant is established to care for the 
concern’s increasing business with 
shoe manufacturing concerns. in 
Greater New York. 


Douglas Company to Build Addition 

A new factory building, which will 
cover about 50,000 square feet, will 
soon be under construction by W. L. 
Douglas Shoe Co. It will be used ex- 
clusively for the manufacture of 
women’s shoes. With the existing de- 
mand for women’s footwear and pros- 


Providence 


forated toes are in favor, with heels 
of Louis, Baby Louis and English. 
saddle-strap numbers are being shown 
with much favor, while single and 
twin-strap pumps and oxfords rank 
as leaders. In men’s shoes conserva- 
tive and sport models of variouc 
kinds, with prices ranging from $7 to 
$10, continue to be the best sellers. 


A New Oxford Showing 
Men’s heavy stitched vamp saddle 
oxfords that have superseded the 
wing-tip brogue are heing offered at 
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stitute course in shoe selling, is now 
practically assured. More than forty 
clerks from local stores signed up at 
a meeting two weeks ago, and this 
week Arthur L. Evans, of Boston, 
head of the Institute, was in the city 
and met a number of proprietors of 
the downtown stores, receiving their 
assurance of co-operation in interest- 
ing their employees in the work. 


- Ames to Use Both Stores 


The Ames Shoe Co., which recently 
removed across the street from its old 
location, has decided to utilize the old 
store for the remainder of the lease 
which expires in midsummer. This 
decision will obviate the necessity for 
removing a considerable proportion of 
the stock and will also provide double 
window display space. It will make 
possible the clearing up of the stock 
by special sales at the old store and 
leave the new store free to continue 
the current business without interrup- 
tion. 


pects of a still further increase, the 
Douglas company finds its facilities 
inadequate. The new plant will be 
known as the No. 5 factory. It will 
be constructed under the most mod- 
ern methods and equipped with all 
the latest machinery. 


New Member of Shoe Concern 

Willis M. Partridge of this city is 
to be an active member of the firm of 
Poole & Johnston, manufacturers of 
men’s welts. The new arrangement 
begins July 1. Stock taking is now 
going on. Mr. Partridge has been 
identified with M. H. Bates Co., 
makers of shoe trimmings. 


Soft Toes in Evidence 

Among the men’s oxford samples 
being shown for fall, the black and col- 
ored Scotch grain and other heavy 
upper leathers are prominent. Soles 
are proportionately substantial. Black 
is going strong. Soft toes are in evi- 
dence as novelties in men’s and 
women’s sample styles. 


the local Westminster Street “W-O” 
store at $5. It is on the new Mas- 
ter last, shown in plum, with the new 
brass eyelets and the low, smart 
seven-eighths-inch heels. 


Thomas to Attend Convention 

J. A. Thomas, vice-president of the 
R. I. S. R. D. Association, and mana- 
ger of the local Walk-Over store, is 
making arrangements to attend the 
Walk-Over Dealers’ Association Con- 
vention July 19-22 at the Walk-Over 
Club, Brockton. About 450 wmer- 
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chants are expected from all over the 
United States, at which time a sub- 
stantial amount of business is ex- 
pected to be placed. 


Pierce Has Attractive Display 


A very attractive display at Thomas 
F. Pierce & Son Shoe Store on West- 
minster Street, attracts the eye of the 
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passerby. A window of white, with 
various color combinations in sport 
shoes, with a tennis netting back- 
ground, and golf bags, sticks and 
balls, placed in divers positions, makes 
the window very noticeable and give 
one the feeling that “the field-of- 
sports-season” is on hand. Managers 
J. A. Quinn and H. P. Upton say that 
business is holding its own. 
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Association to Have Outing 


Fred S. Fenner, with J. A. Thomas 
and Roy S. Whitmore, have been ap- 
pointed a committee of three to look 
after the doings of the R. I. S. R. D. 
Association’s annual outing, to be 
held July 27 at the Warwick Club. 
Further details regarding same will 
be given out later. 

















(Continued from page 35) 

There is no article staple enough to insure 
holding; slow selling stock of any kind eats profit. 
A shoe merchant who succeeded in building up 
the best and largest shoe store in his town and 
who paid his bills promptly for a long time had as 
a result good credit. Finding that things were 
coming his way, he took some money out of the 
business and bought real estate. Taking care of 
the real estate took too much time away from 
pusiness so that old stock began to accumulate. 

A merchandising expert was summoned and 
the proper method of taking inventory discussed. 
It was pointed out by the merchandising author- 
ity that the store stock should be maintained at 
its worth, or present value, regardless of actual 
cost. The retail shoe merchant began to be con- 
vinced that the argument was a sound one, but to 
prove it, he called one of his salesforce who knew 
the stock well to show the expert all the slow sell- 
ers. When the inventory was taken, it was found 
that there was over $15,000 worth of shoes which 
would not bring much more than $5,000 in a 
forced sale—a loss of about $10,000. 

It seems a crime to allow such losses. If this 
same stock had been offered in “special sales” 
before it became old, the cost price would surely 
have been realized. Many merchants are a long 
time in business and are apparently prosperous, 
but when a true inventory is taken a different 
story is found. It is therefore never wise to hold 
on to stock with the expectations that it may sell, 
but as soon as a slow selling article is discovered, 
push it hard until it is sold and the cash in the 
bank, even though the cash is a little less than 
was expected, because if held on too long the loss 
becomes greater daily. 


Force Sales, Rather than 
Neglect Turnover 


It has been proved that most any business can 
be increased by forced sales. Manufacturers and 
wholesalers have learned that it is to their ad- 
vantage to hold “special sales,” but the retail 
shoe merchant is always the more successful, 
especially when the story giving the reason for 
the sale has the true ring and when the merchant 
gives the public just what he promises to give. 
“Fakes” do not pay, neither does it ever pay to 
promise too much because that in itself sounds 
“fakey”—rather promise less and give more. 

The public is easily attracted by well-prepared, 
attractive advertisements—whether those ads 
appear in newspapers (which is the best method) 
or whether the publicity method used is a good 
booklet, or circular, or a window display. 








The merchant who does not know how to get up 
a “special sale” may hire or buy advice, that is 
he may engage the services of a man who knows 
and will stay in the store and conduct the sale un- 
der the supervision and management of the 
owner. There are companies whose business it is 
to “run special sales” on a percentage basis. 

There is a big difference between those running 
a sale in wild fashion just to get the crowds, and 
conducting an orderly sale for the benefit of the 
owner and his customers. The owner who wants 
to stay in business should conduct the “special 
sales” in a truthful, orderly manner and never 
give up control of his business to any wild-cat, 
special sales company. 

Right now good, special sales are timely for the 
purpose of selling out old stocks bought at the 
market’s height to increase sales, and to reduce 
stocks in general to a proper turnover basis. No 
merchant can afford to overlook stock turnover 
even if the sales have to be forced to bring the 
stock to the proper turnover. 


Style—A Co-operative Affair 


A thorough understanding of the whole style 
proposition involves a very complicatel study. It 
is always to be remembered that the greatest suc- 
cess of any particular feature is, in a way, a co- 
operative affair. Neither manufacturer nor re- 
tailer can absolutely force a new style. Neither 
can they retire a style at their will. The public 
is always an important element to be considered. 

Public demand cannot be forced; it can, how- 
ever, be influenced and guided and directed. 

The best buyer is the man who studies the local 
situation in his town, and who deduces from the 
local indications, and from the application of the 
above and a score of other important principles, 
the logical and correct analysis of the situation. 


A Constant Readjustment 
Much has been said and written about post-war 


_readjustments. The good merchant has had, has 


now, and always will have stock and profit read- 
justments regardless of war or politics, because 
of the local changes in customer’s ideas and be- 
cause of general style changes. Then, too, an 
active business stock needs constant adjusting to 
keep up the proper turnover. The profit per- 
centage needs constant adjusting so that it will 
always cover the ever increasing cost of doing 
business and leave sufficient net profit as well as 
move the goods. 

In adjusting costs and profits competition must 
be thought of even if the competitor is many’ 
miles away. 
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ROCHESTER 


STYLES IN STOCK 


A Last Especially 
Designed for 
Nurses and Rec- 
ommended by W. 
P. C. A. 


No. B574 
White Ivory Sole and Heel Black Glace Kid 
No. B118 Price $6.25 


White Egyptian 16 Wood Covered Full Louis 
Cloth Heel No. 120 ~ 
Price $4.75 White Egyptian 


i 75 
Goodyear Welt 1% Heel 8 ee oa —— 


AA 4 to 8 1% Ivory Heel with White 


1 
Ms ts : Terms Net 30 Days ee oe ae Sole 


to 8 A 4. to 8 


to 8 B 3% to 8 
Cc to 8 
D to 8 


No. B173 No. B317 


Lighter Shade Brown New Lighter Shade 
Kid Tan Calf No. B327 


Price $6.25 Price $5.00 New Lighter Shade 


. sw: No. 318. Same in Black Tan Calf 
No. B677. Same in Light Kid $5.00 


Shade Tan. Price $5.75 No. 319. Same in Brown Price $5.00 


Goody Welt 1% Heel ea 
~ TAA “ to 8 a Kid $5.25 Relay Welt 7% Heel 
A 4. to 8 4-Iron Square Edge. 1% Heel Sizes 


B 3% to 8 A 4 to8 A 4 to8 
is: 2g B 6 ms B 3% to 8 
D 3 «to 8 to 8 j 2 oe 


The MENIHAN Company 


Rochester, N. Y. | 
| MADE FOR FOOTWEAR NOT SHELFWEAR 
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Shoe Business Is Reviving in Europe 


Gradual Elimination of High Priced Stocks Indicates Healthier Condi- 
tion; Fewer Pairs per Factory Produced Than in This Country 
Manufacturing Cost Almost Equal to Ours 


By NORMAN L. HERTZ 


Of the Bureau of Foreign and Domestic Commerce’ 
In Recent Address Before Boston Shoe Trades Club 


Trade in England, France and Scandinavia has been 
in rather bad shape since last September, and it is 
only now that it is picking up somewhat. Even in 
Germany the manufacturing costs are very low; the 
industry has not been working to its capacity, but 


apparently visible, which go to raise the costs and 
which (except in countries where the exchange is ex- 
ceptionally low) tends to make the cost almost as 
high as our own. I refer to many forms of taxation 
and insurance, for example, income taxes are very 
higs in England, Scandinavia and in Germany. In 


there are signs of recovery everywhere. High-priced 


stocks which have accumu- 
lated are beginning to run 
out, and there are indications 
of a decided revival of busi- 
ness. How long this revival 
will last, however, is another 
question. I shall take up the 
question of production in 
Europe first. 

England has a total ca- 
pacity of from 100,000,000 to 
125,0000,000 pairs of boots 
and shoes per annum. This 
does not include rubber foot- 
wear or “sneakers.” Germany, 
from best information avail- 
able, produces from 75,000,000 
to 80,000,000 pairs, France 
from 35,000,000 to 40,000,000, 
Norway a little over 2,000,000, 
Denmark a little less than 
2,000,000, Sweden about 8,- 
000,000. Great Britain be- 
fore the war was the largest 
exporter of boots and shoes in 
the world. In 1913 she ex- 
ported over 17,000,000 pairs, 
while we exported somewhat 
over 10,000,000 pairs. The 
value of our trade, however, 
was almost as great as Great 
Britain. Over half the Brit- 
ish trade was with the colonies 
and consisted mainly of a 
heavier type of shoe. France 
and Germany exported rela- 
tively little footwear. To-day, 
of course, the. United States 
has been way ahead of all 
others and figures in 1919 
reach the total of over 125,- 
000,000 pairs. 





LLL 


If Europe Buys—We Prosper 


Washington.—The Administration’s pol- 
icy of promoting exports as a means toward 
restoration of normal business conditions 
was discussed at a White House dinner 
recently, attended by Secretaries Mellon 
and Hoover, J. P. Morgan, Paul Warburg 
and a number of other prominent financiers. 

It was understood that while no hard and 
fast program was decided upon, the dis- 
cussion served to cement the belief of Ad- 
ministration officials that one of the best 
remedial measures available would be active 
cooperation between the Government and 
business men for revival of export trade. 
It was also indicated that the Administra- 
tion’s policy would turn toward some sort 
of aid to the financial situation in Europe 
as a part of the effort for general world 
stability. 

It is understood that one of the Presi- 
dent’s chief purposes in calling the finan- 
ciers into conference was to discuss the 
contemplated loan of American private capi- 
tal to foreign governments and the effect 
of such a loan on the resumption of normal 
industrial conditions at home and on the 
American export trade. 

Most of those present are understood 
to have argued emphatically that the surest 
way to promote export trade would be by 
helping actively in the rehabilitation of 
European finances. 
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France these taxes have not 
been collected to the extent 
necessarp to meet the budget, 
so that in a sense this may be 
called a subsidy to industry, 
but if the German reparations 
are not forthcoming, it will 
be necessary to impose much 
heavier taxes in France. 
Other expenses which tend to 
raise the cost of manufacture 
are contributions which manu- 
facturers are compelled to pay 
toward unemployment insur- 
ance, old age pensions, and 
health insurance. 


Shoes With a Warranty Mark 


Recently in England there 
have been produced a great 
deal of inferior footwear 
which raised an outcry in the 
British press, and the shoe 
manufacturers have become 
alarmed. At first they tried 
to produce a standard quality 
boot with a fixed price 
stamped on the sole, but it 
appears that there was so 
much friction between the re- 
tailers, wholesalers and shoe 
manufacturers concerning the 
price at which the shoes were 
to be sold by the manufac- 
turer that the scheme, al- 
though put into practice, was 
not a success. The majority 
of the retailers refusing to 
exhibit the boots because they 
could make more money on 
other lines. Finally the shoe 
manufacturers decided to pro- 


Wages Low—Cost High 


Concerning labor in European countries, the wages 
compared to those in the United States are lower, but 
when the question of cost of production is studied, it 
will be found there are many factors which are not 


duce a shoe with a warranty mark which guarantees 

that the construction of the shoe and the materials 

used comply with a national minimum specification 

agreed upon by the trade associations. This scheme 

has been in operation such a short time that I have 

been unable to ascertain whether it has been success- 
(Continued on page 135) 
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“Shoes that are ‘Worth While’ ‘a 


Men’s Tony Red Calf Oxford, 
square wing tip. Victor last. 
Carries Goodyear Wingfoot Rub- 
ber Heels. This is one of our 
snappy sellers which will be shown 
among many others at the National 
Shoe and Leather Exhibition and 
Style Show—Booth 72. 
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Here’s one of our latest. 


A Brogue Bal Oxford of Shrews- 
bury Grain Calf with Goodyear 
Wingfoot Rubber Heel. 


Address: DOHERTY BROS. 
Factory: Avon, Mass. 
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at Graham,Haw River, Swepson- Warren, R. 
ville and elsewhere in Alamance Spinning Co. 
County. The mills in North operations. 

Charlotte, the Eastside Cotton Woonsocket, 


the French Broad Manufacturing 
Compary and the plant of the 
Asheville Cotton Mills at Asheville, 
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Cohoes, N. Y.—Knitting Mills, an hands. 


knitting mills announce that they ing Company, 


making samples and expect to re- 


pected to be operating almost to stories. 
capacity within a _ short’ time. Philadelphia, 


within a few days while the Troy, N. 
Laughlin Underwear Company is Company will 


soon. The Granite mill gave em- Stoughton, 


Stocking Co. will erect large Harrisville, 


Textile Products Co., with about a work. 


to capacity or the heaviest in the 


ufacturing Co., will resume opera- 
tion of its plant on full time—this 





Where to Find Business 


Wage Envelope Is the Index of Where Shoes Are Wanted—Every Traveling 
Shoe Salesman Should Follow Up the Tips of Prosperity Herewith Given 


Burlington, N. C.—Cotton Mills, Waxahachie, Texas.—New cotton Los Angeles, Cal. — Recently 
ilt here. four big companies, with an aggre- 


on full time operation here—aiso mill being built 
I.—Mount Hope gate payroll of hundreds of 


Mills atShelby, the yarn mill of Worsted Company contracts have yearly payroll of $250,000; another 
been let for an extension which the Port of Los Angeles Stevedor- 
will cost about $150,000. ing and Ballast Co.; A. C. Williams 

New Bedford, Mass.—Yarn mills Co. and still another Lee & Finke. 
the Durham Hosiery Mills of especially active. Passaic Mills Williamson, W. Va.—Wilhelmina 
Durham, which recently received a runing full time and some of its Cooleries Company will ffiine coal 
large contract for hosiery, have all departments nights. 
begun full time operations. running at capacity—employs 1500 $250,000. 


industrial revivai. Several large Cumberland, Md.—Klots Throw- Company, will resume operations. 
: resumed operations Sewanee, Tenn.—Sewanee Shoe 
will reopen in full within the next on a 50% basis after an idleness Company, will mine coal here, 
week or ten days, while others are bag en gg z a ~ 

‘a ver, Mass.—Better deman Island, Ky.—Seventeen hundred 
sume work within a month. The for print cloths—Sales were esti- acres of om land m this district 
MS she rea mill of the by fae os — om °. gaan sac — 

nitting Company, ie mill o oronto, Ont.—Ahe o., Ltd., Company, with capital of $2 
More & Tierney, and the Hope have awarded contract for addi- aad 6 He my capital of oe 
Knitting Company’s plant are ex- tion to their woolen mill of two strong Co., operating silk mill on 


Pa.—Jobbers of i ; 
Officials of the Fitwell Knitting woolens ffiaintain steady business a PR ec cagy Pe 
company will announce their plans with —a tailoring trade. Bloom silk mill. Hammond 
Y.—The Troy Yarn Knowlton & Haffimond silk mills 

begin operations operating on full time. 
making sample goods and expects soon in plant recently purchased Detroit, Mich. — Production f 
to employ about seventy-five hands from wisee Company. Ford Motor Company for May DB 


ployment to 200 recently, while Mills to build ebtinicn. 
~ Erie mill = employ 100 in a sia w Fh ag < . All of the assembly plants but two 
will reopen in about three weeks. s, nig wor as een re- 
Hagerstown, Md. — Interwoven sumed in card room. ial workers at Highland Park plant. 
...- I—Stillwater 
hosiery mill. Worsted Mills, two hundred or Hamilton Cotton Mills operating 
Youngstown, Ohio.—The Standard more operatives have returned to . 
Chester, S. C. — Springstein 
dozen factories and cotton mills Huntington, W. Va.—The Morrill 
in various sections of the country, Coal Company being formed with 
is operating nearly 90 per cent of $1,000,000 capital, 
capacity with prspects of main- Danville capital will be invested in 
taining the rate for the next 90 the development of 
days, stockholders were informed acres of coal land near here. 
at the annual meeting here. De- San Antonio, 
mand for light goods, such as oil Company, has opened one of the € 
_ eloth and wall coverings, is either largest textile in South. Hosiery Mills. Normal conditions at 
Spinning daily 6,000 pounds. of 


Huntington and 


Texas.—Lone Star basis. 
mills 


history of the company. cotton, or approximately 


Columbus, Ohio.—The Bidd Man- yards of cotton cloth. 
Williamstown, Mass.—The Grey- orders. Urgent need of 100 more 


lock Cotton Mill has re-opened on sewing machine  operators—300 
mill has 100,000 spindles. a 48 hour schedule. 





resumed full thousands of dollars annually have 
located or will locate here. One 
I.—Lafayette is the C. F. Braun Company with 
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The Beacon here. Capilization of company is 
Gadsden, Ala.—Davis & Alcott 


with capital stock of $1,000,000. 


will be developed by F, B. S. Coal 
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— Shawmut ported at 100,000 cars and trucks. 


Mass.—Holbes in operation—more than 43,000 
Mobile, Ala.— The  Carhartt- 
after five months of idleness. 


Mills, unusual activity prevails. 
Gingham output sold considerably 
ahead of production. 
Anniston, Ala.—The Woodstock 
a thousand Cotton Mills have reopened and 
will continue to operate on six-day 


Nashville, Tenn. — Washington 
new corporation. 


30,000 East Point, Ga.—Couch Cotton 
Mills fully eight weeks behind 


more employes to be added. 
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(Continued from page 133) 


ful or not, but there seems to be no reason why the 
method adopted by the British should not be a guaran- 
tee to the purchaser that he is getting his money’s 
worth. The French have followed a similar course, 
but I have no reports indicating how successful the 
scheme has been. 

The leathers used in the various countries are as 
great in variety as the United States, but different 
qualities are used than in this country. All of the 
countries I visited used a great deal more vegetable- 
tanned leather than we do. A great deal of waxed 
calf and splits are used. Some of the cloggs for dress 
are made of heavy patent leather, either patent shoul- 
ders or splits. For the lighter men’s shoes, box calf is 


very popular; patent leather shoes are worn to a very 
large extent by women for dress and also by men. 
Kid shoes are worn in a variety of colors. In fact I 
might say that the colors in Europe for women’s shoes 
are very much less standardized than in the United 
States. Box calf for men is probably the most popu- 
lar. The shades known in England as Tony and 
Willow are the most popular. The word Tony refers 
to a mahogany color and the Willow to a light tan. 
The Havana, so popular in this country, finds very 
little sale in England. For women’s shoes the same 
leathers are used as in this country. Calf and kid 


‘are probably the prinicpal leathers, although ooze has 


been very. popular in the past few years. 
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See us at the 
STYLE SHOW 
Booth Nos. 220-221 
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“The Beauty of the Toe” 


If your shoes are made up with the 


VULCO-UNIT 
BOX TOE 


You can depend upon it you will have no com- 
plaints about soft or broken box toes. 


Specify ““VULCO-UNIT” BOX TOES in your orders 


Water-proof and Perspiration-proof 


The genuine “VWULCO-UNIT” BOX TOE is made by the Beckwith Manufacturing Co. 
and is sold only by them and their authorized agents as listed here. 


Apparatus, Process and Products Patented. 


BECKWITH MANUFACTURING CO. 


111 SUMMER STREET Risisiiad BOSTON, MASS. 


G. W. KIBBY & OO. OSCAR F. WRIGHT & OO. GRO. A. SPRINGMEIBR 
Chicago, Ill. St. Louis, Mo. Cineinnati, Ohie 
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U p-to-date ‘Shoe Stores 
Have Individual 
Chairs 





S A SHOE MERCHANT, have you observed 
the trend of the times in the shoe trade?— 
that styleful shoes draw customers, put “pep” 
into selling, and improve the speed of your 
“turn-over;” that the shoe dealers are study- 
ing methods for making the game of selling 
shoes more worth while? 


All women worship at the shrine of style. 


Attractive stores and shops please their eye. 
Fine looking, comfortable chairs and fitting 


stools are essential. 


Is YOUR store interior, your seating arrange- 
ment, doing-its part in getting more custo- 
mers? Does it send them Bees save: tiaiee 


your store? 


_ We can help you get ‘tits valuable cebile aes me 
out any great investment. Because “it-will |] 


pay you to_beautify your store, it will pay ~ 
to get our “ideas. 


Write us for photo-prints of chairs ““ stools 


of different types. 


ce ae ioenng iia Ateghpetiemiated 


MILWAUKEE CHAIR Ge 


Mahass of Fine Chaitg 


cHICAGO _ NEW YORK. SEATTIE. | MINNEAPOLIS | 
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MADE IN MILFORD 


A line of men’s fine shoes in which 
established high standards of ma- 
terials and workmanship are main- 
tained. 


OUR SALESMEN ARE IN 
THEIR TERRITORIES 


showing our line of Fall samples, in- Style of our Brogue Oxford 
cluding our Junior line of Boys’ Full Double Sole 

Knox Shoes. on PARK Last. 

Our Latest Model. 

Creese and Cook’s 

TONY RED CALF 


Write us, so we may direct our near- 
est salesman to call. 


KNOX SHOE COMPANY 


Milford, Mass. 


Boston Office—135 Lincoln St. Booth 185 
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TWO GOOD f) COMFORT 
SELLERS U SLIPPERS 


They Look Well, Fit Well and Wear Well 


IN STOCK 
ALWAYS 


Genuine Glazed Kid Comfort Oxford with Leather Genuine Glazed Kid Comfort Strap Slippers with 
Insoles and Rubber Heels , Leather Insoles and Rubber Heels 
In-Stock—Sizes 244-8....-....56. Price $2.15 Net In-Stock—Sizes 246-8........0.005- Price $1.85 Net 


YOUR WOMEN CUSTOMERS NEED A PAIR OF COMFORT shoes for house wear. Can 
be sold at an attractive price and will yield you a good profit. 


SEND FOR SAMPLES TODAY 


WOBST SHOE CO., MILWAUKEE, WIS. 
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Herman’s 
Famous 
Specials 





“No. 65” 


Army Style 
Soft toe. Made of best 


quality army tan side 
leather. 


$4.25 


JT 7 NQUESTIONABLY, more of the world-wide reputation of Herman Shoes 
has been created by “Herman Sixty-Five” than by any other shoe in the 


entire Herman group. 





Military men everywhere know its splendid value. Men in all other pursuits 
that keep them on their feet likewise know it. Sportsmen by the thousands 
wear it. Golfers have found it an ideal shoe for the links. 


Perfection of fit and foot comfort is built into it by the genuine U. S. 
Army Munson Last. The best of plump flexible upper leather creates and holds 
its shapeliness. The choicest selection of genuine Oak sole leather goes into 


its sole and heel. 
Style Sixty-Five is made in sizes AA to EE, 5 to 13! 


The franchise to retail Herman Sixty-Five, and the other Herman specials, 
is recognized as a valuable asset to any shoe merchant. 


Style 65 is in stock, in full sizing. 


JOSEPH M. HERMAN SHOE COMPANY 


BOSTON, MASSACHUSETTS 


Io 
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YOUR CUSTOMERS’ INTEREST FIRST 














The better shoe you sell them, the 
better customers they become. 











Offer them white footwear made from 


BRIGHTEX and BEECHTEX 


the shoe fabrics exceptional 


These two new fabrics are well named. 


They are a distinctive advance in the 
shoe cloth manufacture, and make up 
into white shoes that sell and satisfy 
because they will never shrink, lose 
their shape or harden, but always will 
retain their lustrous finish no matter 
how often wet or cleaned. 





o> Ss — ed 


Send for Samples and Be Convinced 
Address Department A 


J. EINSTEIN, Inc. 


Shoe Goods and Linings 
9 SPRUCE STREET, NEW YORK CITY 


Boston St. Louis Montreal, Canada Buenos Aires, Argentine 
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EXHIBITORS 


Buek & Co. 

Ohio Leather Co. 
Smaltz-Goodwin Co. 
The Ferris Shoe Co. 
Barke-Gibbon Co. 

J. Edwards & Co., Inc. 


Shipley & Vaux Shoe Mfg. Co. 


Robert H. Foerderer, Inc. 
Mrs. A. R. King, Inc. 
Laird, Schober & Co. 
Donald Shoe Co. 

Perkins & McNeeley. 

W. E. Heffner Co. 
Schoelkopg & Co. 

Elkin Turn Shoe Co. 

J. G. Grieb & Son. 
Nahm Bros. 

R. D. Smith & Co. 

H. B. Hanford Co. 
Brooks Shoe Mfg. Co. 
Phila. Last & Pattern Co. 
Croxton Wood & Co. 


Richard White & Co. 

C. S. Gibbon Co. 

Ziegler Bros. Co 

Keystone Leather Co. 

Wm. H. Dorell & Son. 

The Shoe Retailer. 

Cc. C. Kempton & Son, Inc. 
The Annar Shoe Co. 

Kiddy Shoe Service, Inc. 
Amalgamated Leather Companies, Inc. 
Jno. G. Traver. 

Carlisle Shoe Co. 

Henry M. Willets, Inc. 

M. A. Smith’s Sons. 

Lenox Shoe Co. 

French Beading & Novelty Co. 
United Shoe Machinery Co. 
Lehigh Valley Shoe Co. 
Keystone Shoe Mfg. Co. 

Boot & Shoe Recorder Pub. Co. 
Howard S. Rue & Co. 

J. R. Newton & Co. 

Hallahan & Sons, Inc. 
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Add the Touch of Distinction to Your Stock 
Imported Footwear 


It is our pleasure to introduce to the Amer- 
ican Market these well known makes: 
G. H. Tebbott & Sons, Ltd., Northampton, 
England 
J. H. Marlow & Sons, Lid., Northampton, 
England 
eA Joseph Dawson & Sons, Ltd., Northampton, 
binations — England 
a Sse John Winter & Sons, Lid., Carnoustie, 
Scotland 
F. Pinet, Paris, France 


Golf, Sport, Dress Shoes 


Parisienne Novelties 


Our Salesmen and Samples Await Your Call 


J. & H. GOODWIN, Ltd. 


Distributors for United States and 
Approved English Golfing Canada 
ote Rubber Scafes Display Room: 347—5th Avenue 


Same in Ladies 
Main Office: 127 Duane Street 
NEW YORK CITY 























AN excellent preparation, which 
for quick results cannot be too 
highly recommended. 


It is easy to use, and harmless to use, 
on finest buck, suede and canvas 
shoes. 


White shoes can be made to retain 
their freshness indefinitely by regu- 
larity in use of 


WHITTEMORE’S 
BAG POWDER 


You can order through your jobber, to 
whom we suggest you send liberal 
quantity orders, as when once started 
retail sales generally jump to most 
gratifying proportions. Here is a 
white shoe preparation women and men 
like. 


WHITTEMORE BROS. CORP., Boston, Mass. 
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EVERY USER 
A BOOSTER 


$1.35 $1.55 $1.75 There is no better recommendation for any 
merchandise than “‘Every User A 
Booster.” 





Today that is the condition of the RAM- 
SEY PATENTED PROCESS Shoe for 
School and Play. 


In times gone by when we manufactured the ordi- 
aswel neem nary Stitchdown Shoe duplicate orders were few 
No. 5600—Cherry Chrome Button and far between—not because our merchandise 
5 to 8 8% to 11 11% to 2 ° e 
was so poor but because retailers were disgusted 
with all Stitchdown Shoes due to their tendency 
to rip after a few days’ wear. 


However, since we started selling our PATENTED 
PROCESS Shoe that condition has become a thing 
of the past. Now we are just swamped with re- 
orders, so much so that our factory output had to 
be doubled and still we are hard pressed in filling 


the ever increasing demand. 


owe S6nar bat. Rooemm To be on the safe side, place your Fall orders Now 


No. 3012—full Grain Cherry Elk to insure delivery. 
No. 3014—fFull Grain Cherry Lotus 

5 to 8 8% to 11 11% to 2 

$2.05 $2.30 $2.60 


THEY CANNOT RIP 


GOODYEAR DOUBLE *wrr? WELT 


BROOKLYN, N. Y. 
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GROVER 


“Soft Shoes for Tender Feet’’ 


TURNS AND WELTS 




















Two Timely Specialties 


THE GROVER NATURE'S WAY SHOE 
lexible Shan 
Model 187 Approved by the Y. W. C. A. 


THE GROVER FOOTARCH SHOE 
Stiff Arch-Supporting Shank of Tempered Steel 


J. J. GROVER’S SONS COMPANY 


LYNN, MASSACHUSETTS 
Boston Salesrooms New York Salesrooms 
80 BOYLSTON ST. 47 WEST 34TH ST. 
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5025—Genuine White Buck 1 Strap, Lenore IN STOCK RIGHT NOW 6033—Blumenthal’s White Washable Kid 


Pump, Perforated Vamp, Foxing, Strap and rs a 
Imitation Tip, Covered’ 18/8, Baby Louis vo i Gn General 1 Strap Pump, Plain Toe. Covered 18/8 
ee 
Fol atch Us G li e ” 
SONS "-Gensine White Buck Whole, Quarter lowing our ““W: Bost om “gM a ~4 ma d Full Louis Heel. AA-C...........4. $7.00 
xfo erforated am uarter and ore . 
Straight, im. Natural \Pinish 14/8 Mil. opposite Essex Hotel. Our Mr. Harry 6034—As Above with Imitation Tip and 
ee te Goodyear Welting. shoe built 
to greet therein our many friends and strang- Baby Louis Heel. AA-C............ $7.00 
for the exclusive trade. -C $6.00 ers ailke wis @ te seni the eae af 


Always Ready fo Serve heen 


SVAN ldara altel blade datelbbe beled lele lel lel a < 


; Inc: 
>THE LIVE WI RE_HOUSE: 


Sots TB Fisinators  CFeRIOrS 


148-150 DUANE. ST. 'W YORK CITY 


Boston Office: 212 Essex St. +5 he S. KUSHINS, Rep. 
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A Reai Novelty Leather 
SCOTCH GRAIN PATENT 


Scotch Grain Patent affords you the opportunity of showing that 
“something different’’ which makes extra sales. 


While particularly adaptable to women’s brogue oxfords, Scotch 
Grain Patent offers decided possibilities for developing additional 
men’s business. 
BOOTHS 147-148 
This novelty is a strictly full grain patent side leather 


tanned and finished by the same process as our 
famous Black Diamond—in a new Scotch Grain 


effect. 
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Have your manufacturer make you some sample 
pairs and try them in your window. 
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‘“‘Lawrence Leathers Are Reliable Leathers” 








A.C. Lawrence LeatherCompany 


161 South Street ,Boston .Mass. 


NEW YORK - CHICAGO - ROCHESTER 
PHILADELPHIA 
CINCINNATI 
MILWAUKEE -_ ST.LOUIS 
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LADIES’ PLAIN TOE BAL 
i he Standard Our Ladies’ Plain Toe Bal is distinctly 
a comfort shoe. It is made on broad 
e common sense lines with either — 
or rubber heels and is certain to appea 
In Staples to the woman who must have comfort 


and service. 


“J 


_ 


aS a 2 
SSoaas 
MES MX EE Es 


For twenty-five years the 

name of Fisher has been 

indicative of the standard 

of value, workmanship and 

wear in comfort shoes and 

with such a heritage no 

0223 doctrine of expediency will 

MEN’S EVERETT SLIPPER be permitted to lower such 


This is the slipper that many men like a standard. 


to have for comfort and relaxation at P F 
home. We make and finish it in a vari- It is with such shoes as 


ety of patterns, so that it makes an : - 
excellent appearance in a window or Fisher's that permanent, 
show case as well as side by side with profitable customers are 


the dress shoes in a gentleman’s ward d d h o 
robe. The Everett Slipper comes with made and, what is even 


Yeaagons 
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leather heels only. more important, retained. 


1 oA: isuer S2\ an 
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LYNN, MASSACHUSETTS 
A seeeanennnees 


LINE WANTED FOR 
CUBA 


One of the best representatives in 
Cuba, with eighteen years selling 
experience in that country, de- 
sires a line of turn shoes in size 








runs of— 
2/5, 5/8, 8/11, 11/2, 2/6 


A very large and desirable busi- 
TP.HE personal services of our Mr. : ness awaits the manufacturer of 
Whittredge are extended in the : a medium price line from the best 
entire execution of all our orders. i 
merchants, 


Particular buyers of Spatwear will find 
this unusual service revealed in the 
sales value of the finished product. 


Address with full information— 


Box M, 


c. R. WHITTREDGE & CO. BOOT & SHOE RECORDER 
245 Burrill Street Swampscott, Mass. = & 127 Duane Street, New York 
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VERYBODY who habitually 
wears white boots or shoes 
knows and buys 


— 
<q; 7.) [efep> 
The WHITE’ CLEANER 
Keeps White Shoes White 


Everybody who buys new white footwear will 
need “BLANCO,” and no one who has ever used 
it will ever be persuaded to take a substitute, for 

“BLANCO” does its work, does it well 


—and easily—no trouble, no messiness, 


“BLANCO” quality will take care of 
your reputation—“BLANCO” profits 


are as good as #fs reputation. 


So with every consignment of White 
Footwear order a consignment of 
“BLANCO”—“to keep those white 
shoes white.”’ 


Order now from your Jobber 








Manufacturcd # 


JOSEPH PICKERING & SONS, LTD. 
SHEFFIELD. England. 


»y 
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‘HIGHEST GRADE 
BAREFOOT SANDALS 


AND PLAY OXFORDS 


ttjjj3; 


Py in 


Absolutely 
no horse 
leather 
used in 
these 
shoes 





3018—Chrome Tan Barefoot Sandal. 
rome Chocolate Barefoot 
Sandal. Oak Leather Outsole. In Pliable. In‘ 
Stock, E width; made to order, C izes 2% to 5%. 
width. 
Sizes 5% to 8 Price....$1.35 
Sizes 8% to 11. Price.... 1.50 
Sizes 11% to 2. Price.... 1.75 


3078—Smoke Barefoot Sand- 
al— Select Quality Full 
Chrome and Full Grain Lea- 
ther Uppers—Select Quality 
Bend Outsoles. IN STOCK. 














Built over roomy Foot- 
form last, full standard 


eee Mahogany Play measurement 
x 
eed Ri 3198—Chrome Dark Tan Play 
Guarant Not to P Oxford, Oak Leather Out- 
sole. In Stock, E width; Excellent Values 
a made to order, Cc width. 
No Tacks or Nails Sizes 5% to 8. Price....$1.50 
r to 1 yy 
Smooth Inside ne waas ee oe In Stock 


SOLID LEATHER THROUGHOUT 


Goodyear Sewed 
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Let us send you a run of sizes of these sandals and oxfords. See 
for yourself what fine merchandise it is. If you are not impressed with 
appearance and construction of these shoes, or if you don’t acknowl- 
edge them exceptional values, we'll take them back at our expense. 


From the first beginning of this company it has enjoyed a wide 
and favorable reputation for the manufacture of high grade children’s 
barefoot sandals. We make quality footwear for quality trade, and 
our prices are exceptionally moderate. 


Send in a trial order at our risk. 


Manufacturers anu facturers 
Dr. Sommer’s 


Pied Piper 
Shoes ; 2 i AY/ New Dawn 
Shoes 
for Boys - for Men 


and Girls WAUSAU WISCONSIN and Women 
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RESULTS 


The FINAL TEST of VALUE, by which 
everything is measured, whether it be 
SERVICE or MERCHANDISE, is RESULTS. 


It matters little WHAT METHODS YOU 
USE (so they be honest) if YOU BUT GET’RE- 
SULTS. 


PLANT BROS.' WOMEN'S SHOES DO GET RE- 
SULTS. THEY HAVE PROVEN, and ARE PROVING 
every day to the COMPLETE SATISFACTION of 
HUNDREDS of CUSTOMERS. 


STRONGLY MADE WELTS and McKAYS‘of the 
NEWEST TYPES are featured, and OUR PLAN of 
QUICK DELIVERY of SHOES OF THE HOUR, YOU 
WILL FIND of INESTIMABLE VALUE to YOUR 
GROWING BUSINESS. 


INFORMATION on this page, WILL BE of 
VITAL INTEREST to YOU, as the NEW SEASON 
approaches ; WE ADVISE that YOU 


WATCH OUR ANNOUNCEMENTS. 





MANCHESTER, N. H. 
Boston Sample Room: New YorkSample Room: 


Chicago Sample Room: 
1726 Republic Bldg. 207 Essex St. 127 Duane St. 
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Hoover To Be Boston Honor Guest 
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Will Speak on Problems Faced by Business at Meeting to Be Held 
July 13 in Connection with the National Shoe and 


Boston.—With the best exhibit spaces 
practically “sold out,” and with trade 
conditions shaping themselves so that 
retail shoe merchants 
are likely to find them- 
selves in a buying mood 
at the time, the man- 
agement of the National 
Shoe and Leather Expo- 
sition and Style Show, 
to be held in Mechanics’ 
Building, July 11-14, 
naturally is feeling very 
cheerful over the pros- 
pects. 

In securing Secretary 
of Commerce Herbert 
Hoover as the “star” 
guest and speaker of 
the forthcoming trade 
week, they have made a 
veritable ten-strike, for 
the visit of Secretary 
Hoover will be made the 
occasion for one of the 
most spectacular demon- 
strations in the history 
of the New England in- 
dustry. 


Parade Being Planned 


Some time ago Presi- 
dent Albert N. Blake of 
the Exposition Corpo- 
ration and President 
Herbert T. Drake of the 
New England Shoe and 
Leather Association called on Secretary Hoover at 
Washington and secured from him a tentative prom- 
ise to come to Boston during the Exposition and ad- 
dress a mass meeting of the trade on the subject of 
the problems facing the business men of the United 
States. 

Last week President Herbert T. Drake again called 
on Mr. Hoover at his office in the National Capitol and 
secured from him a definite promise to be in Boston 
on Wednesday, July 13th. This will be midway of 
the Exposition with everything under the roof of Me- 
chanics’ Building running full blast, and it will be the 
biggest “market-day” in the annals of the trade. 


Executive Committee Meets 


In honor of Secretary Hoover’s visit, and also in 
recognition of the great 300th anniversary of the 
landing of the Pilgrims in Massachusetts Bay, there 
is to be held a mammoth parade of the allied shoe and 
leather industries, with the objective point Mechan- 
ics’ Hall, and the grand climax the address by Secre- 
tary Hoover. 


Leather Exposition and Style Show 


HERBERT HOOVER 


Secretary of Commerce 


The details of the great outdoor dem- 
onstration, which is expected to equal, if 
not eclipse the notable Preparedness Day 
Parade, carried out un- 
der the auspices of the 
New England Shoe and 
Leather Association sey- 
eral years ago, have not 
yet been completed, but 
it is expected that all of 
the various organiza- 
tions of the _ kindred 
trades, located in or 
near Boston will be rep- 
resented in the line, each 
man wearing a special 
badge appropriate to 
the occasion and carry- 
ing a marching flag. 
There will, of course, 
be several bands of 
music in the line. 


1000 to March 


The parade will start 
from the local shoe and 
leather district and will 
be headed by a delega- 
tion made up of the 
presidents of the affili- 
ated organizations and 
a number of prominent 
leaders in the different 
industrial branches. It 
is expected that at least 
1000 marchers will par- 
ticipate. 

A meeting of the executive committee of the Expo- 
sition management was held at the office of the New 
England Shoe and Leather Association on June | at 
which time the preliminary work of organizing the 
parade was started. The committee has sent out a 
cordial invitation to every affiliated organization of 
the shoe and leather industries in New England to be 
represented in the line by the largest possible delega- 
tion. It is likely that the visiting shoe and leather 
buyers will be invited to march as a separate honorary 
unit, these being given the right of line. The Bos- 
ton trade will be asked to close their offices and de- 
clare a half-holiday in honor of the event. It will also 
be requested to make a liberal display of the National 
Colors and to otherwise decorate for the occasion. 

Secretary Hoover, himself, is entering into the 
spirit of the event with his customary enthusiasm, 
and his address at Mechanics’ Building in the after- 
noon is likely to be one of his most important utter- 
ances since he accepted his present high office. 
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“As You Like It” 


Have your shoes made the way you 
want them. 


Make your own selection of leathers 
and style. For instance, here is 
one number from our Fall line. 


Yes, our men are showing it on the 
road, but they cannot call on all of 
you—and we do want you to see it. 


It’s snappy in any one of the three 
ways in which you can buy it and in 
all of the leathers. 


We would like to book your order 
now (for Fall delivery): for a range 
of sizes in any one or-all of them. 


Note especially the prices and re- 
member that our line is noted for 
its very enviable reputation as a 
style and quality product. 


Samples may be sent on request. 
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No. 312 


Six eyelet lace oxford, 
welt, full wing tip, 93 
last, 13-inch military 
heel. 


In Gun Metal Calf . $5.60 


In Grade A Russia 
Calf, any shade. 5.85 


In Grade B Russia 
Calf, any shade. 5.60 


In Patent Colt.... 5.85 


On this same style with a 
straight tip or imitation 
wing tip figure 25c. less 
than above prices. 


ORDER NOW 
FOR FALL 





THE HOLTERS COMPANY 


Cincinnati, Ohio 


NEW YORK 
437 Marbridge Bldg. 





CHICAGO 
304 Lees Bldg. 
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430 Limited 


Genuine Calf-skin—Not a Veal or Kip 


A trade-winner, a good will-builder, a profit- 
earner — without question the most smash- 


ing shoe value of the year. 


Your white- 


hot opportunity to offer a shoe of obvious 
quality at a compellingly low price. 


HE MAYER $5.50 Limited is a direct 
answer to your need for a shoe that will 
out-value and out-sell every competitive 
offering. It is unquestionably a leadership offer- 
ing that will earn for you immediate profits and 


permanent friendships. 


The‘“‘Limited”’ is an“‘Honor== in rotation received. No 


bilt” shoe in every detail-— 


Made of genuine calf-skin, 
(not a veal or kip) rich 
mahogany in color. — All 
leather construction, grain 
leather insole, sole leather 
counter, one piece calf 
trimmings, rubber heel. 


Orders will be filled strictly 


orders for less than 24 pair 
can be accepted. Styles— 
Bal and Blucher. Choice of 
regular sizes as follows: 
Widths C & D in Bal; C, 
Dand E in Blucher. Sizes 
~51% to 9, 6 to 9, 6 to 10, 


“to 11,614 to9, and 7 to 


10. Deliveries starting July 
15th. Order immediately. 


F. Mayer Boot & Shoe Co. 


288 East Water St. 


MILWAUKEE, 
WISCONSIN 





HONORE 


FACTORIES: 


(LT 



































tinuous service. 












of buck, deer or elk. 
infants. Plain or Fancy. 
Prompt shipment of large orders as well as small. 
Factory running to capacity. 
catalogs aud price list sent at your request. 


J. S. TURNER MANUFACTURING CO. 
Lowell, Mass., U. S. A. 


133 Middle Street 





A WANNALANCIT MOCCASIN 


Attractive, long-wearing slipper for home comfort. Made 


Sizes for men, women, children and 








Con- 
Interesting 




















LEACH 


SHOES 


Buyers’ Easy Reference Directory 





A Scientifically 
Constructed Shoe 


The Burkley Ventilated Foot De. 
veloper is made under the sanction 
of prominent men in the medical 
field. The growing foot of the 
child could be fitted with nothing 
; better. Long wear 
VENTILATIONS and perfect fit mak« 
PATENTED them little sales 
builders,- For quick 
deliveries, phone 
Brockton 2133. 


BURKLEY 
SHOE Co. 


1156 No, Main St. 


Brockton, Mass. 









Retails, $2, $3.50 
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JOBBERS ONLY rommmm 


PATENT LEATHER MARY JANES 
2 to 5, 3 to 8, 5 to 8 
Ready for Quick Shipment 
In 72 Pair Lots 
Write or Wire to Factory 


E. F. LEACH 
184 Market St., Lynn, Mass. 


PEREEGRRECGRRRGGRRERCRGERRRSORORES 


SCURUERCUGCCRSRUCEERCRRCECRSRERCRSERSRUEOERRESEESOREEREDER! 


ITT 


IN 
STOCK 


= Manufactured in 
= Outdoor and Indoor 
ee Styles to Fit 
“Baby to Grand- 
daddy” 








No. 7206 
Children’s Barefoot Sandal and Play Moccasin 


BOWS MOCCASINS 


Bows Made, Best Made. Footwear is Practical, Durable and Stylish. 
Retails from $2.50-$3.50. 
Made by 
BOWS MOCCASIN CO. AVON, MASS. 


Opposite Depot (Brockton District) 
Send for Catalog for Our Full Line. 
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JUUERERURSURORRRRCRSRERESRCERRGR ASR SRCRORERS CR CRRSRERESRORCRRERERRRRE RACH Cee SRSA ROR O KARR EEE 











JUGCGGESCRCSCERGRRSCERSEAAGRRGEAEESRRERECRRCESR SRR OSR CRASS KERR HCRE RRR ELGRRCC RRR CRORES TROLL 














Kid Ballets— 


Childs’ 8%-11 ... 
Misses’ 11%4-2 ....... 
Girl’s 244-7 ....se00- 












«+--+ -81.40 


IN STOCK 


Orders Shipped Same Day 


Received 


Cab Boudoirs— 


Black 
Red 


1.45 
1.50 


Terms 2% 10 days. 


THE BAY STATE SLIPPER CO. 


HAVERHILL, MASS. 





Net 30. 


SEQUCHECRCRGHCRERRRRERRERERERARCR RAR ORSR TER CRERERSRCER RR SRRERERERERRRRRR RARER ORR R ROR EEE 














IN STOCK! 


Patent Leather, Gun Metal, 
and Tan Calf, 





SBocces $1.30 5-8..... $1.55 
White Nubuck 
2-B.. 206 $1.35 5-8..... $1.60 
White Canvas 
BB. .ccs $1.05 5-8..... $1.25 
Sturdy little shoes of real merit. Made with choice 


leather quarter linin, and counter. Equipped with 
tough yet flexible 8 iron sole. Other styles in stock 
2-11. Your trial order opens the way to new business. 
Send for stock list. 


JAQUES & CLEMENT 


Haverhill, Mass. Boston Office, 215 Essex St. 
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DLLIIITIITITITITIIIIIIIIIITIIIIIIII Ir tt 





























AND 


SOLE LEATHER 


BELTING BUTTS 
TANNAGES 


St. Marys Mt. Jewett Burke Muskegon 












FOREIGN BUSINESS 


Your overseas customer prefers to do business his 
way. If he does not read English, he_ should be 
written to in his own language. Make it easy for 
him to understand your message. 

Our business is to translate English into French, 
and vice versa. Not only letters, but catalogs, bro- 
chures, pamphlets, etc. 

Write the Editor, The Export Recorder, 207 South 
St., Boston, for his opinion of our work. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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The ™. 
Kawneer ~ 
Company 


2413 Front Street, 
NILES, MICHIGAN 


wneef 


SOLID COPPER § 


TORE FRONTS 


cium Old Buildings into Modern 


Sales Emporiums is quite easily accom- 
plished by Installing Kawneer Solid Copper Store Fronts. 
The above shows but one of thousands of cases in which 
a Kawneer Front has worked a wonderful transformation. 
More than 150,000 merchants are now doing business 
behind Successful Kawneer Fronts. 

If You Plan to Build or Remodel Your Store You Should 
Have a Copy of Our New Book of Store Front Designs. 


Pin the Coupon to Your Letterhead and Mcil it Today 
Before You Forget. 


THE 


Kawneer 


COMPANY 


Please send me Book of Store Front 


Designs and Full Particulars About Kaw- 


neer Store Fronts. 


2413 Front Street, 





Address... 


NILES, MICH. 





HNN 
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Build Your:Findings Department on Quality 


“ AT-LAST-A” WHITE CANVAS DRESSING 


This dressing needs no introduction to you, as 
it has been used by thousands of satisfied customers 
for the past five years. 


It positively DOES NOT rub off and goes much 
farther than other dressings. 


Put up in large bottle, very handsome package. 


| 


“LUSTER KLENE”—This is a super quality 
cleaner for white kid shoes, kid gloves, and all arti- 
cles made from fine leather. And this is without 
oo the best cleaner of the kind ever offered the 
trade. 


ee 


NNN aca sis canes oe a reg bccmes 
PALM BEACH dressing for canvas shoes WILL NOT rub off. 


If your jobber can’t supply you, write direct to 





MADE BY 
| SoLVoL PROD. 


ee CORPURATION .. 
= ChicAGco * 





Solvol Products Corporation ee me A 

































ES na RL ae ee eae, aT ee 
HACDLIQO00LLULU0000404iS0G 00 L0.00NLLL 














VACATION ae Sg ee OF 


KITS. 
That Will Bring 


Business to Your 


Store: P ext ection 


A most compact and 

















handy travelers’ Kit. 

The case is made of C ° 

leatheroid or velour— irclettes 

your choice. Closes 

with snap fastener. 

Contains our No. 5 

bristle dauber and a 

woolskin brush. 

This set is also furnished 

ith the fi dauber : . 
oon + pple oo if pre- With the Sharp Shoulder and Broad Wearing 
ferred. Surface 
Insist on Gilco Brand They don’t scratch floors They do protect 
‘ , They don’t wear slippery They do stop uneven wear 
If Your Jobber Can’t Supply You Write Us. Sher tinh bn on ‘Sicen diet seanieaetieini Neil 





E. ‘T. GILBERT 
MANUFACTURING CO. 


ROCHESTER . NEW YORK 


PUT "EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., G2. 
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Black Scotch Grain Raglan Blucher Oxford. Soft 
box. Marne last. Double sole to heel. Goodyear 
Wingfoot Rubber Heel. 


VoUUOUovOloue: I 


4 Norwegian Foxed Laced Oxford. 
Ball strap. Soft box. Marne last. 
Heavy single sole. 


4 Norwegian Lace Oxford. Pinked 
tip. Perforated. Marne last. Heavy 
single sole. 





JULY 


L 
SHOES FOR YOUNG MEN ress2 hs 
—AND— Neer 


MEN WHO KEEP YOUNG (525.23 268 30 

National Shoe and Lea'*:-- 

Exposition and Style Shes 
BOSTON 


Richards & Brennan Co. yy. win ena 
Randolph, Mass. 


Boston Office Minneapolis Office N. Y. Office 
183 Essex Street Lumber Exchange Bldg. Marbridge Building _. 
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in Stock OF cin 


Neolin Sole, Cat’s Paw Heel, Mahogany — 
Ball Strap Welt Oxford. Widths A to D. 


No. 2031 : F or 
White washable kid, Turn, 17/8 full Louis 


Heel. Width A to D..86.00 * 7 
deol ~~ dyhanigs Immediate Delivery 
Same as above 13/8 Baby Louis Heel. 
Widths, A to O 86.0 


OMOROTO) 


x 


Real Style 
Real Quality 


OORT OOM 


s 
Real Prices 
No. 6024 No. 6018—White Beck One Strap, Imitation 
D 


White Buck Tan Trimmed Two Strap Pump, 
High Grade Welt, 10/8 All Leather Heel. No, Go17- White Buck One Strap, Stock Tip. 
D $5.00 


=_— oo. 
SAKS-METH SHOE CO. 


(Note Our New Address) 
NEW YORK, N. Y. 


Paul Solomon, Rep. 


157 DUANE STREET 


DETROIT OF FICE—45 Rowland Bldg., Detroit, Mich. 





@ UVM IVONTONITO\10\170\170\1'/0\1\/a\1@\ i /e\bYext) 





USMC CORK INSOLES 
for men and women 


A NEW line of durable sheet-cork insoles, reason- 

ably priced. They are covered with hair or 
flannel in attractive colors, cloth-bound or lockstitch 
edges. Wrapped in packages of a dozen pair—solid 
or assorted sizes. For sale by Shoe Findings Jobbers. 
Order some today. 


United Shoe Machinery Corporation - Boston 
J. K. Krieg Company, New York 
United Shoe Repairing Machine Co. - Boston 
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A WINNING STYLE 


ready for at-once shipment 











A decidedly attractive and pop- 
ular two-strap model. Made of 
Peters’ White Reignskin, with 
black kid straps and black 
French cord around top, result- 
ing in an extremely well-bal- 
anced slipper in black and white. 
Has covered full Louis XV Heel 


and single sole imitating a turn. 





This style is in-stock in widths 
as follows: A width, 4 to 8; 
B width, 3 to 8; C width, 214 to 
8; D width, 244 to 8. We ad- 
vise placing your order at once 
for this novelty as all orders will 
be filled in the order they are re- 
ceived, 


THIS STYLE IS PRICED FOR ACTION 


THOMSON-CROOKER SHOE CO. 


18 STATION ST. BOSTON.20,MASS. 
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seKeith’o Konqueror” “ijulletin 

“Thie week another new one—and a 
beauty. “Womans ofoort ohoe all 
ready for shifment, 

“Your choice of two numbero— 
621 “Itack Calf “Trimmingo— 
Number 622 Tony Red Trimmings. 
Size GG=D. “Ready now. “Price 
$5.75. Mo a buy. Order boday and 
be among the firet to feature ct. 


“The “Preston “13. Keith Shoe Co. 
“Brockton, Wace. 


AY, 299 “Broadway— Boston, 207 Gesex Street 
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AEAES AVELVETY WOuTE Frese 
(Pat Dar QUO C LARLA THAT wi 
OR MARDEN 


Griffin Lotion Cream ime noe 
Griffin White Kidine | a hy 5 brews Light WhTE KIDINE 
For all white kid shoes. A per- gray and dark gray. Cleans, FOR wu TE x10 SHOES 
fect white cleaner that gives a 
kid glove finish, ous 
Small = Size, $15.60 Gross, . It is to the leather what 
1.85 Dos. skin 











— : cold cream is to the . 
Grifin Suede Powder Katee (800.)) Sip $02.60 Gram, aly ste 
bottom tin. Oleans Grifin Peuerwhite 
For all ate aes. cept kid. 
° s a Ww ex 
The Right Shoe Dressings A thorough cleaner, not a white- 
. 8 Foldin Carton— 
for Spring © $is.00 Grose, $1.58 Dos. 
5 oz. Size, Neck Box— 
$21.60 Gross, $1.90 Des. 























$20.20 Gross, $1.85 Dos. 
There are no better or better known dressings for all kinds of white shoes than Griffin. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET NEW YORK, U. S. A. 
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#{%amond Brand Fast Color Eyelets 
4 * ‘ The Hall Mark of Style Distinction ! 


i. Naturally they are found 
- 
§6n the more exclusive models for the cominy season. 


United Fast.Color Evelet Company 
y r y 


Boston, Mass. 


All 


a 
From actual hoto Hf yd by Garo, Boston 
rig 


8 reserved 
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BOYS’ TAN 
CALF OXFORD 
IN STOCK 
Immediate Shipment 
Sizes 1 to 6 
Widths B, C, D 
Colors: Mahogany and Nut Brown 
$4.50 


“STEEL SHOD” 


WELT SHOES FOR YOUNG FOLKS 


The sort of shoes that look well and wear well—high 
grade and reliable—styles to meet the requirements 
of the exacting and produced by a firm that has been 
identified with these qualities. 


Look for the Anvil in the Heel 


We Carry Some Styles in Stock 
Let Us Send You Samples 


BRENNAN & WHITE SHOE CO., Inc. 


High Grade Welts 


31-35 WILSEY ST. 
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Gould Lee & Webster Shoe Co., Rochester, N. Y: 


Furnished with 
American Interlocking Shoe Store Chairs 


Some of the advantages of these chairs are 

Greater Seating Capacity—Chairs interlock. 

Greater Comfort—Spring, stuffed or full-roll plain 
seats. 

Economy—They cost less and ‘last longer than 
wooden legged chairs. 


AMERICAN SEATING [OMPAIY | 


CHICAGO, ILL NEW YOR 
1016 Lytton Building Room 601, Mu W. 40th St. 














BUY OR RENT 


AN 


ELLIOTT 


BUTTON ATTACHING 
METALLIC FASTENER 
MACHINE 





STANDARD OF THE WORLD 





Thirty-two Years’ Continuous Service 


_ Consult Any Shoe Findings’ Jobber. 
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TWO GOOD THINGS TO REMEMBER 


JULY THE 


SUN MON TUE WED THU FRI SAT 


i 2 





National Shoe and oe pinks wit inet ce Gas 
Exposition and Style Show aaa << oe 


BOSTON It will amply repay you to see our com- 
plete line of men’s and women’s samples. 








Every courtesy will be shown you by our representatives 


M. A. PACKARD COMPANY -- Brockton, Mass. 


















































VALUES 


In Quality TURN 
Comfort Shoes 


In stock styles ready to 
ship 














No. 8—Black Kid Plain Toe 

Oxford, Rebber Heel, &: mS EXTRA HEAVY 
and ba 9 

No. 12—Same as Above in TURN SOLES 
Obeaper Grade .......$2.60 


Modern Thonet design in 
leather upholstered 
Bentwood 


MONEY MAKERS 
TRADE BUILDERS Stock patterns and special designs.  YyortjyR OWN 


Prices range for armchairs $8.50 up; 


stools $6.00 up. DECORATOR 
will equip your 


. store with the 
i newest Thonet 
hairs and 
ye sae ie. Soe Seren. ae. 15—Biack Per H sar 
an -9 ubber Hee’ trap, . , 7 
$2.35 ber Heel $2.50 ; 10, IN NE 


No. 202—Same as Above in No. 203—Same as Above in HI Special designs to suit 

Cheaper Grade .......$2.15 Cheaper Grade + $2.25 i BENT WOOD ~— — so 
“Terms 5/10—2/30 ena. 

Rud: wok. Colinry 6 Tye SSRIS, H) Thonet, Madison Ave. at 47th St., New York City i 


NATHAN, MORP HY & COo., a Hl World’s Largest Manufacturers of BENTWOOD Chairs 











LEWISTON MANUFACTURERS MAINE 
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PONY GA GOODIN 


FAILURES 


Boston.—J. F. Mosser Company, hides 
and leather, 176 Federal Street, re- 
ported a petition in bankruptcy, 
alleging preferential payments while 
insolvent, has been filed against the 
company. 

Crotly Kendall Shoe Co., shoe man- 
ufacturers, reported petitioned into 
bankruptcy. 

Ipswich, s.—Bennett-Rowe Shoe Co., 
shoe manufacturers, reported receiver 
applied for. 

Lynn, Mass.—Shactman Leather Co., 
leather, reported petitioned into 
bankruptcy. 

Gostanian Hagop G. (G. & S. Shoe 
Co.) reported petitioned into bank- 
ruptcy. Reported liabilities $782. 

Colonial Shoe Co., shoe manu- 
facturers, reported meeting of cred- 
itors was scheduled for Court House 
in Salem, June 10 to consider an offer 
of 50 cents on the dollar in settlement 
of all claims. 

Peabody, Mass. — Benj. E. Sogoloff, 
leather, reported petitioned into bank- 


ruptcy. 
Fitchburg, Mass.—Meyer Brooks, shoes, 
reported petitioned into bank- 


Mass.—Buckman Tanning Co., 

nners, reported petitioned into 
bankruptcy. 

Colorado Springs, Colo.—Thos. S. Fowler, 

shoes, etc., reported offering creditors 


65%. 

Forrest City, Ark.—R. J. Ash, shoes, etc., 
reported petitioned into bankruptcy. 

Waterbury, Conn. — Arthur Freinberg, 
shoes, reported liabilities about $8,400; 
assets $400. Offering 40% settlement. 

Pensacola, Fla.—Canadian Shoe Store and 
Re (Nick Kosmos) shoes, 

reported petitioned into bank- 

ruptcy. 

Bartow, Fla.—Walter M. Stelle, shoes, 
etc., reported petitioned into bank- 


ruptcy. 
Dublin, Ga.—E. B. Freeman, shoes, etc., 
reported petitioned into bankruptcy. 
Rome, Ga.—L. H. Esserman, shoes, 
=. reported petitioned into bank- 


ruptcy. 
West Point, Ga.—Jacobs Bros., shoes, 
etc., reported petitioned into bank- 


ruptcy. 

Chicago, Ill.—W. Burdzinski, (Commercial 
Avenue) shoes, etc., reported peti- 
tioned into bankruptcy. Liabilities, 
$4,000: assets, $2,000. 

Isadore Finkelstein, (1656 W. Chi- 
cago Avenue) shoes, etc., reported 
petitioned into bankruptcy. 

Hutchinson, Kas.—I. Weinlood, (Working- 
men’s Clothing Co.) shoes, etc., re- 
orted titioned. inte bankruptcy. 

eported receiver appointed. 


_ Apelousas, La.—Jonas Roos, shoes, etc., 


reported meeting of creditors called 
for June 18. 

Hamlet, N. C.—Kirsch Bros., reported 
offering settlement of 50%. Liabilities 
reported about $40,000 to $25,000. 

Detroit, Mich.—Sharri Gutman, (Mrs. 
Oden) shoes, etc., reported petitioned 
into bankruptcy. 

Lansing, Mich.—Ray C. Bacon, shoes. etc., 
reported petitioned into bankruptcy. 

Appleton, Minn.—M. Gorenstein, shoes, 
etc., reported petitioned into bank- 
ruptcy. 

Kansas City, Mo.—N. Pittel, (107 E. 13th 
Street) shoes, reported petitioned into 
bankruptcy. Reported liabilities about 
$10,000; assets about $6,000. 

St. Louis. Mo.—Spector Shoe Co., shoes, 
renorted offering to compromise at 


i %. 
Flint, Mich.—Chevrolet Outfitters, shoes, 
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Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


etc., reported trying to settle on a 
percentage basis. 

Adrian, Mich.—Fuller Shoe Market, re- 
ported in hands of trustee. 

Neponset, N. Y.—S. S. Solomon, shoe 
manufacturer, reported petitioned into 
bankruptcy. 

Passaic, N. J.—Army and Navy Salvage 
Co., shoes, etc., reported offering to 
compromise at 20%. Liabilities, 
$15,096; assets, $2,900. 

Plainfield, . J.—Manufacturers Outlet 
Shoe Co., shoes, reported petitioned 
into bankruptcy. 

Hankinson, N. D.—Hankinson Mercantile 
Co., shoes, etc., reported assigned. 
Union Hill, J.—George Sachs, shoes, 
reported asking general extension. 
Parkton, . C.—Lancaster & Jones, 
shoes, etc., reported asking general 

extension. 

New York City.—Philip Flug, (133 Monroe 
Street) shoes, reported meeting of 
creditors. Reported petitioned into 
bankruptcy. 

Standard McConnell Corp., shoe 
manufacturers, reported petitioned 
into bankruptcy. 

Cincinnati, Ohio.—Manss Owens Co., shoe 
manufacturers, reported petitioned 
into bankruptcy. 

Easton, Pa.—Goldman & Lazarus, shoes, 
etce., reported petiticned into bank- 
ruptcy. 

Bethlehem, Pa.—Louis Bass, shoes, re- 
ported involuntary petition. 
Dewar, Okla.—Said Ayoub, shoes, 
reported involuntary petition. 
St. Matthews, S. C.—Smith-Counts Com- 

pany, shoes, etc., reported asking ex- 


tension. 

Mt. Pleasant, Texas.—Sam Cephman, 
shoes, etc., reported petitioned into 
bankruptcy. 

Montreal, P. Q.—A. Lecompte, Ltd., shoes, 
reported assigned to Jno. E. Moriarty. 

Barton, Vt.—Frank B. Tower, shoes, etc., 
reported petitioned into bankruptcy. 

Keyser, W. Va.—D. T. Greenwade, shoes, 
etc., reported assigned. 


CHANGES 


Boston.—Rapfield Leather Co., leather, 
dissolved partnership. S. Hirschfield 
retired. 

Lynn, Mass.—Famous Feather Step Shoe 
Co., shoe manufacturers, incorporated 
with authorized capital of $25,000. 

Peabody, Mass.—Verza Leather Co., 

capital stock increased by 
$75,000 


Whitman, Mass.—Canvas Shoe Mfg. Co., 
shoe manufacturers, incorporated 
with authorized. 

Salem, Mass.—Turcotte Bros., shoes and 
repairing, dissolved partnership. 
Stevenson, Ala.—Timberlake Bros., shoes, 

etc., succeeded by Frank Timberlake. 

San Jose, Calif.—Joseph Steining, shoes, 
etc., reported sold out to Lewis & 
Hammer, 


etc., 
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WANTED TO PURCHASE 





SETHE TT 


N 4 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Close outs. 

NO QUANTITY TOO LARGE 
We also 
from uta 
Send us particulars of what you 
have for sale. 


Short Term Leases Taken. 
We Pay Highest Cash Value. 


VAN PRAAG & CO. 
So satray Naty YORE 
Telephone Canal 9597-9598 





Highest Cash Prices Paid 
for entire shoe stocks. We also buy your 
surplus or slow sellers, tities no ob 
ject. Retail or ‘wholesale. term leases 
taken off your hands. Wire or ne us. 
bass ndence confidential. blished 
GLAUBERG & CO. 
296 Church St., New York, N. Y. 
We also purchase clothing, hats, furnishing 
goods, etc. Phone Canal 4119 











WANTED TO PURCHASE 








Ww ick and pay hi sh price 
for retai ona weaeale py ot abou or 
any other merchand: 
tity no object. 
80 years our ity. 
Bank and le 
BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Preppener 
610 Broadway, Brooklyn 
Phone Stagg 1757 











Cash Buyers 


Of general lines of footwear. Will handle 


South St., Boston, Mase. 
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The NEW YORK EXPORT 


PURCHASING CORPORATION 
515-517 Broadway, 
New York City, N. Y. 


FOR 
CASH 


WILL 
BUY 


Surplus Stocks 


Slow Sellers 
Entire Stocks 
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“FISHER” 
_ oat 
Be. Oe 
HEEL and 
COUNTER 
SUPPORT 


A Help to 

Without With Weak alien 

Prevents the Counters of Boots 

and Shoes from Running Over. 

Easily applied. No Repair De- 

partment should be without them. 
A 


The New Improved 
os he 
SHOE STRETCHER 


will adjust counters or stretch 
shoes two whole sizes without 
damaging the shoes. Range of 
sizes: Misses’ 13 to men’s 12. 
Shoes can be stretched either 
across the base end or of tip to 
give greater height or width to 
box. $2.00 each. 


F. W. WHITCHER CO. 


Boston 














. * 
Display Fixtures 
We Make a Specialty 
of Shoe Fixtures 

i ‘ Glass Fixtures 
a . Ask for catalog ‘‘G.F.” 
Peart he Period Wood Fixtures 
Ask for catalog ‘‘L’’ 
Window Valances 
A big stock for immediate delivery. 
Ask for samples. 
Window Rugs 
A big line. Samples of a and 
illustrations in colors sent. 
Decorating Plush 
Ask for samples. 


The Hecht Fixture Co. 


Medinah Bldg. Chicago 
Wells 8t. 8 Jackson Blvd. 
NEW YORK SHOW B00 
6-67 E. 12th, Bet. Broadway & 4th yg 








Metal Shoe Fitting Stools 


and Floor 
Mirrors 


No. 141 


bryy 12 THE CHICAGO 
ona Price WIRE CHAIR CO. 





Chicago, IIl. 





621 N. La Salle Street i 
sail 





The Most Popular 
Size Stick 


“VARNUM” 


Trade Mark 
Made in Three Styles, 
No. 1, 2, 3 


With Standard Measures, 
English, French, 
American 


Price No. 3 
$1.50 Each 


“Varnum”’ Size Sticks 

are made of Extra 

Quality Maple Wood, 

with Nickel Plated 
Trimmings. Makes an attrac- 
tive fixture for the store, also 
a long wearing and useful one 
as well. 


S eee ietrlelvieirie liv: ERI >P 


Write Us Direct if Your Dealer 
Cannot Supply You 


Frank W. Whitcher Co. 


Manufacturers 
BOSTON, MASS. 
BRANCH, CHICAGO, ILL. 





Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds 
of stores and shelving. 
They will enable you to 
get along with less help, 
save the wear and tear 
on your shelving and 
help the appearance of 
your store. Shipped sub- 
ject to approval and sat- 
isfaction guaranteed. 

Write for our latest cat- 
alog showing 18 styles 
of ladders as well as 
other store fixtures, 


Milbradt 
Manufacturing Co. 


2416 No. 10th St. 
ST. LOUIS, MO. 








Dr IADDEDS 























SHOE STORE 
CHAIRS 
SETTEES 





WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
{1154 4th St., CINCINNATI, OHIO 











RQ ELA ene sax: 











To provide oles 
storage facilities for shelf 
stock —to make it accessible 
and convenient for clerks and 
stock men to handle with absolute 
safety - to insure quick service for 
{wholesale or retail trade—install one 
(/ or more MYERS NOISELESS 
CUSHION TIRE STORE LAD. 
DERS. - Deep tread steps, full length 
hand grips, rubber tires, overhead track system, 
firm construction throughout, eliminate vibration 
and noise and produce a ladder of mg 
strength for safety, convenience 
One style only — neat of design - attracti 
finished — any height — easily 
installed — meets most 
requirements. 
Circular on 








WANTED TO PURCHASE 

















Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving. 

Send for cata- 
log giving full 
description 


ATTENTION OF 
Shoe Manufacturers and Jobbers 


We are soliciting ents of general 
lines of footwear, and 1 also make liberal 
cash advances 
CANT oR = "WOLPERT, INC., 
uctioneers— 
653-655 atentis Ave. Boston, Mass. 
Opposite South Station 








DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will pay — for your entire or surplus 


aig thort term to run taken 
over. Dstablished 25 years 


I. OLENICK 


413 Broadway, New York. Tel. 9531 Canal 











CASH PAID 


for shoe stores or surplus stocks of shoes or 
for other merchandise. Leases taken over. 
We will send a representative to investigate 
and make offer upon request. 


Kalter Cerf. Mercantile Ce., Inc. 


591 Beestwet New York City 
Spring 6160-5161-5162 























BOOT AND SHOE RECORDER 









page per issue: 

Space i1time 7 times 
1 in... $5.00 $4.00 $3.50 
2 in... 10.00 8.00 7.00 
8 in... 15.00 12.00 10.50 
4 in... 20.00 16.00 14.00 
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“Recorder” rates for space less than one-eighth 


13times 26 times 


CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


OSITIONS WANTED—Four cents per word for each 
Pinsertion. Minimum amount accepted, seventy-five 
cents. For other “Want” advertisements, seven cents 

r word for each insertion. Minimum amount accepted, 
62 times 1.25. Ads _under this heading will be received up to 
Friday of week preceding publication date. 
When advertisers desire answers to come in care of this 
office, twelve words must be allowed in each advertise- 


$3.00 $2.50 When ad 
6.00 5.00 ment for address. 
9.00 7.60 





12.00 10.00 


When advertisers desire replies for- 


warded direct to their address, each word of the address 
must be counted in the advertisement and paid for accord- 
ingly. Answers to ads must be sent under letter postage. 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 
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SALESMEN WANTED 








SALESMEN WANTED 





SALESMEN WANTED 


June 11, 1921 




















WANTED—Salesmen to sell a good line 
of mercerized shoe laces to retail 
trade on commission basis. State terri- 
tory covered. Address P. O. Box 1296, 
Providence, R. I 









ALESMEN WANTED—Best selling line 
infants’ turns—infants’ to big girls 
McKays. 6% Com. Sample Ready. Send 
references. Lelyvel Shoe Co., ‘Little Pil- 
grim Shoe,” Rockland, Mass. 
















AMBITIOUS Shoe Salesman, age 28 to 
38. We are looking for a first-class 
retail shoe salesman; a good all-around 
man, one who can sell shoes, take good 
eare of trade, and increase business in 
a neighborhood store. This store is open 
evenings and doing over $200,000 a year. 
We will give a real shoe man an oppor- 
tunity to become store manager on a 
splendid salary and commission basis. 
Address K-448, care Boot & Shoe Re- 
corder, 127 Duane St., New York. 























Salesmen to carry a strong line 
of cushion sole felt slippers and 
satin boudoirs, in South and Middle 
West, to Jobbing trade and depart- 
ment stores. Only those capable of 
producing large results and who 
are well known throughout the 
trade, need apply. Address K-444, 
care Boot & Shoe Recorder, 127 
Duane St., New York. 































SALESMEN—Men with established trade 
for Baltimore and Washington, also 
for Eastern Pennsylvania, by established 
Philadelphia wholesale shoe house. Ad- 
dress reference and experience. Address 
C-598, care Boot and Shoe Recorder, 929 
Chestnut Street, Philadelphia, Pa. 














WANTED—Salesman for well known 
advertised line children’s welt and 
turn shoes. Must be familiar with gen- 
eral factory detail and able to design 
styles. Only a mean well acquainted with 
large retail and department store trade 
should apply. Give references. Address 
C-599, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 














WE are in need of several good sales- 
men fcr central western territories. 
Medium priced Men’s Welts and Men’s 
Service Shoes on Commission basis. Must 
show successful record or good qualifica- 
tions. Herold-Bertsch Shoe Co., Grand 
Rapids, Mich, 



















Wanted — Experienced salesman 
for lowa,. Illinois and Indiana, to 
sell our line of Infants’, Children’s 
and Misses’ medium and high grade 
turns, on commission basis. Should 
be carried in connection with an- 
4 other non-conflicting line. Reply at 
a once with references, to F. C. Ger- 
% ber Shoe Company, Orwigsburg, Pa. 




























S ALESMAN wanted on the Jack and Jill 
and Kamp Tramp line in Texas. 
Oklahoma, Louisiana, Arkansas, Missis- 
sippi, Alabama, Wyoming, Idaho, Utah, 
Colorado and Nevada, commission basis. 
Please give reference with your ‘e ~* 
Address C-600, care. Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 













HOE SALESMAN to carry side line of 

high grade overgaiters. Various ter- 
ritories open. Commission basis. Ad- 
dress C-590, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 





ALESMEN WANTED—Side line men 
handling non-conflicting lines to sell 
a high grade line of Infants’, child’s and 
Misses’ stitth down shoes. Shoes will be 
earried in stock. Liberal commission 
paid to A-1 men. All correspondence con- 
fidential. THE IDEAL SHOE MFG. CoO., 
1115-4th Street, Milwaukee, Wis. 














New York exclusive Infants’ Shoe 
House has openirgs for salesmen 
with established trade in the re- 
spective territories of Greater New 
York, New Jersey and Southern 
New Eng'land States. Most com- 
plete branded lines of Turns and 
McKays carried in stock. Good 
commission basis. Drawing account 
soon as ability is proven. Refer- 
ences with application. Address 
K-447, care Boot & Shoe Recorder, 
127 Duane St., New York. 











Wanted Salesman to sell high 
closs ladies turn shoes in Chicago; 
Strict Commission basis. Capable 
man with thorough knowledge of 
the shoe line only and accustomed 
to trading in high class shoes need 
apply. Address C-612, care Boot & 
Shoe Recorder, 207 South St., Bos- 
ton, Mass. 














ESTERN POSITIONS open for shoe 

salesmen, attractive salaries. Write 

Business-Men’s Clearing House, Denver, 
Colorado. 








ALESMEN wanted for one of the best 

selling lines of men’s Cushion Sole 
Shoes on the market, also hard bottom 
shoes from $4.50 to $5.00, commission 
basis. Reference required. Address C- 
601, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 


WANTED—A prominent Cincinnati Shoe 
Manufacturer has a vacancy in the 
territories of Mississippi, Louisiana and 
part of Texas. Applicants must be ac- 
quainted with the territory, state their 
experience and give reference. The same 
company also desires to engage a man 
for the territory of Virginia, West Vir- 
ginia and part of Pennsylvania. Appli- 
cants must be acquainted with the terri- 
tory, state their experience and give ref- 
erence. Address C-602, care Boot & 
Spee Recorder, 207 South St., Boston, 
ass. 


SALESMEN WANTED—Three responsi- 
ble men who cover South, West and 
New England, to take as a side line 
one of the best men’s lines made in 
Brockton. It has a fine future for the 
right men. C. E. LYNCH SHOE CoO., 
Brockton, Mass. 

















POSITION WANTED 


BUYER & MANAGER wants to make a 
change — now doing $300,000 — knows 
the shoe game thoroughly. Best refer- 
ences. Prefer West or Pacific Coast. 
Address C-582, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 








OSITION WANTED—I am seeking a 
connection with a manufacturer who 
needs a man at the head of his sales 
organization. Tosuch a concern I am able 
to bring a knowledge gained by many 
years’ experience in the shoe game anda 
complete understanding of the new prob- 
lems in sales that the market conditions 
have brought about. Salary and bonus 
proposition would be considered where a 
future is assured. Available on_ short 
notice. Address C-606, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





POSITION WANTED—Shoe store man- 

ager and buyer, thirty-one years of 
age, married. Prefer men’s specialty store 
in the East. Can furnish best of refer- 
ences, have ten years experience. Box 
412, Penns Grove, N. J. 





E,*PERIENCED factory manager wishes 

to make connection with reliable con- 
cern. Have had fifteen years experience 
managing large concerns in the overgait- 
er and legging line. Can handle any kind 
of Singer Sewing Machine, also United 
and Reece Buttonhole machines. Can 
furnish A No. 1 references. Address 
K-450, care Boot & Shoe Recorder, 127 
Duane St., New York. 








WANTED 
ASSISTANT TO 
LADIES’ SHOE BUYER! 


FIRST CLASS MAN WANTED BY 
LARGE RETAIL HOUSE IN CHI- 
CAGO. WONDERFUL OPPOR- 
TUNITY FOR THE RIGHT MAN. 
ALL REPLIES CONFIDENTIAL. 
ADDRESS C-608, 189 WEST MADI- 
SON ST., CHICAGO, ILL. 














Export or Credit 
Manager 


14 years foreign sales, seven spent 
abroad 
8 Years Domestic Credits 


American with exceptional busi- 
ness and personal references. Ad- 
cress C-605, care Boot & Shoe Re- 
corder, 207 South St., Boston, Mass. 











Send all replies to Boot & Shoe Recorder, 207 South St., Boston, unles s otherwise noted in advertisement. 
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BOOT 





AND 


THE RECORDER CREED: Getting More 
right purpose, to the right wearer, 
is the great problem of “the retail shoe merc 
corder” is to help solve it; for this is the b 
tire allied industries relating to shoes and leather; their prod 
Annual Subscription in the United States, $5.00. 


No Subscription Accepted for Less Than One Year 


Member of the Associated Business Papers, Ino. Member of the 
Bach issue copyrighted by the Boot and Shoe Recorder Pub. Oo. 


SHOE 


Per copy, 25 cents. 


Cable Address BOOTRECO 


RECORDER 


Shoes Sold Right; not only “more” but “right”; sold for the 
in the — t fitting, for the right price, at the right profit. This 
ants. The chief purpose of “T 

asic problem upon which depends the 
uction and distribution. 


Canadian, $6.00. 


Root Newepaper Ass’n. Member of Audit Bureau of Oirculations. 
Entered at the Post Office, NewYork,N.Y., de second-clase matter, 


ISSUED EVERY SATURDAY AT 239 WEST 39TH STREET, NEW YORK, N. Y., U. S. A. 


he Boot and Shoe Re- 
rogress of the en- 


Foreign, $10.00 








POSITION WANTED 


FOR SALE 








AN Expert Orthopedic Shoe Fitter and 
shoe department manager for women’s, 
misses’ and children’s shoe department is 
open for an engagement after June 15. 
Address C-604, care Boot & Shoe Recorder, 
207 South St., Boston, Mass. 





LINE WANTED 





I HAVE had two years experience selling 
women’s shoes to the retail trade—I 
want a line for the coming season that 
will offer me real opportunities for hard 
work and results. Salary not a deter- 
mining element. Best of references fur- 
nished. Address C-603, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





INE WANTED—For Illinois, Minn., 
Mich., or Wisconsin, of standard 
shoes or rubbers. Correspondence solicited 
from manufacturers or jobbers. W. P. 
Engman, Chetek, Wis. 





SALESMAN, 10 years’ experience in New 
York and vicinity, with 200 working 
accounts, is open for a real line. Address 
K-449, care Boot & Shoe Recorder, 127 
Duane St., New York. 





FOR SALE 


ANUFACTURING PLANT OF CHIL- 
DREN’S TURNED SHOES, 20 miles 
from Phila., at Railroad siding. Modern 
buildings completely equipped doing 
$150,000 to $200,000 yearly. Price $15,000 
for properties, $10,000 for equipment and 
fixtures, stock at market value. Estab- 
lished 30 years. An exceptional good buy. 
DAVID LOWENSTEIN, 1001 Chestnut St., 
Philadelphia, Pa. 











FACTORY 
FOR SALE 


That is fully equipped with modern 
machinery, lasts and patterns for 
Misses’ and Children’s Shoes. 


Capacity 1,000 Pairs 
Per Day 


McKays Welts 


Must sacrifice at once 4000 sq. ft. 
of Loft; Centrally located, transpor- 
tation excellent; well established. 


WEIN SHOE CO. 


33-35 S. Wells St. Chicago, III. 











Send all replies to Boot & Shoe Recorder, 207 South St., 


HOE Stock for sale in prosperous Iowa 
town of 15,000, stock inventories 
$24,000.00, good location and lease. Fail- 
ing health the reason for selling. Must 
be cash sale. Address C-610, care of 
Boot & Shoe Recorder, 207 South St., 
Boston, Mass. 





HELP WANTED 





SALES MANAGER WANTED—Excellent 
opportunity for live wire shoe sales- 
man to retail trade. Would prefer a man 
who would become financially interestec 
and manage sales. Established growing 
concern making a staple line of women’s 
shoes. Must have Al reference. Address 
C-607, care Boot & Shoe Recorder, 207 
South St., Boston, Mass. 





WANTED—Expezienced shoe man to act 
as assistant manager. Must be an 
excellent window trimmer. _ First-class 
salary to right party. Address C-609, 
care Boot & Shoe Recorder. 





TO SUBLET 





HOE Department location to sublet, in 
a leading Philadelphia Market Street 
Specialty Store—BEST SPOT IN TOWN. 
Suitable for a popular priced line of 
Ladies’ and Children’s shoes, on the first 
floor. Address C-611, care Boot & Shoe 
Recorder, 207 South St., Boston, Mass. 





FOR RENT 


STORE FOR RENT on main business 
street, busiest block, Muskegon, Mich.; 
good opening for clothing or shoe store. 
Inquire Isaac Rosen, Muskegon, Mich. 











ATTENTION SHOE CHAIN 
STORES! 
100% beeen | IN RICHMOND, 


VIRGINIA, 
Heart of the best retail shopping 
center. Near transfer .center. 
Richmond targest city In Virginia. 
Hard to locate in. Wire GORDON 
.. STRAUSE CO., 9187 E. MAIN 














FOR LEASE 


T° LET—Light roomy offices and sample 

rooms. Preferaby to shoe men. 
MARTINE, 148 Duane St., 
Broadway, New York. 





corner West 





.MISCELLANEOUS 





I WANT agency for men’s shoes for State 
of Washington. Thoroughly experi- 
enced salesman. Address Box 408— 
Seattle. 


PUBLISHED WEEKLY IN THE INTBRES?T 
OF THD RETAIL SHOE MERCHANT BY THE 
BOOT AND SHOE RECORDER 
PUBLISHING CO. 
(Incorporated under Massachusetts Laws) 


CAPITAL $150,000 


OFFICERS OF THE OORPORATION 
CHARLES G, PHILLIPS, President 
EVERIT B. TERHUNBE, Treas. and Gen’l Mgr. 
GEORGD W. R. HILL, Ist Vice-President 
WALTER SCOTT, 2d Vice-President 
ARTHUR D. ANDERSON, Secretary 


SWAIN, CARPENTDR & NAY, Oounsel 
101 Tremont St. 


ARTHUR D. ANDERSON, Editor 
E. C. LOGAN 


Associate Editors 





PUBLISHERS’ NOTICH 
SUBSORIPTION—The subscription price of 
Boot and Shoe Recorder is 


Philippine Islands and Mexico. The price 
od Canada is $6.00 a year, including Ppost- 


FORBIGN SUBSCRIPTION—The price all 
foreign countries a | om above is $10.00 
per year, including pos 

Al riptions are cS in apranee. 

ADVDRTISING RATES—Card of Advertising 

Rates furnished on application. For rates 

for Wants, for Sales, etc., see Want Page. 





OFFICES IN 

BOSTON OFFICE: 207 South Street. 
Editorial and Subscription Corres- 
pondence should be addressed to 
the Boston Office. 

BROCKTON OFFICBD: 224 Moraine St. Geo. 
W. R Hill, Manager. Telephone 507. 

CHICAGO OFFICER: 189 West Madison 8st. 
Telephone Main 1089. B. C. Bowen, Man- 
ager. 

ST. LOUIS OFFIOB: 1627 Locust 8t. B. C.. 
Bowen, Manager. 

NEW YORK OFFICE: Room 101, Graham Bldg..,, 
127 Duane St. H. Walter Scott, Man- 
ager. Telephone 2425 Canal. 

PHILADELPHIA OFFICE: Suite 1420, Widener 
Building. H. Walter Scott, Manager. 

HAVERHILL OFFICE: Chamber of Oommerce 
Rooms, Haverhill National Bank Bldg. Geo. 
W. R. Hill, Manager. 

CINCINNATI OFFICE: 810 Second National 
Bank Bldg. H. M. Bowen, Manager. Tele- 
phone Canal 4426. 

ROCHBSTER OFFICE: 609 Powers Bi 
Rossiter L. Seward, Western New Y 

tative. Telephone Stone 6314. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKED OFFICE: B. C. Bowen, Man-- 


er. 

WASHINGTON OFFICD: William L. Daley,. 
816 Fifteenth Street, 

PARIS OFFICE: 2 Rue des Italiens. L. Hub- 

bard, Manager. 

LONDON OFFICB: John C. Curtiss, Man- 
ager, 11 Haymarket, London, 8. W. 1, Bngland. 

AUSTRALIAN OFFICE: 430 Lit. Collins pong 
Melbourne. G. Jervis Manton, 

CONTINENTAL OFFICB: William Sals— 
man, Manager, Wasagasse 2, Vienna, Austria. 

ARGENTINA: Buenos Aires, Rivadavia, 2721. 
P. Sabazzini, Gerente. 

BRAZIL: Gerente, John 8S. Fitch, 88 Rua. 
General Camara, Sob. 

CHILD: Santiago, Las Rosas 1128-1127. Otto 
Fuhrimann, Gerente. 

CUBA: Mr. H. Gomes, Corrales, 2A, Havana, 


Cuba 

JAPANDSH OFFICH: Yokohama. F. 
Wagen, nennagte. 

SPAIN: G | o.. 
Librero Editor, 20 eae. 





Boston, unless otherwise noted in advertisement. 
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_—~ —_ Co., Inc., Rochester, 138 







City 56 
Gregory & Read Co., Lynn, Mass. . -. 104 
Griffin White Co., Brooklyn, N. Y. . . 60 
Grossman, Julius, Ine., Brooklyn, N. Y. .. x 


Grover’s Sons, J. J., Lynn, Mass. . 
Gustin Co., M., New York City..... 

Hammond Shoe Co., Haverhill, Mass. .... 116 
Hannahson Shoe Co., Haverhill, Mass. .... 87 
Harding Shoe Co., Inc., Haverhill, Mass.. 116 
Harney, P. J., Shoe Co., Lynn, Mass. .... 105 
Harrison-Lock wood Co., Haverhill 
Henne, Wm., & Co., Brooklyn, N.. Y. .... 
Henne, Wm., & Co., Brooklyn, N. Y.. 62 
Hennessey, Maxwell & Hennessey, Lynn. * 104 








Herman, Joseph, Shoe Co., Boston ...... 139 
Herrick Shoe Co., Lynn, ap RNR 104 
Holters Co.. The, Cincinnati. O.......... 151 
aoe & & Ellis Co., Haverhill, * ree sate ae 
Horn Shoe Co., Brooklyn, N. Y. ....... . 60 
Hoskins, R. H., & Co., oe RE a. % i. @ 
Howard & Foster Co.. Brockton, Mass.. 116 
Hunkins. W. O.. Co., Haverhill, Mass.. 59 
International Footwear Co., New York 
Jacq & Cl t, Haverhill, Mass. | 
Johnson, Stephens & Shinkle Co., - 
Louis, Mo. «....ceessecessecctesccees 19 
Johnston & Murphy. "New York “City: oo 417 
Julian & Kokenze Co., The, Cincinnati. . 
n, Edw. E.. Co., Brooklyn, N. Y....... 


Kauder, F. S., Shoe Co., Brooklyn, N. Y... 60 








Keith, Preston B., Shoe Co., Brockton ... 160 
4 


nuely, I. J., & Co., Lynn, Mass........... 0 
Kimpall & Sherman Co., Haverhill, Mass. 81 
Knight-Alien Co., Haverhill, Mass....... 82 
Knox Shoe Co., Milford, Mass. eectbacses 38 
Kozak & McLaughlin, Long Island. City, 

Wb «Be Seeebibavebbaechimendsarettaces 60 
Kronn-Fechheimer Co., Cincinnati, O.. 12-13 
wa Crosse uot and Shoe Mfg. Co., La 

MM, EO, 6. 609.5.6-006666646060-6000666 118 
La France, Lynn, Mass. .......cccccccce 104 
Lattemann, J. J., Shoe Mfg. Co., Brook- 

Mc CN Ms. 46-64006054000s5000R00 esceece 60 
Leach, BE. F., Lynn, Mass. ......ccccccce 154 
Lilly, Henry, New York City ............ 116 
Lunn & wweet Co., Auburn, Me. ...... 6-7 


Lunn, John D., Shoe Co., Monmouth, Me. 114 
Lynch Shoe Co., Lynn, Mass. 1 
Maetrich Eyre & Co., Brooklyn, N. Y. .. 60 
Maid-Rite Felt Slipper Co., Inc., Brook- 





on REE OTe 55, 115 
Marathon Shoe Co., Wausau, Wis....... 148 
Marston & ‘:apley Co., Danvers, re 118 
Martin, A. H., Co., Rochester, N. Y 119 


a my F., Boot & Shoe Co., Milwaukee, 
pe dnl Novelty Co., New York City 
Menihan Co., The, Rochester, N. Y. 
Milford Shoe Co, Milford, Mass. B 
Miller, I., & Sons, Inc., Brooklyn, N. Y.. 60 
Moore-Shafer Shoe Co., Brockport, N. Y. 130 





Morse & Burt Co., Brooklyn, N. Y. ...... 60 
Nathan & Morphy Shoe Mfg. Ce., Lewis- 
_ ton, B16 Meh hae arn edebaneacennced 163 


Netiiosens A. E., Syracuse, N. Y. 
Newcomb-Anderson Shoe Co., Rochester.. 119 


Novelty Slipper Co., New York City..... 54 
Nu Baby Shoe Co., E. Lynn, Mass. ...... 119 
Ogden Shoe Co., Milwaukee, Wis. ....... 4 
Olenick, I., New York City .............. 165 
Packard, M. A., Co., Brockton, Mass...117, 163 
Parisian Shoe Co., Brooklyn, N. Y. ...... 60 
Parisian Slipper Co., New York City.... 56 
Parker, Holmes Co., Boston ....... cineion 1 
Perfect Shoe Co., Brooklyn, N. Y. ...... 60 
Peters Co., The, St. Louis, Mo..... 3rd Cover 
Phillips-Cram Corp., Haverhill, Mass. ... 115 
Pincus & Tobias, Brooklyn, N. Y. ....... 60 
Pinsker, J.. New York City ............ 118 
Plant Bros. & Co., Manchester, N. H. ... 149 
Plant, Thomas G., Shoe Co., Boston. ..110-111 
Posner, Dr. A., Shoes, Inc., Brooklyn, 

i rere reer , 64 
Ramsey, E. J.,.Co., Brooklyn, N. Y. ...... 143 
Reece Shoe Company. ...........cccceees 118 
Regal Shee Ce., Boston. ..........0.0. 16-17 
Republic Felt Slipper Co., New York City. 57 
Rialto Shoe Co., Lynn, Mass............. 98 
Rice & Hutchins, Inc., Boston .......... 32 
Richards & Brennan Co., Randolph, Mass. 157 
Riemer, A. H., Co., Milwaukee, Wis. .... 118 
Riley Shoe Co., Columbus, O. .......... oe BBB 
Rogers & Davis, Brooklyn, N. Y. aon an 
Saks-Meth Shoe Co., New | City. annua 158 
Salem Shoe Co., Salem, N. H. .......... - 114 
Silver Shoe Co., Haverhill, a. ééobecee BOO 
Smith, R. P., & Sons, Chicago. sdvadiascie ae 
Smith, Wm. Sumner, Chicago .......... 4 


Stacy-Adams Co., Brockton, Mass. ...... 
Stetson Shoe Co.,. So. Weymouth. . er iis 
Strassburger-Stiles, Brooklyn, N. Y. 
Strohbeck, ty Chas. W., Brooklyn, N. LS. 116 
Sullivan, P. & Co., Cincinnati, O.. 12 
Tessier & Bowdin, Haverhill, Mass. .. -11, 116 
Thompson Bros. Shoe Co., Brockton ... -9, 117 
Lae a Shoe Co., 159 
Turner, J. S., MEM: .occkbetaasess 
Tinited States a Co.. New York City 92 
Upham Bros. Shoe Co., Stoughton, Mass. 101 
Vogel-Miller, Brooklyn, , A 60 
Waterbury, S., & Son, Brooklyn, N. ¥. .60, 65 
Watson Shoe Co., Lynn, Mass. ...... 105, 107 
Weber Bros. Shoe Co., No. Y ee Mass. 26 
Weil, S., & &.. Brooklyn, . A ——— 
Weimer, Wright & Watking Co., Phila- 
delphia 
Welch, Moss & Feehan Co., 


97 


ere ee 85 
Westcott-Whitmore Co., Syracuse, N. ¥. 27, 114 
ss" Shoe Mfg. Co., Milwaukee, - 


i 
Whitman & Keith, “Brockton, Mass.. 26, 117 


Haverhill, 


Williams on Co., Lynn, Mass. ....... 12 
———- = . & M. C., Co., “Haverhill, = 
Witherell & pulbing te: Haverhill, Mass. 

Wobst Shoe Co., Milwaukee, Wis. ........ 138 
Wright, E. T., & Co., Inc., Rockland, ses 


FINDINGS AND SHOE STORE SUPPLIES 


Adler-Jones Co.,: Chicago, Ess ésedvese 

American Seating Co., ey Y ago, Ill...... 162 
Bicycle Step Ladder Co., Chicago, Ill.... 165 
Chicago ire Chair Co., Chicago, Ill.... 165 
Coultas Co., D. W., Providence, mm 3..-s 





Dalrymple-Pulsifer Co., Haverhill, Mass. 
Daynite Furniture Co., St. Louis, Mo.... 
od, & Scrimgeour Sales Co., New York 

Mh Sdnsiaghacacn Sigh edema em miene 
polite, 7. tee Co. “Haverhill, * Mass smaes 
Elastic Tip Company, BRBcccccces hee 
Ellis, W. E£., Co., Haverhill, Mass....... 
Emery & Beers Co., Inc., New York City. 
Federal Arch Lift Mfg. Co., Boston... 
Gilbert, E. T., Co., Rochester, N. Y 
Hecht Fixture Co., Chicago, Ill...... 
Jung Arch Brace Te Cincinnati, O. 
Kawneer Co., The, Niles, Mich...... 


MacNeil Co., The, Lynn, Mass... 
Martine, 
Milbradt Mfg. 


. B., Ine., 
Co., St. Louis, Mo 
Miller, O. A., Treeing Machine Co., 
Py SS oho inkd066d00065.06%400 
Milwaukee Chair Co., Milwaukee, Wis.. 
Myers, F. E., & Bro., Ashland, O 
Nufashand, Reading Pa.................. 
Onken, Oscar, Co., Cincinnati, O........ 
a Beading prepay ee Philadel- 


Wis. 
Scholl Mfg. Co., Chicago and New York 


123 
123 
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Front Cover 


Silverite Co., The, Boston............... 123 
Standard Show Card Co., Chicago, Ill. 72 
Dees, WS Wee GaP. cccccccccccceses 163 
—— Novelty Works, The, Brooklyn, 

le Sb . sabe bad 60655660000 0b6S 04K bh OC ORES 122 
Whitcher, Frank W., Boston......... 156-165 
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14 


MEL, So5s c0sct hhc tbneschekGaanenetese 
Wizard Foot Appliance Co., St. Louis, 
Th ccaccctacsseceesssatssscauss 2nd Cover 
LEATHER AND OTHER MATERIALS 
Beggs & Cobb Co., Inc., Boston......... 120 
Bristol Patent Leather Co., Boston...... 58 
Castle Kid Mfg. Co., Camden, N. J...... 18 
Chamberlain, B. F., Boston............. 120 
Creesé & Cook Co., Boston.............. 120 
Einstein, J. N., New York City......... 140 
Foerderer, Robt. A., Co., Boston........ 30-31 
Green & Hickey Leather Co., Boston 
nk. bd bused nsddeeedsdectcscceseses 10 
Holbrook, W. H., > jn Pbsecececeoe 18 
Jones Co., F.. Bp BeGROR. co ccceccesece eo 120 
Kepner, C. D., Leather Co., Bostem...... 102 
Keystone Leather Co., Camden, N. J. 
2nd Cover 
Kistler, Lesh Leather Co., Boston...... 154 
Lawrence, A. C., Leather Co., Boston. 145 
Levor, G., & Co., Inc., Gloversville, N. ¥: 8 
Monarch Leather Co, Chicago, Ill....... 108 
Sherer, Oscar, Co., Boston.............. 14 
Vaughan, Geo. C., Salem, Mass...... —s 
MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Armstrong Cork Co., Lancaster, Pa..... 
Beckwith Mfg. Co., Boston. 
Elliott Machine Co., NR iidcitensaces 
Griffin Mfg. Co.. New York City........ 
Kenworthy Bros., — Mass...... 
Lagomarsino, P. J., & Co., Phila., Pa... 
Littlefield Heel Co., Amesbury, Mass.... 
Meyer, J. C., Thread Co., Lowell, Mass. 
he =r ig Joseph, & Sons, Ltd., — 
e 
Salvol’ Products Corp., Chicago, Ill.. 
United Fast Color Eyelet Co., Bosto 


United Shoe Machinery Corp., Bet 5 158 


Whittemore Bros., Cambridge, Mass..... 
Wiechman Pattern Co., Cincinnati...... 
MISCELLANEOUS 
Atlantic Printing Co., Boston........... 
Boot & Shoe Workers’ Union, Boston... 
Breckinn Purchasing Syndicate, — 
DM The Ts. po0t0scccssensavess 
Cantor & Wolpert, Inc., Boston... 
Chicago National Shoe Exposition....... 
D’Avesne Translation Bureau, Boston... 
Glauberg & Co., New York City........ 
Grover, Nelson H., Boston. 
Hooper Printing Co., eC eee 
~~ Cerf. Mere. Co., Max, New York 
TE Oe ee 
Kelly, T. ae Sales System, “Ine., Minne- 


BBONS, TEAMMs, .nccccopesccsncgscecosece 
National — and Leather Exposition 
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RETAILERS WHO SELL FOX FOOTERY 
CAN LOOK FROM THEIR WINDOWS, 
SEE THE BEST DRESSED WOMAN GO 
BY AND SAY “‘SHE BUYS HER FOOT- 
WEAR HERE.” 


FOX SLIPPERS, PUMPS AND OXFORDS 
STAND RETAILERS IN GOOD STEAD. 


CHARLES K. FOX, Inc. 
Haverhill, Mass., U.S. A. 


CHICAGO: NEW YORK: 
Great Northern Bidg. Marbridge Building, 
BOSTON: Broadway & 34th Street. 
4 Lincoln Street Room 632 





Vol. 79, No. 13. Published every week by the Boot and Shoe Recorder Publishing Company, 239 West 39th Street, New 
York, N. Y. Entered as second class matter April 23, 1921, at the Post Office at New York, N. Y., under the Act of 
Congress of March 3, 1879. Subscription price $5.00 a year. 
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A 
Policy 


That clings to an ideal of 
high quality is fundamentally 
sound. 

Despite opportunities to 
market inferior merchandise we 
have made only the same quality 
shoes that our customers recognize 
as standard. We believe this to be 
the only way to build permanent 
relations with users of this foot- 
wear. 


Ana it pays. 


Gregory & Read Company 
ecMakers of Womens High Grade Shoes 


LYNN, MASS. 
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Booth No. 51 | KI —> 


‘The Leather 
for Fine Shoes 





HA NM 


Havana brown 
— the sure selling color 





G0.) 


The public will have what they want, 
and what they want in kid shoe 
leather is unquestionably HAVANA 
BROWN. 


HALA ii i 


That puts it up to you to see that they 
get a true HAVANA color and a true 


service leather. 


VODE HAVANA BROWN is the 


answer—made, as always, conscien- 


HNN VHA ANETTA AAA ATEN A A 


tiously and of especially fine raw ma- 


terial. 


THE STANDARD KID Co. CET AS 
A SAMPLE 
ASS. 
BOSTON, MASS OF OUR NEW 


Branches in New York, Philadelphia, Cincinnati, Chicago, 
St. Louis and Montreal , BROWN - COLOR 











LT I 
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AS — BY AMERICAS SHOEMAKERS 


The natural color of Shrews- 
bury BARKTANNAGE 
shows through the perfora- 
tions. 























Dealers who feature footwear 
made of Shrewsbury Scotch 
Grain will find an added source 


of profit. 














Shoe shown here was made by 
the Stetson Shoe Co.—South 
Weymouth, Mass.—of the origi- 
nal Shrewsbury Grain Calf— 
hand boarded—tan shade 89. 















ESTABLISHED 


GREEN ZHICKI ry a 


TANNERIES~ SHREWSBURY AND WINCHENDON, MASS. 


1782 
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ONCE MORE 


Rochester Swings Wide Her Gates and 


Welcomes You to Its Semi-Annual Shoe 
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The ROCHEST Exhibit—the Famous 
Shoe le Show 


Rochester Shoe 
Style Show 


This is the Eleventh consecutive Style Show—con- 
ducted by the Rochester Association of Traveling Shoe 
Salesmen for the Rochester Shoe Manufacturers. 








The Place: Powers Hotel. The Dates: July 11 to 16 Inclusive. 
THE REASON 


We anticipate that more orders will be placed for fall between the first and 
fifteenth of July than at any previous Style Show. That shoe buyers may see 
ALL of Rochester’s leading lines of Shoes—and also lines from Western New 
York—and get the latest information as to 


WHAT IS AUTHENTIC IN STYLES 


for Men, for Women, for Children—rub shoulders with Buyers from every 
state in the Union, attend the daily ROUND TABLE TALKS on Topics of 
Vital Importance and, if desired, to visit the large and remarkably BUSY shoe 
factories in Rochester and vicinity. 








Each exhibit in a separate room—no 
crowding or pushing. Music each 
afternoon and something doing in the 
way of entertainment in the evenings. 






More exhibits than ever before, and, in 
addition to exhibits of 
Leather, Lasts, Fixtures, Findings, Etc. 


shoes, fine 








Send request for Hotel A dations to the Committee. 





Remember the Dates. 








Address: 


CLARKE B. ROWLEY, General Manager, 
Rochester Shoe Style Show, 53 Belmont St., Rochester, N. Y. 
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Cash Discounts 
are Profits 


How you can take them every time 


says if you pay in ten days you can subtract a certain per 
cent from the amount you owe, is not to be sneezed at. 


That is profit if you can take it. If you don’t take it, you 
pay that much more for your merchandise and take that 
much out of your profits. Of course, you can add it to the 
selling price of your goods, but that means asking more 
than you have to, which isn’t popular these days. 


So consider the cash discount—and this Plan that helps 
you take it every time. 





You can buy often under All Year Selling Plan 


Under The Krohn-Fechheimer Company’s All Year Selling 
Plan you need not buy the big part of your merchandise for 
your whole year’s selling in two lumps six months or more 


in advance of your selling. 


© 
if 

. 

. 

. 

. 

. 

. 

. 

| 
I That little item on the head of your bills payable, which 
. 

. 

. 

. 

I 

, 

. 

i 

l 

. 

. 


Red Cross Shoe salesmen are on the road practically all of 
the time; they call on their customers often. 


Instead of buying far in advance, gambling on styles, quan- 
tities and prices, Red Cross Shoe Agencies buy, for deliv- 
ery in sixty days, styles whose vogue is assured throughout 
the period of their selling. 


Buying often, these merchants buy less at a time. When 
each purchase arrives it is salable at once; the models are 
timely, fresh, and wanted. That means quick selling. 
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Where the ready money comes from 


It is much easier to profit by your discounts under the All 
Year Selling Plan. 


Quick-selling merchandise brings your money back in a 
hurry, so you always have funds available for the prompt 
payment of bills—you always have money ready to take 
full advantage of cash discounts. 


Concentration—the key to more business per 
dollar investment 





The Red Cross Shoe All Year Selling Plan gives you not 
only the buying advantages of getting, in one nationally- 
known line, a complete range of styles and prices (in its 
grade), and buying in reasonable quantities often ; not only 
the selling advantage of having the new things when they’re 
new; but it gives you the opportunity to handle a bigger 
volume of business with less money and less strain upon 
your credit. 


The best way for you to get the details of the Plan in full is 
to write us that you want to see our representative in your 
territory. This will not obligate you in the least. You'll 
get the facts straight, all the questions answered and, if 
you are interested, you can then see the latest developments 
in the mode for your near future selling; you can start im- 
mediately to profit by this modern-service Plan. Write or 
wire—today. 


The Krohn-F aahaainnee Company 


935 Dandridge St., Cincinnati, Ohio 


Seventh of a series of Advertisements on the “All Year Selling Plan” 
to appear in this Publication 


Watch for the Eighth Installment next week 
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We Know 


We know that you can buy the ordinary 
Stitchdowns at lower prices than you 


BUTTON SHOE pay for the RAMSEY PATENTED 


5600—Cherry Ch 


y C 

5601—Black Chrom Button. 

nt fH eat Taw we... PROCESS SHOE. But we also know 
1 1.35 1.55 


i a bellies that are being used for outsoles can 
| be bought for | 2 cents a pound, but Bends 
and Butts average between 50 and 60 


cents a pound. 


WE ONLY USE BENDS AND 
BUTTS FOR OUTSOLES. 





e2e—oun Gate Chany tabi We don’t blame anyone making ordinary 


*pi-60 


Stitchdowns using the cheapest soles pos- 
sible. They fall off, anyway. 


Think it over; doesn’t it pay to buy the 
best ? 


MEN’S ROMEO “a. IN THE. MAKING” 


1510—Men’s Brown Kid Romeo. 


RAMSEY’S PATENTED PLAY SHOES 
THEY CANNOT RIP 
GOODYEAR DOUBLE “° Wane’ WELT 


967 ATLANTIC AVE. E. J. RAMSEY CO. BROOKLYN, N. Y. 
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Again We Know 


From 15 years practical experience in 
making the ordinary Stitchdown Shoe, we x 


5400—Cherry Chrome Bal. 


know that the RAMSEY PATENTED sit Buon ore i My 








5400 $1. oa 
1.35 


PROCESS SHOE is the only correct 9 s#4——t@o Oe 
way of making Stitchdowns to prevent the = 


outsoles from loosening up from the inner- 


15 








soles. 







It is no secret why in the ordinary Stitch- 
down the stitching will rip and soles loosen 

up. It is due to the pressure of the foot ‘org—Full Gran cherry Bik 
from the inside of the foot against the welt = a 

at the ball. Nor is it any secret as to why 
the Patented method absolutely prevents 


this. 


132.60 to 2 





“IT'S IN THE MAKING” 


SCOUT SHOE 
a 14—Full we ont rry Lotus Scout. 


$1. 45 " $2.00 oO 
TH RAMSEY’S PATENTED PLAY SHOES 


HEY CANNOT RI 


GOODYEAR DOUBLE *Wot? WELT 


967 ATLANTIC AVE.  E. J. RAMSEY CO. BROOKLYN, N. Y. 
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ST.LOUIS 


GLOVERSVILLE. NY. 


MILWAUKEE 
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Flat White 
and 
Glazed White 


G.LEVOR € CO. In«. 


TANNERS OF CABRETTAS 


NEW YORK: 
BOSTON 


THE WHITES T 
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‘Decidedly Thompson” 
STOCK SHOES 


SAMPLES 
ON 
REQUEST 


No. S 632 No. S 630 
Gallun’s 26 Russia Calf Brown Cordovan Ox, 
Ox., Vandyke Last. Admiral Last. 

Code Word—NEWEST Code Word—NAT 


Price $7.00 Price $7.50 





Send for Stock Style Catalogue. Seventeen 
Men’s and Women’s Models illustrated 


—— BROS .SHOE (0 


FINE SHOEMAKERS 


BROCKTON 
MASS. 
U.S-A 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton (Campello), Mass. 
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INTRODUCING BROADWAY’S SENSATION 


The GRECIAN SANDAL 





A Hand-Turned Shoe of the Highest Quality with 10/8 
Covered Walking Heel, Cut-out Vamp and French 
Bound Throughout. 


No. 446—Patent Leather 
No. 447—Washable White Kid 


No. 448—Russia Calf 
A, B and C Widths. 


NOW IN STOCK 


ALSO STOCKED at LOS ANGELES 


Room 406, Germaine Bldg., 224 S. Spring St. Phone 269371. O. L. Lederer, 
‘ Resident Manager 
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| WG: Womens Specialty Footwear 


43 Duane St. New York NY. 
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S56 JAYESCO 


(Pronounced Jay-es-co ) 


rS. A fine new Hand Boarded Calfskin of a 
distinguishing deep cherry shade—silky 
texture—rich lustre—mellow feel. 


FOR MEN’S and WOMEN’S QUALITY 
SHOES 


We could not offer you a better leather 
whereby to judge our standards. There- 
fore, we call it JAYESCO—emphasizing 
the initials of our firm name—J. S. Barnet 
and Sons, Inc. 


If you ask for JAYESCO you will receive 
the best possible example of why it pays, in 
specifying leather, to be particular to ask for 
J. S. Barnet’s. 





You may be sure we would not advertise 
‘‘Jayesco”’ if it were not a leather of dis- 
tinctiveness. 


It is because we are sure that “Jayesco” 
will particularly interest all up-to-date 
shoe men that we want them to sample it. 


J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 


LYNN, MASS., U. S. A. BOSTON, MASS., U. S. A. 


CABLE ADDRESS .. . “TENRAB” 


‘Maintains a Standard Reputation” 
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'C-R-E-S-C-O 


—spells more selling 
authority in your shoes 


: 
if 
| 
i 


A Western Retailer 
Writes Us— 


That extra talking point — it’s 
made of CRESCO — has helped 


make more sales year by year. 


1 first got acquainted 
with Creese & Cook 
leathers through some 
CRESCO shoes | bought. 
They gave me such suc- 
cess that | called for 
more. 


. oi Give your salesmen the benefit of 
cciasieed. hh. weer this additional selling authority. 
TONY RED and other 


specialties. 


When they tell their customers 
that CRESCO is 


Today | can safely say 
that Creese & Cook 
leathers are a very im- 
portant part of _ the 
foundation of my busi- 
ness success. 


—the only waterproof leather 
that takes and retains a polish 


they have a really exclusive fea- 
ture to offer their customers. 





The waterproofing properties of 
CRESCO are in the leather—not 
on the surface—result, a storm- 
proof shoe that never looks dull 
and oily. 


No wonder that more CRESCO 
than ever has been specified for 
use in next Fall and Winter orders. 


CREESE and COOK COMPANY 


Creators of New Calf Leathers 


Originators 
and 
Sole Manufacturers 
of 


The ‘‘TONY”’ Family 
TONY RED 
TONY BROWN 
TONY BLACK 





SL iiririn«# tt ii«»nm«nm mt I 


TANNERIES SALESROOMS 
DANVERSPORT Ae BNDIC 95 SOUTH ST., BOSTON 


WOLFENSTEIN & SHANAHAN \e\oes P. A. HENRY & CO. 
Wy 706 BROADWAY. CINCINNATI, 0. 


39 SPRUCE STREET STK LEATHER TRADES BLDG. 
NEW YORK LOT aS ST. LOUIS, MO. 


Trade Mark 





sag 00 00 


D4 








= 
_ 
S 
= 
i) 
OQ 
_ 
= 
i) 
==) 
N 
Q 
Z, 
< 
Sa 
—) 
© 
oe 


June 18, 1921 




















We . 
- = \ 
e 
. 2 








No. K 904. 
Your One Best Bet 
Wingfoot 


” 


“One Pair Sells Another” 
7) 


Stock No. K904 
sia Calf Oxford, Perforated Vamp, 


Stay and Heel Foxing, Goodyear 
” Last. 


Rubber Heel, “Best Yet’’ L 
©, 6-tt; BD, 5-8. 
$5.60 


Price 
NEW YORK CITY 


In Stock, Too, | 
Ready to Ship—Now, of Course 
200 Fifth Ave., Room 608, 


Certainly — 





STOCK DEPARTMENT: 
At the Factory, Brockton, Mass. 


Tony Red Rus 
Tm. 


Lace 


BROGKTON gov 
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raw ford Shtoe——, 


IN STOCK 


BRANDED OR UNBRANDED 

















B 637—Tan Norwegian Brogue Oxford. Brogue Last. 
Code—Custom. Widths AA-D. 


Price $6.75 


Quality, Workmanship and Service are found 
in Crawford Shoes. Shipments made same 
day order is received. The above shoe is one 
of a long line of popular sellers. Send for 
catalogue. 


Charles A. Eaton Co. 


“The Sterling Shoemakers of New England” 
BROCKTON, MASS. 


BOSTON—207 Essex Street ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street 
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The Waste 
That Results 
From Poor 

Welting 










































The waste that results from poor welting is not confined to the welting 
alone. Too often it means a damaged outersole or innersole. Can you af- 
ford to subject your cost figures to this waste and damage item for the sake 
of a fraction of a cent per yard in the first cost of your welting? 


The difference in cost between the cheapest selections of welting on 
the market and the standard quality of 


Barbour Grooved Endless Welting 


Is Usually Only a Fraction of a Cent per Yard 


Real ultimate welting economy pays no attention to this first cost. Final 
results are vital. 


If you are not already one of our valued customers, we would appre- 
ciate an opportunity to acquaint you with the excellence of our product. 


Barbour Grooved Endless Welting 


Manufactured by ee 


BROCKTON, RAND CO. 
Brockton, Mass. 


é bt ac] {22 
dt 28 27 2828 
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A receipt printed and issued by 
a National Cash Register-———— 


a Benefits the customer: 


The plainly printed figures of the amount on 
the receipt show that she has not been over- 


charged. She likes to buy in a store of this 
kind. 


Helps the clerk: 


It proves that he registered the right amount. 
The added and printed records inside the regis- 
ter give the clerk credit for the sale. 

































Protects the merchant: 


He knows that to get the proper amount 
printed on the receipt, correct added and printed 
records must be made inside the register. 














A National Cash Register is the only machine 
that prints and issues this kind of a receipt. 

















DAYTON. OHIO. 























WE THANK YOU FOR YOUR PATRONAGE. 
PLEASE CALL AGAIN 


*%A-1.00 -0001 JuNnt5-21 


os Amount — Oate 


Brown & Stevens 
General Merchandise 
This receipt shows the amount of your 
purchase 


The register prints a record of 
the sale on the receipt. The 
star shows it was a cash sale. 
“A” is the clerk's initial. The 
amount is $1.00. It was the 
first sale on June 15, 1921. 
The register.also prints an ad- 
vertisement of the merchant's 
store on the front and back of 
the receipt. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER Co. 
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C2R SLIPPERS 


FOR MEN ARE KNOWN 
AND 


SOLD EVERYWHERE 


2 


Two models that find ready sale. Patterns in any leather. 
Anticipate your requirements, as no floor stock is carried. 
For excellence of materials and workmanship C & R Slippers 
are in a Class by themselves. 


CHESLEY & RUGG 


HAVERHILL, MASS. 


New York Office: W. B. Wynns, Marbridge Bldg. 
Pacific Coast Rep.: E. R. Thornton, Los Angeles, Calif. BOSTON OFFICE: 89 BEDFORD ST. 
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Another Wonderful Saving 


in these 


Latest Oxfords and Strap Pumps 





HAVANA BROWN KID—BLACK KID—PATENT LEATHER 





No. 91—Havana Brown Kid 
One Strap — Perforated with 
white underlay. Leather Louis 
Heel, Flexible McKay. Sizes, 


4-7, 3%-8, 4-8; D width, 3-8. 
$3.3 

















No. 35—Havana Brown Kid, 
Military Heel Oxford. White 
Stitched and Perforated, Flex- 
ible McKay. Sizes C and D 
wide, 3-7, 4-7, 4-8...... $3.00 


No. 45—Same in Black Kid, 
$3.00 


No. 101—Same in 
Junior Louis Heel, 
$3.35 
No. 15—Same in 
Dull Cab. (Louis 
rrr $3.25 
No. 25—Same in 
Dull Cab. (Junior 
Louis Heel) . .$3.25 


Both -Louis 
P and fie. Pe jn 
Sold In 36 Junior Lou's peg c 
° Cz Leather Heels $3.25 
Pair No. pao 
in atent 
Lots Only Wg 





Louis Heel), 
$3.25 





White Cab. One Strap, Full and Junior 
Louis Heels;«similar to above. Widths B, C 
a a a a ee eee $3.00 








Rosenberg ‘‘cash-on-delivery’’ buying, secured these great values 
that most people are charging $4.50 to $5.00 for. 


Give Your Customers a Real Bargain 


on These “Up-to-the-Minute” Styles 


And remember that “The King of Jobs’: is constantly buying for cash 
unbeatable underprice lots like the above. It Pays To Keep Closely In Touch 


With Us. 


S. ROSENBERG & SON 


“**The King of Jobs’”’ 


Boston, Mass. 


140-144 Essex St. 
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Successful Shoemaking 


Successful shoemaking is not always gauged by number of em- 
ployees and amount of capital stock. A concern may be large and 
wealthy, yet it may not make shoes successfully. 


Accordingly it resolves itself not into a question of what the com- 
pany can accomplish as a whole, but rather a question of what the 


individual worker can produce. 


In the Harrisburg Shoe Manufacturing Company, it is, of course, 
impossible for executives to actually see what each worker is doing 
day by day. Nevertheless, those who superintend Harrisburg pro- 
duction continually have a finger on the pulse of every workman 


from cutter to shipper. 


Hundreds of pairs of shoes go “through the works” daily. No pair 


is perfect. Sometimes a knife goes through the lining, a heel is not 


true, an upper is not pulled over quite right. 


Prompt interference nips such mistakes in the bud. Executive in- 


tuition reduces them to a minimum. 


Interpret it as you will, successful shoemaking is, after all, largely 


a matter of knowing what is going on at the bench. 


Che Harrisburg Shoe Mig. o. 


of Harrisburg, Pa. 
WOMEN'S SHOES MISSES SHOES CHILDREN'S SHOES 
OF VALUE 
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=o oes ats Wiverse 


Wyk Lares 


REG. U.S. PAT. OFF. 


LACES 


outwear by months ordinary laces 


When a customer says “Shoe Laces” and 
accepts the ordinary lace, you may be 
sure Cordo-Hyde is unknown to him. 
Give him a pleasant surprise, tell him 
about the lace that outwears by months 
ordinary laces, stays tied and never 
looks shabby. You'll make a friend as 
well as a profit. 


The popularity of Cordo-Hyde has en- 
couraged several manufacturers to put 
them in their shoes—perhaps if you ex- 
press the desire you could have your 
shoes so equipped. 





For every purpose and occasion there is 
the authentic Cordo-Hyde Lace. 


Tell us your requirements. 


LACE DIVISION 


O. A. Miller Treeing Machine Co. 


BROCKTON MASSACHUSETTS 











BOOT AND SHOE RECORDER June 18, 1921 














ae 


\\ 











Made of That - Imitation Tip 
Rich Nut Brown Calf Perforated 











W.T.HOLMES COMPANY 


EXCLUSIVELY LADIES SHOES 
15 NO.FOURTH STREET +: + PHILADELPHIA 





A VERY POPULAR SHADE 
HARMONIZING WITH ANY COLOR 
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EXHIBITORS 


Buek & Co. 

Ohio Leather Co. 
Smaltz-Goodwin Co. 
The Ferris Shoe Co. 
Barke-Gibbon Co. 

J. Edwards & Co., Inc. 


Shipley & Vaux Shoe Mfg. Co. 


Robert H. Foerderer, Inc. 
Mrs. A. R. King, Inc. 
Laird, Schober & Co. 
Donald Shoe Co. 

Perkins & McNeeley. 

W. E. Heffner Co. 
Schoelkopg & Co. 

Elkin Turn Shoe Co. 
Grieb Shoe Manufacturing Co. 
Nahm Bros. 

R. D. Smith & Co. 

H. B. Hanford Co. 
Brooks Shoe Mfg. Co. 
Phila. Last & Pattern Co 
Croxton Wood & Co. 
Richard White & Co. 

Cc. S. Gibbon Co. 

Ziegler Bros. Co 


Keystone Leather Co. 

Wm. H. Dorell & Son. 

The Shoe Retailer. 

Cc. C. Kempton & Son, Inc. 
The Annar Shoe Co. 

Kiddy Shoe Service, Inc. 
Amalgamated Leather Companies, Inc. 
Jno. G. Traver. 

Carlisle Shoe Co. 

Henry M. Willets, Inc. 

M. A. Smith’s Sons. 

Lenox Shoe Co. 

French Beading & Novelty Co. 
United Shoe Machinery Co. 
Lehigh Valley Shoe Co. 
Keystone Shoe Mfg. Co. 

Boot & Shoe Recorder Pub. Co. 
Howard S. Rue & Co. 

J. R. Newton & Co. 

Hallahan & Sons, Inc. 

Roney & Berger Co. 

H. B. Altcndufer 

A. C. Lawrence Leather Co. 
Willits Shoe Co. 

Harrisburg Shoe Mfg. Co. 
Keystone Overgaiter Co. 
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Dark Tan _ Lotus 
Calf, No. 3 Blucher 
Boston Last, 
Overweight Single 
Sole, Wingfoot Rub- 
ber Heel. 


HEAPENED shoes come home to 
roost. 
Especially is this true in the case of 
men’s shoes, particularly nowadays 
when men are more keenly critical 
than ever. 


Weber Union Made Shoes for men 
never change their standards. They 
continue always to be the same reli- 
able’ superior values to retail at $5 
to $9. 
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Tailor-Made 


Juvenile Shoes 


Factory Stock Service 


. H. FREELAND 


Manufacturer 


Established 1896 ROCHESTER, N. Y. 





Catalog on request 
A salesman in every State 














Summer Specialties 
In Stock 


First Walks 
Patent Leather Roman Sandals. 
Turn Soles. 303. Sizes 1 to 5..$1.25 


Roman Sandals 


Patent Leather. Turn 
Soles. 658. Sizes 4 to 
8 $1.5 


First Walks 
Mary Janes. Turn Soles. 
Sizes 1 to 5. 

207 Pat. yey 
208 White Cloth... & 
211 White Kid..... .95 


Terms 2/10 


FAUST SHOE CO. 


19 S. Wells St. Chicago, IIl. 
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PROTECTION— 


Ask for Beaded Tip. 
Be sure the label reads BEADED TIP 
before removing it. 


Everybody Is 
Your Customer 


when you carry 
and display— 


“The Tip That 
Won’t Come Off” 


Shoe eo 


They are the only shoe laces widely advertised in national mag- 
azines. They have been for years established as the QUALITY 
standard in shoe laces. 


is the “buy-word” in every Beaded Tip advertisement. People 
are heeding it. Volume sales and good profit make Beaded Tips 
a worth while line to carry. 





cAre you prepared to supply Beaded Tip Laces 
to your customers? If not, ask your jobber’s sales- 
man or write our Dealers’ Help Department 


MANUFACTURED BY 
UNITED LACE @& BRAID MBG. CO. - PROVIDENCE, R. I. 
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Shoe Style 
how 


Take a Fresh Grip! 


Start today to schedule your business 
arrangements so those four Big Dates 
—July 11, 12, 13 and 14—will have 
full right of way! 








Come and take a fresh grip at the Bos- 
ton Shoe Style Show. 


OF CE 


New ways crowd out the old. Fresh 
ideas are jostling aside yesterday's cus- 
toms. The Boston Style Show is the 
crafty buyer’s biggest asset. 


For this show is the national idea-mart. 
Come—and help yourself! 


BOSTON 





NATIONAL SHOE and LEATHER 
EXPOSITION and STYLE SHOW 











(TRL CHEE SENN Te ie 5 Mr ee @ 
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Why We Did Not Issue 
A Stock Catalog This Spring 


The demand for French, Shriner and Urner shoes has been and continues 
to be so insistent that we have been unable to keep any complete run of 
styles in stock this spring. That is why we did not issue our usual stock 
booklet. 





OTE 


nm) 


TUTTUT 


NONNONNO/NOLNOL 


TY 


This may sound strange in a season when it is well known that men’s 
shoes have not been selling as steadily as normally. 


Nevertheless—it is a fact, and, we think, particularly flattering to French, 
Shriner and Urner shoes. 


It must mean and does mean: 
That men want the value and extended ser- 
vice which highest grade shoes render. 


It must mean and does mean: 
That French, Shriner & Urner shoes are 
recognized by both dealer and consumer as 
being in the front rank of such shoes. 


CAN ANON TANS TAN TANT TONE AN TAN TON ON ONAN TAN ANON ON ANTONE ANTON O\T1ONN ON 81ON1 18) 10\1-10\ 8 0\) 00/0 ON ON ON ON ONION ON a a 


If you wish to carry French, Shriner & Urner shoes 
next Fall, you should not withhold your order until 
the last moment. 





Booth 176 


It takes longer to make shoes like ours, and they 
cannot be hurried through the factory. 


Moreover, while we hope to carry French, Shriner & 
Urner shoes in stock this Fall, it will be, as has always 
been our policy, for the convenience of our dealers 
in “sizing” and not as a wholesale department from 
which they can command large quantities. 











If you wish to start selling French, Shriner & Urner 
shoes right, consult with our salesman now. 


FRENCH, SHRINER & URNER 


Factory and Salesrooms 


63 MELCHER STREET BOSTON, MASS. 








i 7AN TAN ETON ANE ANON I TANTTON ION /\6\070\ 00 70\1/0\170\1/0\1/0\ 1O\/0\18\ 0\ 0\e ant, 
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Reg V.5.Pat. orrice 


Hosiery 





The elaborate footwear of the 
present day makes flawless ho- 
siery an imperative adjunct of the 





toilette. 


The silken perfection of “ONYX” 
hosiery recommends itself to fas- 
tidious customers. 


i einesintbiiesnathiicteemstean 2 en 


Emery 6 Beers Company, inc. 


Sole Owners and Wholesale Distributors of “ONYX” Hosiery 


Broadway at 24th Street New York 


31 Bedford Street 

"1033. Chestnut Street 

210 Pearl Street 

Chicago North American Building, State and Monroe Streets 


San Francisco 259 Geary Street 


Po Bb i TAREE RO NE HOE 
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WINTER OXFORD 


WELT OR MCKAY 


MADE OF LANCASHIRE GRAIN 


TRIPLE HOLE PERFORATION 


WINTER BROGUE EFFECT 


WING BALL STRAP 
WITH NO TIP 
SRASS EYELETS 


VAUGHANS ARCTIC MID-SOLE 


DONN D. SARGENT Co. 


WOMEN’S WELT AND MCKay SHOES 


SALEM, MASSACHUSETTS 


FACTORIES BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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The Come-Back Business 


Have you ever wondered why some stores get 
the bulk of the shoe business and others get 
only a scattering trade? It’s because of a 
steady, satisfied come-back business. 


When you sell a customer shoes that give more 
than ordinary wear for a reasonable price, 
they'll come back for more. It’s only natural 
—everybody goes where they know they can 
get the most for their money. 

That’s why Rice & Hutchins’ dealers have a steady ever- 


increasing business—because the people everywhere re- 
alize that Rice & Hutchins’ shoes are the best that their 


money can buy. 

Stop at our booths at the National Shoe and 
Leather Exposition and Style Show at Boston, 
July 11 to 14, and see for yourself. They're 
booths 133 and 134. Make them yours while 


in Boston. 


RICE & HUTCHINS, Inc. 


10 High St., Boston, U. S. A. 




















